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Last  year  The  Register  ran  1507  pages  of  editorial  color.  In  ROP 
color  linage,  we  ranked  3rd  in  the  United  States.  And  we  won  40 
major  awards  for  our  use  of  color. 

How  were  we  able  to  produce  award-winning  color  day  after  day? 
Lots  of  reasons.  Management  commitment  of  space.  Spectacu¬ 
lar  photography  and  illustration.  Superb  design.  But,  most  of  all,  a 
color  separation  department  that  rivals  any  paper  in  the  USA  in 
talent  and  equipment.  And  a  press  crew  that  can  hold  true  anything 
from  the  softest  rainbow  to  the  most  blazing  sunset. 

The  craftsmen  are  never  the  ones  to  march  to  the  podium  for  the 
awards.  But  the  awards-winning  editorial  color  would  never  appear 
without  their  skill. 

The  craftsmen  at  The  Register.  More  of  the  reasons  why  we’re 


Reagan  raps 
coverage  el 
Central  America 
(See  page  12) 
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A  DIVISION  OF  FREEDOM  NEWSPAPERS 


625  NORTH  GRAND  AVENUE.  SANTA  ANA,  CALIFORNIA 

REPRESENTED  NATIONALLY  BY  STORY  &  KELLY-SMITH,  INC. 

CIRCULATION:  267,356  DAILY  300,823  SUNDAY 


THE  GREAT  WESTERN  DEPOT 

SPRINGFIELD,  ILLINOIS 


On  a  rainy  February  11  in  1861,  Abra¬ 
ham  Lincoln  bade  farewell  to  his  friends 
in  Springfield,  Illinois  from  the  platform 
of  a  train  at  the  Great  Western  Depot. 
Ahead  awaited  inauguration  to  the 
presidency. 

His  words  on  that  occasion  are  among 
the  most  eloquent  farewells  yet 
recorded,  and  underline  how  much  of 
Springfield  the  great  man  took  with  him 
to  Washington. 

Today,  The  State  Journal-Register  owns 
and  maintains  the  Great  Western  Depot 
as  an  historic  site,  visited  each  year  by 
people  from  throughout  the  world. 


For  over  150  years  The  State  Journal- 
Register  has  had  a  commitment  to  the 
community  and  the  heritage  of  Spring- 
field.  Its  new  office  and  production 
facilities  are  located  in  the  central  city, 
sitting  between  the  Depot  and  the  only 
home  Lincoln  ever  owned. 


Lincoln  once  said  of  the  newspaper  that 
grew  to  become  The  State  Journal- 
Register,  "The  Journal  paper  was  al¬ 
ways  my  friend.” 


We  like  to  believe  he'd  still  feel  that 
way. 


‘Tffe  l^tate Journal-I^gistef 


Serving  the  Capital  City  of  Springfield  and  eleven  Central  Illinois  Counties 


Represented  Nationally  by 
Braham  Newspaper  Sales 


THE  REUTER 
NEWS  REPORT. 
HERE  TODAY. 

HERE  TOMORROW 

When  newspapers  are  looking  for  stability  and  integrity  in  spot  news  coverage,  without  the  cost  of  a  me-too  service, 

The  Reuter  News  Report  is  the  answer  more  than  ever  before. 

Edited  in  New  York,  The  Reuter  News  Report  combines  our  unmatched  international  coverage  and  our  constantly  expanding 
U.S.  coverage  to  create  a  unique  news  service  available  around  the  clock,  seven  days  a  week. 

With  Reuters,  it’s  excellence  all  the  way  -  editorially,  financially,  technically. 

Editorially  -  Last  year  Reuters  opened  nine  new  bureaus,  including  three  more  in  the  United  States-  in  Houston,  Dallas  and 
Detroit.  These  new  bureaus  were  supplemented  by  additional  re|.  orting  and  editing  staff  added  in  existing  bureaus, 
including  specialists  in  energy,  politics  and  communications.  And  more  new  bureaus  are  coming  this  year. 

Financially  -  Steady  editorial  expansion  has  been  made  possible  by  the  impressive  gains  in  revenues  and  profits  Reuters 
has  achieved  in  recent  years.  Revenues  in  1982  totalled  $291 .5  million,  and  profits  were  $59.2  million. 

Technically  -  Earlier  this  year  Reuters  signed  a  $3.6  million  contract  with  Sll  of  Sacramento  for  a  new  state-of-the-art 
electronic  editing  system  which  will  enable  us  to  deliver  news  with  greater  flexibility  and  speed.  This  commitment  is  just 
part  of  the  $50  million  Reuters  is  spending  on  capital  investments  to  assure  those  it  serves  of  the  fastest,  most  efficient  news 
delivery  possible. 

Reuters  -  Excellence  in  News  Today  and  Tomorrow 


To  find  out  more  about  The  Reuter  News  Report,  contact  the  Manager  Media  Services  at  (21 2)  732-2521 , 
or  send  the  coupon  to  Reuters,  80  Broad  Street,  New  York,  NY  10004. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


SEPTEMBER 

5-10— World  Media  Conference,  Cartagena,  Colombia. 

8-9 — Allied  Publishers,  Fall  Meeting,  Hilton,  Portland,  Oregon. 

8-10 — National  Association  of  Black  Journalists,  Fairmount  Hotel, 

New  Orleans,  La. 

8-10 — New  England  Press  Association,  Fall  meeting,  hosted  by  the 
Maine  Press  Assn.,  Samoset  Resort,  Rockport,  Me. 

11-14— New  York  State  Publishers  Association,  Montauk  Yacht 

Club  and  Inn,  Montauk,  Long  Island. 

14-16— Catholic  Press  Association,  Midwest  Regional  Conference, 
Riverfront  Towers,  St.  Louis. 

14- 17 — Independent  Free  Papers  of  America,  Marriott  Hotel — Airport, 

St.  Louis. 

15- 17— Missouri  Press  Association  Trade  Show,  Adam's  Mark  Hotel, 

Kansas  City. 

18-20— Central  States  Circulation  Managers'  Association,  Fall 
Conference,  Civic  Center,  Eau  Claire,  Wise. 

18-21— Western  Classified  Advertising  Association.  Red  Lion  River¬ 
side  Inn,  Boise,  Idaho. 

21- 24 — National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24— Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt.  Pocono,  Pa. 

24-25— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Henlopen  Hotel,  Rehoboth  Beach. 

24- 27— Southern  Circulation  Managers  Association,  Hilton  Hotel, 

Birmingham,  Ala. 

25- 28 — International  Newspaper  Promotion  Association,  Eastern 

Region  Conference,  Wequassett  Inn,  Pleasant  Bay,  Chatham, 
Cape  Cod,  Mass. 

28-30— Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station  Square,  Pittsburgh. 


SeminarsA/Vorkshops/Clinics 

SEPTEMBER 

6-11/11 — Modern  Media  Institute,  Newspaper  Management  for  Graduate 
Students,  St.  Petersburg,  Fla. 

9-11 — Missouri  Circulation  Management  Association,  Osage  House, 
Osage  Beach. 

11-14 — SNPA  Foundation,  The  Electronic  Newspaper,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

11- 16 — American  Press  Institute,  Picture  Editors  and  Chief  Photo¬ 

graphers,  Reston,  Va. 

12- 16 — ANPA,  Management  Development  Workshop,  Bellevue-Stratford, 

Philadelphia. 

12-16— Knight- Ridder  Seminar,  Modern  Production  Techniques,  Lex¬ 
ington  (Ky.)  Herald-Leader. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association 

Classified  Clinic,  Downingtown  Inn,  Downingtown,  Pa. 

15- 17 — Michigan  Press  Association,  Advertising  Workshop,  Sheraton 

Inn,  Lansing. 

18-20— Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
Hyatt  Regency  O'Hare,  Chicago. 

18- 28 — American  Press  Institute,  Advertising  Executives,  Reston. 

19- 20— United  Nations  Association,  Annual  Editors  Seminar, 

United  Nations,  New  York  City. 

20- 22 — Washington  Journalism  Center,  Politics  1984:  Issues  and 

Candidates,  Washington,  D.C. 

21- 22— New  England  Newspaper  Association,  Advanced  Advertising  Sales 

Seminar,  Sheraton  Tara  Hotel,  Framingham,  Mass. 

23 — California  Newspaper  Publishers  Association,  ROP  Ad  Sales 
Seminar,  Amfac  Hotel,  Los  Angeles  International  Airport. 

25-27-SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Plaza 
Nacional,  San  Antonio,  Texas. 
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East  Stroudsburg.  Pa.  18301 .  Titles  patented  and  registered  and  contents  copyrighted  1983 
by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscription  $35.00  in  United  States 
and  possessions,  and  in  Canada.  All  other  $65.00. 
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About  awards 


Supplement  Glows  .  .  .A  seven-member  team  produc¬ 
tion  of  a  special  section  on  “Lignite  As  a  Energy  Source” 
lit  up  the  honor  roll  for  the  Huntsville  (Tex.)  Item  in  the 
Hazlett  A.  Cochran  Memorial  Awards  of  the  National 
Coal  Association.  Editor  Terry  Scott  Bertling’s  colleagues 
on  the  $1,000  prizewinning  effort  were  Lisa  Trow,  Doug 
Graham,  Alison  Carper,  Booth  Gunter,  Ron  Creel,  and 
photographer  Chris  Troyano.  In  the  broadcast  category 
the  winner  was  Steve  Collier,  WLEX-tv,  Lexington,  Ky., 
for  “What  It’s  Really  Like  to  Mine  Coal.”  Citations  to: 
Deborah  Marquardt,  Commonwealth  magazine,  Norfolk, 
Va.,  and  Michael  Owens,  KMOX,  St.  Louis. 

*  9ie  * 


Scholars  at  Work  .  .  .  The  10  Pulliam  Journalism  Fel¬ 
lows  who  received  $2,250  each  in  cash  are  now  working  in 
an  internship  program  at  the  Indianapolis  Star  and 
Indianapolis  News.  The  college  graduates  who  plan  news¬ 
paper  careers  are:  Patricia  S.  Bellinger,  Harvard;  Richard 
C.  Beveridge,  U.  of  Olkahoma;  Beth  A.  Cunningham, 
Kent  State;  Jerry  A.  Garau,  Franklin;  Michael  L.  Gross- 
berg,  U.  of  Texas;  David  J.  Higdon,  Kalamazoo;  Susan  F. 
Loughmiller,  Ball  State;  Karen  E.  Presley,  U.  of  Missouri; 
Lori  A.  Stahl,  Miami  U.;  and  David  A.  Szymanski,  St. 
Bonaventure.  The  fellowship  program,  established  10 
years  ago,  is  directed  by  Harvey  C.  Jacobs,  editor  of  the 
News. 

♦  *  * 


Grants  for  Projects  .  .  .  Journalists  in  all  media  who 
want  to  research  and  expose  political  campaign  finance 
abuses  may  apply  for  grants  from  the  Project  for 
Investigative  Reporting  on  Money  in  Politics.  The  size  of 
the  grants  will  depend  on  the  amount  of  work  required  and 
out-of-pocket  expenses.  Application  letters  should  be 
addressed  to  Edward  Zuckerman,  executive  director  of 
the  Project,  2004  National  Press  Building,  12th  floor, 
Washington,  D.C.  20045. 

*  *  * 

Educational  .  .  .Gannett  Company’s  youth-oriented 
supplement  Pennywhistle  Press  has  received  another  spe¬ 
cial  honor,  this  one  a  Golden  Lamp  citation  from  the 
Educational  Press  Association  of  America. 

*  *  * 

Honor  Roll  .  .  .  Mark  Palmer,  News  World  (now  Tri¬ 
bune),  won  the  New  York  Press  Club’s  Nellie  Bly  Cub 
Reporter-of-the-Year  award  .  .  .  Ken  Cummins,  Wash¬ 
ington  reporter  for  the  Florida  Times-Union,  rated  No.  1  in 
the  Jacksonville  newspapers’  news-department  competi¬ 
tion,  with  special  note  of  his  series  on  the  harvesting  of  an 
illegal  tobacco  additive,  deer  tongue  ...  A  poverty 
series  received  first  mention  for  Jacksonville  Journal  staff¬ 
ers  Deborah  Bruner,  Kevin  Bezner,  Tom  Cornelison, 
Jamie  Lucke,  Bob  Phelps  and  Gary  Sease  .  .  .  “Lean 
Times  in  the  Valley”  was  top-rated  in  the  investigative 
reporting  category  for  the  Pennsylvania  Keystone 
Awards.  The  Allentown  Call-Chronicle  team  members 
were  Joyce  Hoffman,  Marcia  Coyle,  Ron  Devlin,  John 
Koch,  Gary  Kocher,  Katherine  Maurer,  Frank  Whelan, 
Paul  Wirth  and  Tom  Moylan. 
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New  inserter  keeps  pace 
with  fastest  newspaper  presses. 


The  Harris  Graphics  NP-1472 
inserting  system  sets  new  stan¬ 
dards  for  speed  and  versatility  of 
application. 

With  dual  delivery,  it  can  han¬ 
dle  two  inserts  per  jacket  at  speeds 
up  to  80,000  an  hour. 

Or,  in  its  single  delivery  mode, 
it  will  place  six  inserts  into  a  Jacket 
at  up  to  40,000  per  hour. 

And  there  is  a  whole  range  of 


configurations  in  between.  Its  ex¬ 
panded  capacity  will  produce  a 
paper  of  up  to  300  broadsheet 
pages. 

Another  feature  contributing 
to  its  high  productivity  is  our 
unique  Automatic  Repair  System. 
ARS  automaticaliy  recycles  and 
repairs  incomplete  sets  without 
stopping,  and  inhibits  insert 
feeding  when  a  jacket  is  missing. 


The  new  NP-1472  inserter 
system  will  handle  the  output  of 
the  fastest  newspaper  presses,  and 
offers  you  the  profit-enhancing 
benefits  of  on-line  operation, 
zoned  distribution,  and  total 
market  coverage  programs. 

For  complete  information, 
write  Harris  Graphics  Corporation, 
Bindery  Systems  Division, 
Champlain,  New  York  12919. 


HARRIS 
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THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProoMont  and  Editor  Jamoa  Wright  Brown 
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Charter  Member 
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of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo  avg  circulation  Dec  31.  1982—29.332 
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Expressions  of  opinion  and  iibei 

Sending  a  libel  suit  against  two  columnists  back  for  possible  trial, 
Chief  Judge  Spottswood  W.  Robinson  III  of  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia  asserted  that  “hybrid  state¬ 
ments”  that  “both  intimate  the  existence  of  specific  facts  and  convey 
the  author’s  ultimate  judgment  or  interpretation  of  the  facts”  are 
absolutely  privileged  as  opinions  only  when  “accompanied  by  a  full 
and  accurate  narration  of  the  material  background  facts.” 

He  said  that  the  columnists’  failure  to  mention  some  positive 
information  about  the  man  who  claims  to  have  been  libeled  was  “a 
culpable  omission  or  error  in  the  background  facts  presented  to  the 
reader.” 

This  reasoning  injects  a  new  test  into  consideration  of  libel 
decisions — did  the  author  present  all  the  facts  to  support  his  opinion 
or  did  he  omit  information  that  would  point  to  a  contrary  view?  If  this 
prevails  it  will  permit  every  libel  judge  to  exercise  editorial  judgment 
on  an  author’s  work. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1884.  Newspaperdom  established 
March.  1892.  Ihe  Fourth  Estate.  March  1.  1894.  Editor  & 
Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 


Managing  Editor 
Jerome  H.  Walker,  Jr 

Aasociate  Editors 

David  Astor,  John  P.  Consoli,  Bill  Gloede, 
Andrew  Radolf,  Lenora  Williamson 

Washington  Editor 
James  Earl  Roper 
West  Coast  Correspondent 

M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 

Sales  Representatives 

Robert  J.  Mathes, 

Charles  E.A.  Muldaur,  Durland  Stewart 

Advertising  Production  Manager 
Louise  A.  Villani 
Classified  Manager 

Susan  Mitcheir 


The  First  Amendment  protects  the  right  of  the  people  to  express 
an  opinion — right  or  wrong.  This  judge  seems  to  think  an  opinion 
cannot  be  expressed  unless  it  is  substantiated  by  all  the  available 
information  on  the  subject. 


Circulation  Manager 

Wilfred  E.  Richards 

Photocomposition  Manager 

Katherine  H.  Barns 
Librarian 
Juanita  Hatcher 


Where  people  get  the  news 

Television’s  claim  that  people  get  most  of  their  news  about  what  is 
going  on  in  the  world  today  from  tv  has  been  suspect  for  at  least  one 
reason:  Tv  doesn’t  have  time  on  the  air  to  report  those  hundreds  and 
thousands  of  local  news  stories  that  appear  in  newspapers  every  day. 

One  more  survey,  The  Merit  Report,  confirms  this.  It  is  more 
correct  to  say,  according  to  that  report,  that  most  people  get  most  of 
their  national  and  international  news  from  television,  but  most  peo¬ 
ple  get  most  of  their  local  news  from  newspapers. 

As  for  some  of  those  24-hour  news  radio  stations,  the  study 
destroys  their  claims  of  pre-eminence  as  a  source  of  the  news.  They 
came  in  a  poor  third  in  all  categories. 


Local /national  rate 

The  eyes  of  the  publishing  and  advertising  world  will  be  on  the 
experiment  in  Minnesota  to  eliminate  the  local/national  rate  differen¬ 
tial. 

A  one-rate  system  eliminating  the  differential  for  ad  space  placed 
through  the  Minnesota  Newspaper  Association’s  one-order,  one-bill 
plan  will  go  into  effect  Sept.  1.  Two  problems  repeatedly  mentioned 
by  national  advertisers  as  bars  to  further  use  of  newspaper  ad 
space — the  differential  and  the  difficulties  of  ordering  space  in  many 
newspapers,  checking,  paying,  etc.— will  have  been  eliminated. 

Every  newspaper  ad  executive  will  be  watching  to  see  if  it  results 
in  more  space  orders. 


OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 

1 0022.  Phone  (21 2)  752-7050.  TELEX  1 2  5102. 
Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611.  Plione  (312)  645-0123. 
Washington,  D.C.:  1295  National  Press  Building, 
Washington,  D  C.  20045.  (202)  628-8365. 
James  E.  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814.  (21 3)  597-1 1 59.  M.  L.  Stein,  Correspon¬ 
dent. 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010.  Phone  (213)  382-6346.  William  Mar¬ 
shall— Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands— Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Toronto:  148  King  Rd.  E.,  King.  Ontario  LOG  1K0. 
Phono  (416)  833-62(X).  Donald  Fonn,  Fonn  Co., 
Inc.,  ad  representatives. 
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Microfilmed  copies  of  Editor  &  Publisher  are  available  from: 
University  Microfilms  International,  300  North  Zeeb  Road, 
Ann  Arbor,  Ml  48106.  London:  18  Bedford  Row,  London, 
WC1R4EJ,  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division.  Bell  &  Howell.  Old  Mansfield 
Rd.,  Wooster.  Ohio  44691 . 
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Letters 


FED  UP 

I’m  getting  fed  up  with  the  parade  of 
surveys,  including  the  one  reported  in 
your  August  6  issue,  purporting  to 
show  from  which  sources  Americans 
get  their  news.  As  near  as  I  can  tell,  all 
that  such  polls  show  is  from  which 
sources  Americans  think  they  get  the 
news.  And  what  we  think  may  be  quite 
different  from  the  facts. 

Somebody  recently  demonstrated 
that  almost  nobody  in  a  sampling  of  the 
public  knew  whose  side  the  United 
States  was  on  in  the  Central  America 
fighting.  Considering  the  heavy  cover¬ 
age  of  that  conflict  by  broadcast  and 
print  media,  the  finding  Suggests  that 
almost  nobody  “gets”  any  news  at  all, 
regardless  from  what  source. 

If  we  really  want  to  know  how  the 
public  gets  its  news,  we  have  to  send 
observers  into  a  sampling  of  house¬ 
holds  and  watch  people  for  a  week  or 
so.  We  would  have  to  keep  track  of 
which  news  sources  people  use,  and 
then  we’d  have  to  quiz  them  about 
items  that  had  been  in  the  news. 

Such  a  sampling  would  be  incredibly 
cumbersome  and  expensive  to  carry 
out.  But  until  such  studies  are  done  we 
won’t  know  anything  about  what  news 
sticks  with  the  public  and  where  it  came 
from. 

In  the  meantime  it  would  be  more 
useful  to  compare  how  much  news  is 
available  from  different  news  media. 
Such  a  comparison  might  be  instructive 
to  people  interested  in  finding  out 
what’s  going  on. 

Hasso  Hering 
(Hering  is  editor  of  Albany  (Ore.) 
Democrat-Herald.) 

FOR  THE  RECORD 

There  were  typos  and  errors  in  the 
July  30  issue  that  covered  Investigative 
Reporters  «&  Editor’s  June  23-26 
national  conference  in  St.  Louis. 
Several  need  correcting: 

1.  Laura  Stepp,  an  editor  at  the 
Washington  Post,  accepted  the  bronze 
medallion  for  Loretta  Tofani,  who  is  in 
Japan.  Ms.  Stepp  was  an  editor  on  the 
project  but  Loretta  won  the  award. 

2.  It’s  Chuck  Cook,  Allen  Short  and 
John  Ullmann. 

3.  The  movie  is  not  about  the  Don 
Bolles  story,  but  about  the  Arizona 
Project.  Although  the  movie  may  open 
with  scenes  related  to  his  death,  the 
story  is  about  IRE’s  investigation  of 
organized  crime  in  that  state.  IRE  did 
not  investigate  Don  Bolles  murder  nor 
did  the  Arizona  Project  delve  into  it. 
Neither  will  the  movie. 

John  Ullmann 
(Ullmann  is  executive  director  of 
IR&E.) 

EDITOR  &  PUBLISHER  for  August  20.  19Ba 


TWO  ERRORS 

The  June  4  issue  of  Editor  &  Pub¬ 
lisher  mentioned  two  winners  of 
awards  given  by  the  Black  Media 
Association  in  the  “About  Awards” 
section  on  page  4.  There  were  two 
errors. 

First,  the  tag  line  said  “Black 
Achievers”  but  the  winners  were  chos¬ 
en  regardless  of  race  and  John 
Vaughan,  the  first-place  winner  in  the 
newspaper  category,  is  white. 

Second,  Vaughan  was  identified  as 
an  Observer  columnist.  Vaughan  is  a 
columnist  for  the  Charlotte  News. 

Rosalyn  Gist  Porter 

(Porter  is  a  BMA  board  member.) 


NEW  WORD 

A  word  that  is  being  used  more  and 
more  in  our  publishing  business  is 
paginate  or  pagination  and  we  think  it 
means  the  ability  to  put  together  a  full 
page  on  a  VDT  and  thereby  get  a 
camera  ready  page  from  a  typesetter, 
or  at  least  very  close  to  that 
accomplishment. 

However,  I  ran  into  a  definiton  of 
paginate  that  may  indicate  we’re  not 
using  the  word  properly. 

The  definition  was  as  follows: 

“paginate — v.t.  to  indicate  the 
sequence  of  pages  in  (a  book,  etc.) 

Perhaps  we  should  credit  ourselves 
with  a  new  word  and  new  definition. 

J.  Allan  Meath 

(Meath  is  executive  vicepresident  of 
Park  Newspapers,  Inc.) 

BEST  WAY 

As  I  was  riding  home  on  the  people 
mover,  thinking  that  after  I  took  to¬ 
day’s  nutrient  pill  that  I’d  hop  over  to 
Paris  in  my  jetcar  for  the  weekend,  I 
thought  fondly  of  how  all  the  pre¬ 
dictions  made  about  life  in  the  1980s 
have  come  true. 

1  was  still  thinking  this  when  I  read 
John  Naisbitt’s  prediction  that 
electronic  media  will  be  delivering  clas¬ 
sifieds  in  the  future. 


To  be  serious,  I  don’t  want  to  be 
overconfident  about  newspapers,  but  1 
wonder  if  Naisbitt  has  considered  the 
effects  of  rising  phone  bills  on  his  vision 
of  electronic  supremacy.  You  know,  all 
of  this  will  happen  over  phone  lines. 

From  what  I  can  tell,  in  the  near  fu¬ 
ture  most  people  will  be  able  to  afford 
not  much  more  than  a  line  and  a  limited- 
call  package,  maybe  20  or  30  per 
month.  After  that,  they’ll  be  billed  just 
as  long-distance  is  now,  per  call  based 
on  when  they  call  and  how  long  they 
talk.  And  that,  remember,  will  be  for 
those  who  can  afford  a  phone  at  all. 

Who’ll  spend  a  half-hour  with  the 
classifieds  or  two  hours  with  an 
electronic  newspaper  at  $5  or  $10  a 
crack  when  hard  copy  costs  a  quarter? 
The  answer  might  be  that  indexing  and 
headline  services  could  drastically  cut 
the  time  and  cost — but  below  a  quar¬ 
ter?  Or  even  close? 

Maybe  I’m  wrong  and  divestiture 
will  be  altered  enough  to  hold  down 
phone  rates  and  preserve  unlimited 
calling,  or  other  arrangements  will  crop 
up  to  pay  for  electronic  distribution. 
But  for  the  time  being.  I’m  betting  that 
the  electronic  revolution  will  largely  be 
confined  to  business  and  a  rather  lim¬ 
ited  segment  of  affluent  people  who  can 
afford  it  at  home. 

Individual  newspapers  will  rise  and 
fall,  but  the  medium  in  general  is  going 
to  remain  the  best  way  to  transmit  a  lot 
of  information  to  just  about  everyone 
for  not  much  money. 

Charles  Pluckhahn 

(Pluckhahn  is  a  reporter  for  Kansas 
City  Star.) 

Short  takes 

.  .  .  Mr.  Baker  soliciated  donations 
from  viewers  of  his  tv  program  for  one 
purpose  and  .  .  — Buffalo  (N.Y.) 
News 

*  ♦  * 

.  .  .  The  meeting  featured  a  barrage 
of  right-wing  speeches  on  bussing  .  .  . 
— Tallahassee  (Fla.)  Democrat 


DROZDIAK 


As  chief  of  the  Washington  Post’s  bureau  in 
Bonn.  West  Germany,  Bill  Drozdiak  will  be 
on  top  of  what  may  be  one  of  the  year’s 
major  news  events— deployment  of  new 
U.S.  Cruise  and  Pershing  missiles  in 
Europe. 


Look  for  Drozdiak’s  byline  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St.  NW  Washington.  DC  20071 
(202)  334-6173 
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ITU  and  Guild 
end  talks  to 
merge  unions 

The  International  Typographical 
Union  and  The  Newspaper  Guild 
have  abandoned  a  six-year  effort  to 
merge  and  a  referendum  of  both 
unions’  memberships  scheduled 
for  September  27  has  been  can¬ 
celled. 

The  announcement  that  the  mer¬ 
ger  attempt  was  being  abandoned 
came  in  a  joint  statement  Saturday 
(August  13)  from  ITU  president  I 
Joe  Bingel  and  TNG  president 
Charles  A.  Perlik.  The  decision 
was  made  after  delegates  to  the 
125th  annual  ITU  convention  in 
San  Francisco  voted  86-122  to  re¬ 
ject  a  committee  report  calling  for 
the  merger. 

“In  view  of  the  action  ...  of 
the  ITU  and  its  impact  on  The 
Newspaper  Guild’s  membership, 
we  see  no  reason  to  press  on  for  a 
decision  that  can  already  be  fore¬ 
seen,”  Bingel  and  Perlik  said.  “With 
the  cancellation  of  the  referenda, 
the  merger  documents  become  null 
and  void  and  merger  talks  are  end¬ 
ed,”  they  said. 

‘  Tt  is  our  firm  belief  that  both  the 
short-  and  long-range  interests  of, 
and  relationship  between  our  re¬ 
spective  memberships  will  be  best 
served  by  this  step.” 

Earlier,  Bingel  told  the  conven¬ 
tion  that  the  merger  with  other 
unions  in  the  print  and  graphic 
communications  industry  is  now  a 
top  priority. 

The  decision  came  as  a  shock  to 
representatives  of  TNG  present  at 
the  convention.  The  Guild,  at  its 
own  convention  earlier  this  sum¬ 
mer,  ratified  the  merger  proposal 
by  a  96%  margin.  Perlik,  in  an 
address  to  ITU  delegates  before 
the  vote,  stressed  that  the  two 
unions  needed  the  merger  for 
greater  strength  at  the  bargaining 
table. 

Perlik  had  only  sarcasm  for 
Teamsters  International  president 
Jackie  Presser,  who  addressed  the 
convention  earlier  in  the  week  and 
advised  ITU  delegates  to  consider 
joining  the  1.8  million-strong 
Teamsters  instead  of  the  Guild 
(E&P,  August  13). 

(Continued  on  page  8) 
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Publisher  asks  union 
to  revamp  work  rules 


By  William  Brand 

The  real  threat  to  newspapers,  a 
Knight-Ridder  publisher  said  in  an 
address  to  the  125th  annual  convention 
of  the  International  Typographical 
Union,  is  not  television,  electronic 
newspapers  or  even  cable  television.  It 
is  preprint  advertising,  and  outmoded 
union  work  rules. 

Tony  Bidder,  publisher  of  the  San 
Jose  (Calif.)  Mercury-News,  told  the 
printers  that  there  are  many  in  the 
newspaper  business  who  are  saying  the 
future  of  printed  newspapers  is  serious¬ 
ly  threatened  by  electronic  systems  or 
videotex. 

Not  a  threat 

Ridder  pointed  out  that  his  own  com¬ 
pany,  Knight-Ridder,  is  a  leader  in  the 
electronic  newspaper  field  and  will 
offer  a  videotex  system  commercially 
late  this  fall,  following  four  years  of 
experiments. 

Times  Mirror  is  developing  a  similar 
system,  and  is  also  forming  part¬ 
nerships  with  other  newspapers.  They 
hope  to  begin  operation  in  about  a  year, 
Ridder  said. 

“Many  of  us  have  been  concerned 
about  how  this  is  going  to  affect  our 
business,  the  newspaper  business.  I  do 
not  believe  that  videotex  systems  are  a 
serious  threat  to  our  industry,  to  the 
newspaper  industry  in  this  century.” 

“It  will  hurt  some,  but  it  will  not  be 
significant.” 

For  one  thing,  Ridder  said,  costs  will 
be  substantial.  The  Knight-Ridder  sys¬ 
tem  in  south  Florida  will  cost  subscrib¬ 
ers  $15  monthly,  plus  a  $12  monthly 
phone  charge.  The  receiver  and  a  key 
pad  will  cost  $600. 

“Cable  tv  is  also  going  to  take  some 
business  away,”  Ridder  said.  “But 
again,  in  my  opinion,  that  will  not  be 
significant. 

Shift  to  preprints 

“What  I  am  most  concerned  about  is 
the  major  shift  from  ROP  advertising  to 
preprint,  a  shift  that  is  continuing,  and 
started  probably  7  or  8  years  ago  and 
seems  to  be  continuing  indefinitely. 

“Ido  not  want  the  newspaper  to  be  a 
slim  wrapper  for  preprint,”  Ridder 
said.  “Many  advertisers  do  not  care  if 
their  preprint  is  delivered  as  part  of  the 


Present  rules  make 
it  hard  to  compete 


newspaper,  or  by  some  alternate 
delivery  system  or  by  the  mail. 
Advertisers  base  their  preprint 
decisions  strictly  on  cost. 

“Kmart,”  Ridder  said,  “has  already 
announced  that  in  four  large  Mid¬ 
western  states,  they  are  pulling  all  pre¬ 
print  out  of  all  newspapers  in  those  four 
states  (E&P,  July  16).”  Safeway,  in  the 
Bay  Area,  has  pulled  all  of  their  pre¬ 
prints  out  of  most  Bay  Area  newspa¬ 
pers,  he  said. 

“As  a  matter  of  fact,  yesterday  in  the 
mail  at  home,  I  got  ...  a  section  that 
included  9  preprints.  Everyone  of  those 
preprints  were  Mercury-News,  nor¬ 
mally  Mercury-News  advertising.” 

The  situation  has  worsened  to  the 
point  that  in  order  to  stay  competitive, 
newspapers  have  had  to  limit  preprint 
price  increases  to  3-4%  a  year,  Ridder 
said.  “So  when  the  CPI  was  going  up 
over  10%,  we  were  still  increasing  our 
preprint  prices  at  the  rate  of  about  three 
percent  a  year. 

Hard  to  compete 

“It  is  very  hard  for  us  to  compete 
with  our  advertisers  when  they  do  not 
particularly  care  whether  preprints  get 
delivered  in  a  quality  manner  which 
assures  them  of  readership. 

“As  a  union,”  Ridder  told  ITU  con¬ 
vention  delegates,  “you  were  pro¬ 
tected,  in  a  sense,  when  the  work  was 
shifted  from  the  composing  room  to  the 
mailroom.  Now  it  is  shifting  from  the 
composing  room,  straight  out  the  door, 
to  an  alternate  operation.”  , 

And,  Ridder  warned,  “If,  as  an 
industry,  we  are  going  to  remain  com¬ 
petitive  since  there  is  very  little  flexibil¬ 
ity  in  raising  prices,  there  must  be  some 
relief  in  the  mailroom  for  restrictions 
that  require  full-time  shifts  for  hand 
inserting  and  the  corresponding  rate  of 
pay.  To  say  nothing  of  rather  extensive 
break  periods. 

“In  the  composing  room,”  Ridder 
said,  “there  is  (also)  a  need  for  higher- 
level  skills  .  .  .  as  we  move  into  new 
areas  of  technology.  We  need  to  work 
out  pagination  work  rules.  With  pagina- 
(Continued  on  page  8) 
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Merger  off 

(Continued  from  page  7) 

"...  Some  of  you,  and  the  media, 
have  commented  about  the  Guild  dele¬ 
gation  remaining  seated,  stone-faced, 
during  that  (Presser's)  appearence, 
Perlik  said.  "1  put  it  to  you;  if  you  had 
courted  your  high  school  sweetheart 
for  six  years  and  finally  fixed  the  date 
for  the  wedding,  would  you  stand  and 
cheer  the  big  guy  next  door  who  invited 
her  to  split  enroute  to  the  altar? 

"And  finally  on  this  topic,  we  came 
here  to  promote  our  merger  agreement 
between  the  Guild  and  the  ITU — not  to 
participate  in  an  auction,"  Perlik  said. 

But,  as  debate  on  the  merger  pro¬ 
ceeded  ,  it  quickly  became  clear  that  the 
convention  was  badly  divided,  as  was 
the  ITU  committee  assigned  to  bring 
the  merger  plan  to  the  convention  floor. 
The  committee  presented  a  majority  re¬ 
port  recommending  the  referendum 
and  merger,  and  a  number  of  com¬ 
mittee  members  presented  a  minority 
report  demanding  the  merger  be  aban¬ 
doned.  Delegates  worried  about  the 
fate  of  a  $5,000  death  benefit,  an  ITU 
tradition,  and  about  the  ITU  retired 
Printer’s  Home  in  Colorado  Springs, 
Colo. 

However,  the  main  dilemma, 
delegates  stressed,  was  the  changing 
face  of  the  printing  industry.  Comput¬ 
ers  and  electronics  have  cut  deeply  into 
ITU  ranks,  reducing  the  union  to  a  shell 
of  its  former  strength.  "How  are  we 
doing,”  a  Los  Angeles  delegate  asked. 
"Well,  we  are  not  doing  very  well.  A 
union  that  is  losing  4,000  (actually 
2,0(X))  members  a  year.  A  union  that  in 
I%7  had  110,000  working  members, 
and  today  has  38,(X)0  members  is  doing 
very  well? 

"If  we  keep  debating  merger  for 
another  7  years,  we  will  have  ‘done 
very  well'  completely  out  of 
existence." 

The  same  delegate  took  offense  to  a 
remark  by  the  Teamsters’  Presser  that 
the  Teamsters  has  had  a  "few  crooks” 
and  there  are  also  crooked  doctors  and 
crooks  in  other  unions. 

“Was  he  trying  to  say  that  there  are 
crooks  in  the  International  Typo¬ 
graphical  Union?  That  there  are  crooks 
in  the  Guild?  .  .  .  We  have  had  many 
presidents  that  have  left  office  by  the 
will  of  the  members,  been  voted  out, 
have  retired,  but  not  one  of  them  has 
been  removed  from  office  in  hand¬ 
cuffs." 

Bingel  emphasized  to  delegates  that 
strength  and  unity  is  needed  to  attack 
problems  created  by  new  and 
developing  newspaper  technology.  "1 
believe  that  we  in  the  ITU  must  stop 
looking  backward  for  a  model  of 
existence,”  Bingel  said.  "We  must 
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look  forward  if  we  are  to  reverse  recent 
trends.” 

A  delegate  from  Canada,  Don  McKay 
agreed.  The  merger  with  the  Guild,  he 
said,  is  "a  merger  that  fits.  It  paves  the 
way  for  further  mergers  that  we  need. 
Technology  has  knocked  down  the 
walls  in  the  composing  room  and  the 
newsroom,  and  it  will  not  be  long 
before  we  see  the  same  thing  happening 
between  the  mailroom  and  the  circula¬ 
tion  departments,  McKay  said. 

But  a  delegate  from  Dallas  disagreed . 
“Where  I  work,”  the  delegate  said,  "it 
is  not  going  to  help  us.  It  did  not  save 
the  reporters  from  taking  over  our 
jurisdiction  as  operators.  Those  report¬ 
ers  did  not  fail  to  take  away  our 
jurisdiction  on  proofreading.  And  in  the 
future  it  will  not  save  them  from  push¬ 
ing  the  button  in  pagination,  which  will 
put  more  of  our  brothers  out  of  work.” 

The  delegates  added  the  merger  does 
nothing  for  ITU  members  who  work  in 
commercial  shops,  while  merger  with 
the  Teamsters  would. 

"Unfortunately  for  printers  and 
mailers,”  another  delegate  said,  "this 
is  the  future  .  .  .  No  person,  no  union 
can  turn  back  time  and  return  the 
Linotype  and  our  jobs.  Utopia  will  not 
come  from  merger  .  .  .  What  we  are 
talking  about  is  survival.” 

ITU  vicepresident  Bob  McMichen, 
of  Atlanta,  Ga.,  who  is  running  against 
Bingel  for  ITU  president,  spoke  against 
the  merger,  as  did  Bert  Powers,  presi¬ 
dent  of  New  York’s  powerful  Local  6. 

Voting  for  the  merger,  McMichen 
said,  would  be  going  backward,  not  for¬ 
ward. 

Powers  said  he  firmly  believes  the 
ITU  belongs  in  the  newly-formed 
200,000-member  Graphics  Com¬ 
munication  International  Union,  not 
the  Guild.  "We  no  longer  have  the 
bargaining  power,  and  that  is  the  name 
of  the  game,”  he  said.  “We  have  got  to 
reach  out  and  find  it,  restore  it,  because 
without  that  we  do  not  really  deserve  to 
be  assembled  and  call  ourselves  a 
union.” 

The  ITU’s  power  has  been  badly 
crimped  in  the  newspaper  industry. 
Powers  said.  Publishers  know  it,  our 
members  know  it  ...  1  am  not  giving 
any  secrets  away  to  publishers,  they 
know  it  too,  and  they  show  it  to  us  on 
every  occasion. 

“Time  is  already  on  us  in  the  com¬ 
mercial  branch.  The  ability  to  do  our 
work  in  places  miles  away,  that  we  can¬ 
not  even  picket;  we  cannot  even  dis¬ 
cover  where  they  are,  people  that 
transmit  through  telephone  lines. 
Types  that  do  all  kinds  of  things  that 
make  it  a  whole  new  world  for  us. 

"Our  future,”  Powers  declared,  "is 
not  in  the  newspaper  industry.  Our  fu¬ 
ture  is  in  the  commercial  field  .  .  . 
And  if  we  are  with  the  GCIU  when  the 
opportunity  comes  to  organize  the 


commercial  field,  we  can  be  one  mighty 
big  union.  We  will  do  it  in  conjunction 
with  pressmen  and  photoengravers, 
and  drivers  and  everybody  else  in  one 
big  union.” 

Powers  said  he  was  fearful  a  merger 
with  the  Guild  would  only  delay  the 
ITU  from  going  where  it  must  go. 

The  ITU-TNG  merger  would  have 
created  a  new  Media  Workers 
International  Union.  The  ITU,  had 
44,430  working  members  in  March, 
1983.  The  combined  union  would  have 
had  about  700,000  members. 

Ease  rules 

(Continued  from  page  7) 

tion,  the  newsroom  will  get  later 
deadlines,  the  newspaper  will  be  more 
competitive  and  hopefully,  we  can  sell 
more  newspapers.” 

Finally,  Bidder  said,  there  is  plenty 
of  opportunity  remaining  in  the  market¬ 
place  for  the  printed  word.  "The  ques¬ 
tion,”  he  told  printers,  "is  whether 
through  a  partnership  with  newspa¬ 
pers,  you  allow  us  to  remain  competi¬ 
tive  and  provide  jobs  for  your  mem¬ 
bers,  or  through  inflexibility,  we 
together,  allow  the  business  to  go  else¬ 
where.” 

The  great  fear  of  electronic  media. 
Bidder  said,  is  misplaced.  “What  1  am 
concerned  about  is  our  inability  to  meet 
the  door-to-door  direct  mail  .  .  . 
shopper  competition.  As  partners,  we 
can  meet  that  competition,  but  we  need 
to  change  our  perspective  and  our  tra¬ 
ditional  way  of  doing  business. 

“Competitive  forces,”  Bidder  said, 
have  necessitated  a  new  outlook.  1  am 
here  today  to  tell  you  that  1  think  a 
partnership  is  exactly  what  both  the 
ITU  and  newspapers  need  to  carry  them 
into  the  future.” 

Libel  suit  raises 
issues  of  opinion 

The  chief  judge  of  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia 
says  that  "hybrid”  statements  of  fact 
and  opinion — often  found  in  syndicated 
newspaper  columns — may  be  held  to 
be  libelous  under  the  normal  standards 
applied  to  factual  statements  such  as 
news  stories. 

The  "hybrids,”  he  says,  are  not 
necessarily  exempt  from  libel  action  as 
mere  expressions  of  opinion,  which  are 
protected  by  the  First  Amendment  to 
the  constitution. 

The  chief  judge,  Spottswood  W. 
Bobinson  111,  expressed  his  views  in  a 
decision  for  a  three-member  panel  of 
the  appeals  court.  The  panel  sent  back 
to  a  lower  court  a  libel  suit  against  syn- 
(Continued  on  page  25) 
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Chrysler  unveils 
ad  plans  for  ’84 
cars  and  trucks 

Chrysler  Corp.  will  use  a  small 
amount  of  national  newspaper 
advertising  to  introduce  its  1984  models 
beginning  next  month.  But,  as  in  prev¬ 
ious  years,  the  company  will  rely  most¬ 
ly  on  television  and  magazine  ads  for  its 
new  campaigns. 

If  anything,  the  newspaper  portion  of 
Chrysler’ s  $200  million  1983-84  nation¬ 
al  ad  budget  may  be  slightly  less  than 
last  year’s.  The  corporation’s 
vicepresident-marketing  Joseph  A. 

Campana,  speaking  in  New  York  City 
(August  11),  attributed  this  possibility 
to  the  firm’s  planned  shift  from  rebate, 
interest-allowance  advertising  to  more 
product-oriented  pitches. 

But  Campana,  who  declined  to  spec¬ 
ify  Chrysler’s  media  mix,  emphasized 
that  dealer  associations  and  dealers  will 
continue  to  make  heavy  use  of  newspa¬ 
per  ads  on  the  regional  and  local  level. 

Top  medium 

In  that  area,  newspapers  captured 
60.8%  of  the  media  advertising  dollars 
from  the  National  Automobile  Dealers 
Association  in  1982 — up  from  58.3%  in 
1981. 

On  the  Chrysler/Plymouth  division 
national  front,  there  will  be  some  news¬ 
paper  advertising  for  such  models  as 
the  front-wheel-drive  New  Yorker,  Re-  War  Games  and  Octopussy  were 
liant,  and  Laser.  The  latter  is  a  new  promoted  with  color  ads  in  the  Syra- 

sports  car  that  will  be  advertised  in  case  (N.Y.)  Post-Standard  and  Syra-  Tandy/Radio  Shack 
VSA  Today,  among  other  places.  case  Herald-Journal.  ,  I  ,  A  A  c 

The  four-page  spread  in  Gannett’s  Using  black-and-white  movie  tO  hOld  AAF  COniGSt 
national  daily  claims  ihat  the  Chrysler  “slicks,”  original  color  illustrations 

Laser  even  outperforms  the  Porsche  and  separations  were  prepared  at  Syra-  Tandy  Corp. /Radio  Shack  will  spon- 

944  and  notes,  “The  Competition  is  cuse  Newspapers  and  presented  for  sor  the  American  Advertising  Federa- 
Good.  We  Had  to  be  Better.”  approval  to  Crescent  Advertising,  the  tion’s  1984  National  Student  Advertis- 

Kenyon  &  Eckhardt  handles  the  agency  for  Cinema  National  Theatres,  ing  Competition, 
campaigns  for  Chrysler  and  Plymouth.  The  ads  totaled  about  three-quarters  of  A  Tandy/Radio  Shack  case  study. 
The  agency’s  ads  for  1984  Plymouth  a  page  in  each  newspaper.  currently  under  preparation,  will  be 

models  feature  the  line,  “Match  It!  (If  Syracuse  Newspapers  advertising  distributed  to  over  200  U.S.  colleges 
You  Can.)”  director  Robert  Hennessey  said,  and  universities— including  129  that 

Dodge’s  agency  is  now  BBDO.  Tv  “Television  has  used  the  glamour  of  maintain  active  AAF  Student  Chap- 
and  magazine  ads  for  that  Chrysler  color,  sound  and  motion  for  years  to  ters. 

division  state,  “We  are  Dodge.  An  persuade  the  movie  industry  to  pro-  From  the  case  study,  teams  of  five 
American  Revolution.”  Dodge  trucks  mote  on  tv.  Now  that  many  newspapers  students  each  will  prepare  total 
will  continue  to  be  described  as  “Ram  have  the  ability  to  reproduce  good  marketing/adyertising  programs  (on 
Tough.”  high-quality  ROP  color  ads  in  less  than  Tandy/Radio  Shack  TRS-80® 

full-page  size,  I  predict  a  trend  will  microcomputers,  peripheral  equipment 
Largest  offer  develop  that  will  shift  movie  tv  dollars  and  software  packages)  that  will 

®  into  newspaper  color  advertising.  include  research,  media  selection. 

On  Sunday,  August  21,  newspapers  “This  will  happen  particularly  in  budget,  creative  samples,  and  cam- 
across  the  country  will  carry  more  than  those  markets  where  network  televi-  paign  rationalizations.  The  students 
43  million  coupons  for  $1.50  each  sion  is  being  heavily  fragmented  by  will  be  asked  to  target  the  campaigns  at 
towards  the  purchase  of  Bristol-  cable  and  pay  movie  channels.  In  Syra-  corporate  executives  and  middle  man- 
Myers’  Extra  Strength  Datril.  The  cuse’s  home  county,  cable  penetration  agers. 

company  said  the  offer  is  the  largest  is  67%,  one  of  the  highest  cable  All  materials  submitted  in  the  corn- 
consumer  promotion  in  its  history,  penetrations  in  the  country  .  .  .  .”  petition  become  the  exclusive  property 
Worth  $64  million  in  consumers’  Editorial  process  color  photos  usual-  of  Tandy/Radio  Shack,  which  will  have 
hands,  the  coupons  will  apply  to  all  ly  appear  daily  on  the  front  page  of  the  the  option  of  utilizing  some  or  all  of  the 
sizes  of  the  pain  reliever.  Syracuse  papers.  recommendations. 
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Lorillard  sponsors  tv  program  ads 


Newspaper  Advertis¬ 
ing  Specialists,  which 
represents  smaller  news¬ 
papers,  has  been  selected 
to  handle  the  “TV 
entertainment”  ads  cur¬ 
rently  sponsored  by  Loril¬ 
lard  cigarets  in  several 
hundred  of  these  papers. 

The  Cornelius  Dono¬ 
van  Associates-created  tv 
listings  include  movies, 
sports  and  special- 
interest  programming. 
Headers  and  ads  mention¬ 
ing  Lorillard  brands  such 
as  True  and  Satin  appear 
above  and  below  the  list¬ 
ings. 

NAS  has  also  released  a 
new  study,  which  dis¬ 
closes  that  51.7%  of  the 
3,142  U.S.  counties 
receive  less  than  60% 
household  coverage  from 
daily  newspapers. 
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Minneapolis  newsrack  law  ' 

declared  unconstitutional  ana  Houston  Post 


A  group  of  newspapers  and  news¬ 
paper  distributors  have  won  a  legal 
battle  with  the  City  of  Minneapolis  that 
may  have  national  implications  for  the 
use  and  location  of  newsracks. 

A  number  of  newsrack  ordinances 
are  under  consideration  in  communi¬ 
ties  across  the  country. 

Hennepin  County  District  Court 
Judge  Stanley  Kane  declared 
unconstitutional  a  Minneapolis  city 
ordinance  requiring  a  $10  licensing  fee 
and  city  council  approval  of  newspaper 
rack  placement. 

Kane  said  the  fee  and  licensing  re¬ 
quirements  constitute  a  prior  restraint 
on  newspaper  distribution  and  violate 
free  press  guarantees. 

The  judge  rejected  the  city’s  argu¬ 
ment  that  the  ordinance  was  a  reason¬ 
able  regulation  of  public  safety.  He  said 
there  were  no  reports  of  significant  per¬ 
sonal  injury  or  property  damage  caused 
by  the  more  than  1,100  racks  on  Min¬ 
neapolis  public  sidewalks. 

The  Minneapolis  Star  and  Tribune 
Company  was  joined  in  challenging  the 
ordinance  by  Gannett  Company,  Inc., 
which  publishes  USA  Torfay;  Northwest 
Publications,  Inc.,  which  publishes  St. 
Paul  Pioneer  Press;  Minnesota  Music' 
Publishing,  Inc.,  which  publishes  City 
Pages;  and  the  Minnesota  Newspaper 
Association,  Inc.  and  Minnesota  News 
Services,  Inc.,  which  distribute  several 
national  regional  newspapers. 

The  ordinance  was  to  go  into  effect 
April  1,  but  the  news  organizations 
opposing  it  received  a  temporary 
restraining  order  to  prevent  enforce¬ 
ment  until  the  constitutionality  of  the 
ordinance  could  be  determined  in  a 
trial. 

Kane  ruled  (August  3)  that  if  the  city 
found  a  need  to  regulate  newsrack  loca¬ 
tion  “it  could  be  satisfied  less  restric- 
tively  by  an  ordinance  prohibiting  the 
placement  (of  racks)  in  certain  loca¬ 
tions  providing  penalities  for  viola¬ 
tions.” 

Minneapolis  Star  and  Tribune  attor¬ 
ney  Particia  Hirl  said  the  company  is 
delighted  with  the  decision  and  looks 
forward  to  working  wth  the  city  to  draft 
a  constitutional  regulation  of  newsrack 
placement  that  protects  public  safety. 

“By  establishing  the  constitutional 
parameters,  the  case  will  be  helpful  to 
all  cities  and  newspapers  trying  to  deal 
with  newsrack  placement,”  Hirl  said. 

The  ordinance,  passed  by  the  Min¬ 
neapolis  City  Council  December  10, 
1982,  prohibited  the  placement  of  all 
unlicensed  newsracks.  It  also  required 


Judge  fixes  parameters 
for  newsrack  placement 

a  $10  annual  fee  per  rack  and  required 
an  agreement  that  the  city  would  not  be 
liable  for  any  claims  resulting  from 
newsrack  operations. 


Publisher  wills  paper 

The  late  president  and  editor  of  the 
Hope  (Ark.)  Star,  Alex  H.  Washburn, 
has  willed  the  management  of  the  paper 
to  C.M.  Rogers,  circulation  director, 
and  D.E.  Allen,  mechanical  superin¬ 
tendent,  both  long-time  employes. 
Washburn,  who  died  May  16,  also  cre¬ 
ated  in  his  will  a  family  trust  that 
assumed  his  76%  ownership  of  Star 
Publishing  Co.  The  sole  trustee  for  the 
trust  is  William  Bogar  Washburn  of 
Philadelphia,  Pa.,  his  nephew.  The  will 
specifies  that  Washburn  should  enter 
into  a  management  contract  with  Rog¬ 
ers  and  Allen.  The  contract  is  to  contin¬ 
ue  for  as  long  as  Rogers  and  Allen  “are 
able  to  maintain  an  operating  profit  of 
20%  or  more.”  According  to  a  report  in 
the  Star,  “The  percentage  is  to  be  taken 
as  an  average  over  five  years,  providing 
that  the  profit  doesn’t  drop  below  15% 
for  two  consecutive  years,  which 
would  mean  the  next  year’s  profit  level 
would  have  to  be  more  than  20%. 

Wrongful  death  suit 
against  Hearst  barred 

A  wrongful  death  suit,  filed  October 
1981  by  Anna  Hauptmann,  84,  widow 
of  Bruno  Hauptmann,  who  was  electro¬ 
cuted  for  the  1932  kidnapping  and  kill¬ 
ing  of  Charles  Lindbergh’s  son,  was 
dismissed  last  week. 

One  of  the  defendants  in  the  suit  was 
Hearst  Corp.  In  allegations  against  the 
Hearst  newspapers,  the  suit  said  the 
newspaper  group  “caused  to  be  pub¬ 
lished  numerous  highly  inflammatory 
articles”  pertaining  to  the  prosecution 
of  Hauptmann.  The  suit  said  the  stories 
were  “devastatingly  prejudicial.” 

In  his  78-page  decision,  U.S.  District 
Judge  Frederick  B.  Lacey  refused  to 
overturn  Hauptmann’s  1935  convic¬ 
tion.  He  said  Mrs.  Hauptmann  failed  to 
present  sufficient  evidence  that  her 
husband’s  constitutional  rights  were 
violated  during  the  investigation  and 
the  six-week  trial  in  Flemington,  N.J. 


Armed  with  a  war  chest  of  surplus 
cash  from  last  year’s  sale  of  half  its 
shares  to  Maclean  Hunter  Ltd.,  Tor¬ 
onto  Sun  Publishing  Corp.  says  it  is 
considering  acquiring  the  Chicago  Sun- 
Times. 

Toronto  Sun  publisher  Douglas 
Creighton  said  (August  10)  that  officials 
of  his  tabloid  newspaper  group  are 
holding  preliminary  talks  with  the  Chi¬ 
cago  paper,  which  has  been  up  for  sale 
since  April. 

Sun  vicepresident  Donald  Hunt  said 
his  company  has  also  been  contacted 
by  representatives  of  the  Houston 
Post,  which  was  put  up  for  sale  last 
month  by  its  owners. 

Once  cash-poor,  Toronto  Sun  now 
has  plenty  of  money  to  make  a  major 
U.S.  acquisition.  Last  year,  the  com¬ 
pany,  which  publishes  colorful  and 
cheeky  tabloids  in  Toronto,  Fdmonton 
and  Calgary,  sold  half  its  shares  to 
Maclean  Hunter  Ltd.  for  $54  million.  In 
the  fiscal  year  ended  April  30,  it  racked 
up  a  profit  of  $7.8  million  on  revenues 
of  $115  million. 

At  least  one  other  group  has  publicly 
expressed  interest  in  acquiring  the  Chi¬ 
cago  Sun-Times.  That  group  includes 
Gerald  Gitles,  a  retired  Chicago  lawyer 
and  a  limited  partner  in  Bear,  Stearns  & 
Co.;  Carl  Glickman,  a  Cleveland  real 
estate  developer;  and  Karl  Filer,  chair¬ 
man  of  Circle  K.  Corp.  of  Phoenix  and 
founder  of  Combined  Communications 
Corp. 

Kamloops  Sentinel 
ceases  as  a  daily 

Kamloops  (B.C.)  Daily  Sentinel, 
owned  by  Thomson  Newspapers  Ltd., 
will  cease  daily  publication  on  Septem¬ 
ber  3  and  start  a  tri-weekly  operation 
the  next  day. 

The  184-year-old  Sentinel,  which 
was  running  second  in  year-long 
circulation  battle  with  Southam’s  Kam¬ 
loops  News  (F&P,  August  6),  will  also 
change  from  a  tabloid  to  a  broadsheet. 

Kamloops  was  the  last  city  in  Canada 
where  Thomson  and  Southam  daily 
papers  were  in  direct  competition. 

“We’ve  been  fighting  an  uphill  battle 
for  seven  or  eight  years  and  it’s  time  to 
adjust  our  strategy,”  said  Clarence 
Wiseman,  publisher.  Daily  Sentinel. 
The  News  gained  a  larger  share  of  the 
ad  market  in  1975  when  the  Daily  Sen¬ 
tinel  was  hit  by  an  eight-month  strike 
by  pressmen. 

The  Sentinel  will  be  published  every 
Sunday,  Wednesday  and  Friday  and  be 
distributed  free  in  the  Kamloops  area. 
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Media  expert  urges 
better  press  ethics 


By  Gerald  Stone 

Journalism  ethics  was  offered  as  a 
key  to  solving  the  current  conflict 
about  international  communication  in  a 
presentation  last  week  at  the  national 
conference  of  the  Association  for 
Education  in  Journalism  and  Mass 
Communication  held  in  Corvallis,  Ore. 

Claude-Jean  Bertrand,  American 
civilization  professor  at  the  University 
of  Paris  at  Nanterre  and  a  leading 
French  authority  on  American  media, 
said  the  world  concern  about 
international  freedom  of  communica¬ 
tion  has  been  linked  with  the  need  for 
international  justice  in  communication 
practices. 

Bertrand  said,  “Most  foreign 
observers  find  it  difficult  to  explain  the 
prostitution  of  U.S.  media  to  advertis¬ 
ers,”  but  that  U.S.  media  have  had  a 
superior  record  in  resisting  encroach¬ 
ment  of  government.  He  said  press 
ethics  as  taught  and  practiced  in  the 
United  States  have  had  much  to  do  with 
this  resistence. 

Opposes  code 

Although  he  said  he  opposes  an 
international  code  of  ethics  (“I  think  it 
would  be  absurd  to  adopt  a  code  that  at 
best  would  be  a  vague  list  of  com¬ 
promises.”),  he  said  other  nations’ 
press  ethics  could  be  improved  in  the 
same  way  the  United  States  has  formed 
an  inner  compulsion  for  journalists. 

He  listed  methods  for  improving 
ethics  as  1)  lessons  learned  in  schools; 
2)  consciousness  raising  books  based 
on  research;  3)  international  journalism 
reviews;  4)  professional  conferences; 
5)  multinational  press  councils  assisted 
by  the  international  press;  6) 
ombudsmen  for  the  international  media; 
and,  7)  a  coordinating  effort  by 
several  of  the  world’s  major  univer¬ 
sities  which  would  provide  a  base  of 
operations  and  the  necessary  research. 

To  improve  ethics  and  create  chan¬ 
nels  of  understanding  between  nations’ 
media,  Bertrand  said  coverage  of 
international  news  has  to  be  expanded, 
especially  in  the  United  States. 

“Coverage  has  to  be  improved,  and 
that  includes  more  positive  news  about 
Third  World  nations.”  Bertrand  said, 
“In  the  Third  World,  things  do  not  nor¬ 
mally  go  well,  so  when  they  do  go  well, 
that’s  someting  to  be  reported.” 

He  said  he  thought  the  major 
international  media  do  a  good  job — 
better  than  national  media — but  that 
they  could  do  better. 

“Progress  should  be  expected  to  be  a 
slow  process;  I  have  no  illusions  about 
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all  participating,”  he  said. 

Bertrand  said  the  trend  toward  ethics 
affects  the  national  media  first,  but  can 
influence  international  media  too. 

Reasons  to  have  media  ethics,  he 
said,  include  the  desire  to  avoid  gov¬ 
ernment  pressure,  the  economic 
benefits  of  credibility — an  acceptabil¬ 
ity  needed  for  sales — and  the  internal 
desire  of  media  to  do  their  job  well  by 
their  own  standards. 

But  being  moral,  Bertrand  conceded, 
“is  often  expensive.” 

Leadership  role 

Universities  should  be  taking  a 
leadership  role  in  continuing  education 
for  the  nation’s  journalists. 

That  was  the  message  of  a  session  on 
“Mid-career  Education”  sponsored  by 
divisions  of  AEJMC. 

Janet  Sanford,  senior  state  editor  and 
assistant  national  editor  of  USA  Today, 
said,  “These  are  hard  times  for  general¬ 
ists  when  we’re  required  to  know  more 
about  more  things.” 

She  said  working  long  hours  and 
being  incestuous  in  having  more  con¬ 
tacts  in  the  newsroom  than  outside  has 
resulted  in  journalists  being  com¬ 
placent  and  satisfied  with  the  status 
quo  of  reporting. 

Reduces  arrogance 

Mid-career  training  reduces  arro¬ 
gance,”  Sanford  said.  “Editors  and 
reporters  say  they  think  they  know 
what  readers  want  although  studies 
show  they  don’t.  Journalists  wilt  listen 
to  other  journalists,”  she  said. 

Sanford  suggested  journalism 
schools  offering  continuing  education 
to  the  profession  would  find  improved 
working  relations  with  all  their  state’s 
press  and  would  improve  their 
undergraduate  education  through  con¬ 
tact  with  the  industry. 

She  said  the  kind  of  continuing 
education  needed  is  idea  sessions  and 
critiques  which  bring  journalists 
together,  bring  editors  and  reporters 
into  contact  with  experts  in  other 
fields,  management  training  and 
exposure  to  issues  and  ideas  including 
marketing  strategies. 

Acel  Moore,  a  black  associate  editor 
of  the  Philadelphia  Inquirer,  traced  his 
own  entrance  into  newspaper  manage¬ 
ment  to  having  won  a  Pulitzer  Prize  in 
1977  which  led  to  a  Nieman  Fellowship 
which  then  opened  management  oppor¬ 
tunities. 

He  said  his  own  experience  was 
“often  the  only  way  for  minorities  to 


Desegregation 
help  sought 

Robert  Maynard,  publisher  of  Oak¬ 
land  (Calif.)  Tribune,  told  the  750 
teachers  attending  the  AEJMC  con¬ 
ference  that  journalism  education 
could  do  more  to  correct  the 
underrepresentation  of  minority  of 
journalists  in  newsrooms. 

Maynard  cited  figures  showing  that 
between  the  Kerner  Commission  in 
1966  and  today,  minorities  at  newspa¬ 
pers  have  increased  from  .1%  to  slight¬ 
ly  over  5%.  “In  1983,”  he  said,  “that  is 
a  shameful  state  of  affairs.” 

Maynard,  who  is  black,  said  the 
newspaper  business  has  historically 
“been  absolutely  hostile  to  having 
minorities  enter  the  field.”  He  said  the 
fact  that  few  jobs  have  existed  for 
minorities  in  the  newspaper  field  has 
meant  that  most  qualified  minorities 
have  gone  into  other  professions. 

He  told  educators,  “I  believe  you 
can  make  a  tremendous  difference  in 
hiring  practices  for  faculty  and  in  seek¬ 
ing  students.” 

He  told  the  group  that  at  the  Oakland 
Tribune,  “We’ve  been  lucky  to  find 
qualified  minorities  and  women  for  our 
management  positions.  With  your  help, 
many  of  the  others  could  as  well.” 


get  into  newspaper  management  situa¬ 
tions.  There  are  so  few  minorities  in 
management  that  it’s  impossible  for  an 
educator  to  tell  a  19-yeai  -old  minority 
student  how  to  get  into  newspap-jr 
management;  Journalism  schools 
should  get  into  the  continuing  educa¬ 
tion  field  to  make  more  opportunities 
for  everyone.” 

Describes  program 

Jerome  Aumente,  professor  of  jour¬ 
nalism  and  director  of  the  Journalism 
Resources  Institute  at  Rutgers  Univer¬ 
sity,  told  educators  about  the  programs 
his  school  has  been  conducting. 

“Anyone  can  put  together  a  one-day 
seminar,”  Aumente  said,  “But  if  you 
really  want  to  integrate  a  continuing 
education  program  into  your  own  pro¬ 
gram,  that’s  a  whole  different  matter.” 

Aumente  said  Rutgers  had  a  Ford 
Foundation  grant  to  study  other 
schools’  continuing  education  efforts. 
“We  had  professionals  in  the  field 
advise  us  on  our  early  planning.” 

Aumente  said,  “Don’t  think  of  pro¬ 
grams  as  one-time  shots,  think  of 
layering  and  clustering.”  He  said  his 
institute  has  conducted  about  20  pro¬ 
grams  bringing  about  1 ,000  journalists 
on  campus  and  about  1,000  non¬ 
journalists.  He  said  schools  should 
have  faculty  in  on  the  programs  and 
“get  your  students  involved  from  the 
start,  too.” 
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Cronkite  to  address 
conference  in  Talloires 


More  than  80  print  and  broadcast 
media  representatives  from  some  30 
industrial  and  developing  countries 
plan  to  attend  the  Voices  of  Freedom 
‘83  conference  in  Talloires,  France, 
September  30-October  2. 

Veteran  broadcast  newsman  Walter 


Cronkite  will  deliver  the  keynote 
address. 

The  conference  builds  on  the  first 
Talloires  meeting  in  May  1981,  which 
led  to  adoption  of  the  Declaration  of 
Talloires  setting  out  principles  to  which 
free  media  subscribe. 


Topics  to  be  discussed  include  issues 
facing  this  fall’s  UNESCO  General 
Conference,  status  of  press  freedom, 
the  “watchdog”  role  of  the  media  and 
practical  ways  to  help  development  of 
media  professionalism  in  the  Third 
World. 

The  conference  is  being  organized  by 
Tufts  University’s  Edward  R.  Murrow 
Center  in  cooperation  with  the  World 
Press  Freedom  Committee  and  35 
newspaper,  broadcast  and  magazine 
co-sponsors.  Hewson  A.  Ryan  is 
director  of  the  Murrow  Center. 

Reagan  says  media 
distorts  Latin  news 

President  Reagan  accused  the  news 
media  on  August  15  of  distorting 
accounts  of  events  taking  place  in  Cen¬ 
tral  America  by  “reporting  the  dis¬ 
information  and  demagoguery  they 
hear  coming  from  people  who  put  poli¬ 
tics  ahead  of  our  national  interests.” 

“You  wouldn’t  know  from  some  of 
the  coverage  that  the  greatest  portion 
of  our  aid  to  Central  America  is  human¬ 
itarian  and  economic  assistance,”  the 
President  said  in  a  speech  to  the  Veter¬ 
ans  of  Foreign  Wars  in  New  Orleans. 
“You  wouldn’t  know  democracy  is 
taking  root  there.” 

Reagan’s  charge  was  a  two- 
paragraph  part  of  a  five-page  speech. 

Reagan  said  James  R.  Currieo,  a 
V.F.W.  official,  had  recently  returned 
from  a  trip  to  Central  America  and 
complained  that  “we’re  getting  a  dis¬ 
torted  view  of  what’s  actually  taking 
place.” 

Faith  Ryan  Whittlesay,  the  White 
House  director  of  public  liaison,  said  in 
an  interview  with  the  Washinf'ton  Post 
(August  10)  that  the  reporting  by  the 
news  media  was  a  “deliberate  distor¬ 
tion.” 

Whittlesey,  who  is  directing  the  cam¬ 
paign  to  line  up  conservative,  business, 
labor,  ethnic  and  veterans’  groups 
behind  Reagan’s  Central  America  poli¬ 
cy,  said  she  watched  tv  every  night, 
and  was  “appalled”  by  the  “biased  and 
one-sided”  coverage. 

“I  think  the  media  has  tried  to  por¬ 
tray  what  we  think  are  the  bad  guys,  the 
communists,  as  Robin  Hoods,”  she 
said. 

She  also  criticized  the  opposition  of 
church  leaders,  saying  they  “tend  to 
characterize  the  Sandinistas  as  Robin 
Hoods  essentially  fighting  for  social 
justice”  in  Nicaragua. 

Both  AP  and  UPl  defended  their 
reporting  from  Central  America.  Nate 
Polowetzky,  foreign  editor  of  AP,  said 
AP’s  coverage  had  been  balanced,  and 
William  J.  Small,  president  of  UPI, 
said,  “If  there  were  any  great  signs  that 
economic  aid  was  turning  the  tide,  we 
would  report  that,  but  we  don’t  see  that 
evidence.” 
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REGISTERED  PARTICIPANTS 


(as  of  July  15,  1983) 

_ 

NAME 

ORGANIZATION 

COUNTRY 

Aguirre.  Horacio 

Diaho  Las  Americas,  Miami 

US. 

AruJerscn,  Harold  W. 

Omaha  World-Herald 

US. 

Bahia,  Maribel 

FIEJ 

France 

Balakrishnan,  R. 

APIBD 

Malaysia 

Beebe,  George  H. 

Miami  Herald,  WPFC 

U.S. 

Beguin,  Bernard 

Radio-Television  Suisse  Romande 

Switzerland 

Benirschke,  Dr.  Hans 

Deutsche  Press-Agentur,  Hamburg 

Fed.  Rep.  of  Germany 

Blabey,  Eugene  H. 

United  Press  International 

United  Kingdom 

Brandolini  d'Adda.  B. 

Selezzione  dal  Reader’s  Digest,  FIPP 

Italy 

Brown.  Robert  U. 

Editor  &  Publisher 

U.S. 

Bullen,  Dana  R. 

World  Press  Freedom  Committee 

U.S. 

Clarke,  Oliver  F. 

Daily  Gleaner.  Kingston 

Jamaica 

Crespo  de  Lara,  Pedro 

Asociacion  de  Editores  de  Diarios  Espanoles 

Spain 

Cutler,  B.J. 

Scripps-Howard  Newspapers 

U.S. 

Day.  Anthony 

Los  Anfieles  Times,  ASNE 

U.S. 

Dunham.  Corydon  B. 

National  Broadcasting  Company.  Inc. 

U.S. 

Dupont.  Jean  Marie 

Le  Monde.  Paris 

France 

Evans.  Robert 

Agence  Reuter.  Paris 

France 

Foisic.  Philip  M. 

International  Herald  Tribune.  Paris 

France 

Friendly.  Alfred 

U.S. 

Galliner,  Peter 

international  Press  Institute,  London 

United  Kingdom 

Garcia-Lavin.  Andres 

Novedades  de  Yucatan,  lAPA 

Mexico 

Gart.  Murray  J. 

Johns  Hopkins  Foreign  Policy  Institute 

U.S. 

Gordon.  Ken 

Trinidad  Express.  Port  of  Spain 

Trinidad.  W.l. 

Grunwald.  Henry  A. 

Time.  Inc.,  New  York 

U.S. 

Harley,  William  G. 

Media  Consultant.  Washington.  D.C. 

U.S. 

Heme,  William  C. 

London  Free  Press 

Canada 

Hills.  Argentina  S. 

El  Mundo.  San  Juan 

Puerto  Rico 

Hills.  Lee 

Knight-Ridder  Newspapers.  Inc. 

U.S. 

Hondius.  Frits 

Council  of  Europe.  Strasbourg 

France 

Hoh.  Yoshiaki 

Nihon  Shinbun  Kyokai,  Paris 

Japan 

Hoyle.  Harold 

The  Nation,  Bridgetown 

Barbados.  W.l. 

Irani.  Cushrow 

The  Statesman.  Calcutta 

'  India 

Kadragic.  Alma 

ABC  News 

United  Kingdom 

Koven.  Ronald 

World  Press  Freedom  Committee.  Paris 

France 

Krimsky.  George  A. 

Associated  Press 

U.S. 

Lewis.  Flora 

Ne^^'  York  Times 

France 

Long.  Gerald 

News  international  PLC 

United  4Cingdom 

Low.  K.  Prescott 

Quincy  Patriot-Ledyer 

U.S. 

Madsen.  Arch  L. 

Bonneville  International  Corporation 

U.S. 

Marks.  Leonard 

Cohn  &  Marks 

U.S. 

Mater,  Gene  P. 

CBS  News 

U.S. 

McGregor  of  Durris.  Lord 

The  Advertising  Standards  Authority 

United  Kingdom 

Meaney.  Donald 

NBC  News.  NANBA 

U.S. 

Mesquila.  Julio  Cesar  F. 

O  Estado  do  Sao  Paulo,  YAPA 

Brazil 

Miro-Quesada  G..  Alejandro 

El  Comercio,  Lima 

Peru 

Moore.  Spencer 

Canadian  Broadcasting  Corporation 

Canada 

Morris.  Michael 

Independent  Television  News  Limited 

United  Kingdom 

Nortamo,  Simopekka 

Helsin/iin  Sanomat,  Helsinki 

Finland 

O'Regan.  Richard  A. 

Associated  Press 

Switzerland 

Patterson.  Eugene 

St.  Petersburn  Times 

U.S. 

Perlik.  Charles  A..  Jr. 

The  Newspaper  Guild  (AFL-CIO,  CLC) 

U.S. 

Pigeat.  Henri 

Agence-France-Presse.  Paris 

France 

Power,  Philip  H. 

Suburban  Communications  Corp. 

U.S. 

Power.  Sarah  Goddard 

Suburban  Communications  Corp. 

U.S. 

Prendergast.  Curtis 

Time-Life,  Inc. 

U.S. 

Rawley.  Joseph 

Hi^h  Point  Enterprise 

U.S. 

Reupke.  Michael 

Reuters  News  Service.  London 

United  Kingdom 

Righter.  Rosemary 

Sunday  Times,  London 

United  Kingdom 

Saint-Pol.  Michel 

Agence-France-Presse.  Pans 

France 

Schultz.  Ernie 

Radio-Television  News  Directors  Association 

U.S. 

Scripps.  Charles  E. 

Scripps-Howard  Newspapers 

U.S. 

Sherman.  Paddy 

Ottawa  Citizen 

Canada 

Shourie.  Arun 

India 

Snijders.  Max  L. 

Utrecht  Nieuwsblad.  IPI 

The  Netherlands 

Sole.  Dr.  Luis  Alberto 

Inter-American  Association  of  Broadcasters 

Uruguay 

Sussman.  Leonard  R. 

Freedom  House.  New  York 

U.S. 

Topping.  Seymour 

New  York  Times.  ASNE 

U.S. 

Vink.  Frans 

Het  Laatste  Nieuws,  FIEJ 

Belgium 

Wahlgren.  Olof  G. 

Sydsvenska  Daffbladet  Snallposten.  Stockholm 

Sweden 

Weyl.  Dr.  Brigitte 

Sudkurier.  Konstanz 

Fed.  Rep.  of  Germany 

Wharmby.  Robin 

FIPP.  London 

United  Kingdom 

White.  Robert  M..  11 

Mexico  Ledger 

U.S. 

Winship.  Thomas 

Boston  Globe 

U.S. 

Wynter.  Hector 

Daily  Gleaner,  Kingston 

Jamaica 
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Atlanta  papers  admit 
reports  were  wrong 


Jury  awards  teacher 
more  than  $1  million 

A  six-woman,  one-man,  Circuit 
Court  jury  deliberated  2  hours  and  45 
minutes  before  ruling  (August  12)  that  a 
Richmond,  Va.  public  school  teacher 
was  libeled  in  a  1981  story  in  Richmond 
Times-Dispatch  and  awarded  her  more 
than  $1  million  in  damages. 

The  jury  said  Vernell  Lipscomb  was 
entitled  to  $1  million  compensatory 
damages  from  Richmond  Newspapers 
Inc.  and  reporter  Charles  Cox,  and 
$45,000  punitive  damages  from  Cox. 

Cox,  60,  a  reporter  since  1957  and  a 
member  of  the  Times-Dispatch  staff 
since  1959,  wrote  a  story  that  included 
complaints  from  parents  and  students 
about  Lipscomb’s  performance  and 
conduct  as  an  English  teacher. 

Lipscomb,  who  is  still  teaching  at  the 
same  high  school,  said  she  was  libeled 
and  that  the  story  had  injured  her 
reputation. 

Alexander  Wellford,  attorney  for  the 
newspaper,  asked  Judge  Williard  Wal¬ 
ker  to  set  aside  the  verdict,  in  part, 
because  the  award  was  “excessive.” 
Walker  said  he  would  rule  on  the  re¬ 
quest  after  both  sides  filed  briefs. 

J.  Stewart  Bryan  III,  publisher,  said 
a  decision  to  appeal  would  hinge  on 
Walker’s  ruling  on  the  request  to  set 
aside  the  verdict.  Cox  would  not  com¬ 
ment  until  he  had  consulted  with  news¬ 
paper’s  attorneys. 

Wire  copy  fills 
80%  of  newshole 

Cory  Dean  and  Kerry  Kohring,  wire 
editors  of  Providence  Journal-Bulletin 
recently  surveyed  New  England  dailies 
about  their  use  of  AP,  UPI  and  six  sup¬ 
plemental  services  for  Wire  Watch. 

Results  of  the  survey  were 
announced  this  week.  The  survey 
found  80.9%  of  the  newshole  was  the 
average  amount  of  space  devoted  to 
wire  news  by  the  respondents.  It  also 
found  an  average  of  2.3  people  handled 
wire  copy  among  the  respondents. 

They  sent  questionnaires  to  about  80 
dailies  and  received  20  responses.  The 
respondents  were  mostly  smaller  news¬ 
papers  in  the  six  state  region.  Twelve 
were  in  the  20,000  circulation  and 
under  category;  six  were  in  the  20,000 
to  40,0(X)  circulation  range;  two  were  in 
the  30,000  to  40,000  circulation  range; 
and  two  were  in  the  over  50,000  circula¬ 
tion  category. 

The  survey  also  found,  on  average, 
the  20  dailies  devote  22.5%  of  their  en¬ 
tire  newshole  to  news  of  New  England, 
21.8%  to  non-Washington  national 
news,  18.1%  to  Washington  news, 
2.8%  to  Canadian  news,  and  15.7%  to 
news  from  the  rest  of  the  world. 
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Atlanta  Journal  and  Constitution  re¬ 
ported  (August  14)  that  it  “inaccurately 
connected  a  rare  and  fatal  blood  dis¬ 
ease  to  radiation  from  the  Savannah 
River  Plant”  in  a  series  of  articles  pub¬ 
lished  last  summer. 

In  a  front  page  story  in  their  com¬ 
bined  Sunday  editions  (August  14),  the 
papers  said:  “In  fact  there  appears  to 
be  no  evidence  that  the  disease,  polyc- 
themia  vera,  is  caused  by  radiation, 
according  to  leading  medical 
authorities.” 

The  newspapers  also  reported:  “In 
recent  interviews  by  the  Journal  and 
Constitution,  five  of  eight  physicians 


Richard  M.  Schmidt  Jr.,  general 
counsel  to  the  American  Society  of 
Newspaper  Editors,  testified  at  a  hear¬ 
ing  in  Washington,  D.C.  (August  16) 
that  the  Energy  Department’s  proposal 
to  further  restrict  the  distribution  of 
nuclear  information  went  well  beyond 
the  law  approved  by  Congress  that 
authorized  the  withholding  of  certain 
narrowly  defined  categories  of 
information  related  to  military  atomic 
energy  programs. 

“Even  without  the  proposed  regula¬ 
tion,”  Schmidt  said,  “the  press  has  a 
severe  problem  with  the  Department  of 
Energy  and  release  of  information  that 
is  vital  to  the  public.” 

Also  criticizing  the  new  regulation 
was  the  American  Library  Association 
and  the  Nuclear  Control  Institute. 

Dr.  F.  Charles  Gilbert,  .the 
department’s  Deputy  Assistant  Secre¬ 
tary  for  nuclear  materials  and  defense 
programs,  said  the  new  restrictions  on 
nuclear  information  were  necessary 
because  of  the  increasing  sophistica¬ 
tion  of  terrorist  gangs  that  might 
attempt  to  make  their  own  atomic 
bombs  or  sabotage  one  of  the  gov¬ 
ernment’s  nuclear  facilities. 

Dr.  Gilbert  said  the  department  was 
considering  rewriting  the  plan  to 
“achieve  a  balance  between  control¬ 
ling  the  truly  sensitive  information 
without  abridging  the  freedom  of  the 
academic  community  and  the  public  at 
large”  as  a  result  of  the  criticisms 
received  since  the  proposed  regulation 
was  first  published  in  the  Federal 
Register  on  April  1 . 

Admiral  Davies,  speaking  for  the 
Nuclear  Control  Institute,  said  that 
while  he  recognized  the  need  for  secur- 


who  were  quoted  last  year  said  they 
specifically  pointed  out  to  reporters 
who  wrote  the  series  that  some  of  their 
patients  suffered  from  secondary 
polycythemia,  which  is  not  fatal,  and 
not  polycythemia  vera,  which  is. 

“These  patients,  however,  were 
counted  as  having  the  more  serious  dis¬ 
ease.  The  articles  also  failed  to  specify 
a  time  frame  for  the  25  cases,  which 
occured  over  a  period  of  years  an  in  fact 
fell  within  national  norms.” 

The  AP  and  other  news  organiza¬ 
tions  transmitted  articles  quoting  the 
Atlanta  newspapers’  reports. 


ity,  “there  is  much  information  that  can 
and  should  be  publicly  known  and 
whose  disclosure  poses  minimal  or 
nonexistent  risks.” 

“Indeed,”  he  said,  “in  many  cases, 
the  beneficial  effects  of  disclosure,  in 
terms  of  enhancing  security,  outweigh 
the  potential  risk.” 

He  said  that  all  too  often  bureaucrats 
withheld  information  “to  avoid  the 
application  of  rigorous  standards,  mask 
potentially  embarrassing  situations  and 
generally  keep  the  agency  out  of  the 
public  eye,  thereby  protecting  it  from 
public  pressure.” 

As  an  example,  he  said,  a  few  years 
ago  the  government  was  required  under 
the  Freedom  of  Information  Act  to  dis¬ 
close  the  amount  of  nuclear  materials 
that  commercial  atomic  facilities  were 
unable  to  account  for.  Such  a  dis¬ 
closure,  he  said,  “led  to  improved 
material  control  and  accounting  prac¬ 
tices  today.”  That  request  was  made 
by  the  New  York  Times. 

The  Energy  Department  said  a 
second  hearing  would  be  held  in 
Denver  on  August  18  and  that  third  was 
tentatively  scheduled  for  September  26 
in  Chicago. 

Converts  to  a.m. 

Huntsville  (Tex.)  Item,  a  member 
of  Harte-Hanks  Communications,  con¬ 
verted  from  evening  to  morning 
publication  on  July  25,  and  began  a  Sat¬ 
urday  edition  on  July  30.  The  paper, 
founded  in  1850,  claims  to  be  the  third 
oldest  in  Texas.  On  August  1,  Gary 
Randazzo,  former  Item  publisher, 
started  a  competing  newspaper,  Hunts¬ 
ville  Morning  News. 


ASNE  and  others  criticize 
new  curb  on  nuciear  data 
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Efforts  go  on 

By  David  Astor 

An  editorial  cartoonist  suffering 
from  serious  health  problems  brought 
about  by  torture  continues  to  languish 
in  a  Uruguayan  prison  despite  nearly 
three  years  of  efforts  to  free  him. 

The  efforts  have  been  spearheaded 
by  the  Association  of  American  Edito¬ 
rial  Cartoonists  (AAEC)  with  the  help 
of  the  National  Cartoonists  Society, 
the  Newspaper  Guild,  various  U.S. 
Congresspeople,  a  famed  country  sin¬ 
ger/composer,  and  numerous  others. 
But  the  Reagan  administration,  fearful 
of  antagonizing  the  South  American 
country’s  right-wing  military  govern¬ 
ment,  has  off^ered  little  support. 

A  group  of  Mexican  editorial  car¬ 
toonists  are  currently  in  the  process  of 
drafting  an  appeal  asking  for  the  free¬ 
dom  of  Francisco  Laurenzo  Pons,  who 
signs  his  cartoons  “Paco.”  And  after 
Thanksgiving  this  year,  various  car¬ 
toonists  will  be  donating  original  art  to 
be  used  in  an  auction  to  raise  money  for 
the  release  campaign  and  living 
expenses  for  the  38-year-old  Lauren- 
zo’s  wife  Claudia  and  son  Tomas. 

An  earlier  auction  held  in  conjunc¬ 
tion  with  the  Nobel  Prize-winning 
Amnesty  International — which  has 
adopted  Laurenzo  as  a  “prisoner  of 
conscience” — raised  about  $4,500. 
This  was  in  early  1981,  when  North 
American  efforts  to  free  Laurenzo 
began  in  earnest.  But  problems  for  the 
cartoonist  actually  started  eight  years 
earlier. 

Laurenzo  was  editorial  cartoonist 
and  chief  illustrator  for  the  prestigious 
political  and  cultural  affairs  magazine 
Marcha  in  1973  when  the  democratic 
Uruguayan  government  was  toppled  in 
a  military  coup.  The  new  right-wing 
leaders  began  harassing  and  closing 
down  the  press,  bringing  an  end  to  the 
liberal  weekly  Marcha  by  the  summer 
of  1974. 
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to  free  jailed 

The  cartoonist  (who  also  worked  for 
the  journal  El  Occidental  and  the  news¬ 
paper  El  Popular)  was  first  arrested  in 
1974,  tortured,  and  then  released, 
according  to  Jerry  Robinson,  head  of 
the  AAEC  International  Relations 
Committee  and  president  of  the  AAEC 
when  he  spurred  the  organization  to 
begin  its  efforts  on  behalf  of  Laurenzo 
almost  three  years  ago.  Subsequent 
AAEC  presidents  such  as  Sandy 
Campbell  have  been  actively  involved 
as  well. 

Laurenzo  went  underground  after 
his  release  and  was  not  recaptured  until 
July  1978,  after  which  he  was  sent¬ 
enced — with  no  c  harges  specified — to  a 
prison  term  that  is  scheduled  to  last 
until  the  beginning  of  1985.  But  Robin¬ 
s'  n  and  the  AAEC  were  (and  still  are) 
apprehensive  about  whether  Laurenzo 
can  survive  until  then,  because  the  car¬ 
toonist  is  receiving  no  medical  care  for 
partial  kidney  failure  and  urinary  tract 
problems  resulting  from  electrical 
shocks  to  the  genitals  and  other  torture . 

Robinson  found  out  about  Lauren- 
zo’s  case  in  late  1980,  but  appeals  to  the 
Uruguayan  government  (accused  by 
Amnesty  International  of  being  one  of 
the  worst  human  rights  violators  in 
South  America)  for  his  release  were 
unavailing.  But  the  AAEC  did  score  a 
small  victory  of  sorts  when  it  con¬ 
vinced  the  Uruguayan  government  to 
allow  Claudia  and  Tomas  to  travel  to 
the  U.S.  to  receive  the  AAEC’s  Dis¬ 
tinguished  Foreign  Cartoonists  Award 
on  behalf  of  Laurenzo  at  the  organiza¬ 
tion’s  June  1981  convention  in  Nashvil¬ 
le.  Polish  cartoonist  Eryk  Lipinski, 
named  co-recipient  of  the  award,  was 
able  to  attend. 

During  the  convention,  cartoonists 
were  invited  to  the  home  of  country 
singer/composer  Tom  T.  Hall  (of  “Har¬ 
per  Valley  PTA”  fame),  who  was  very 
concerned  when  he  heard  about 
Laurenzo’s  imprisonment.  Hall  had 
thousands  of  “Free  Francisco  Lauren¬ 
zo  Pons”  t-shirts  printed  up,  and  then 
wrote  a  song  about  the  cartoonist. 

In  1981  and  again  in  1982,  a  group  of 
U.S.  Congresspeople  got  together  to 
appeal  to  the  Uruguayan  government 
for  Laurenzo’s  release.  In  the  Senate 
last  year,  Paul  Tsongas  (D-Mass.)  got 
eight  other  Democrats  and  three  Re¬ 
publicans  to  sign  a  letter.  And  in  the 
House,  Barney  Frank  (D-Mass.)  was 
joined  by  37  Representatives  in  cosign¬ 
ing  a  separate  letter. 

The  Tsongas  letter  stated,  “The  re¬ 
lease  of  Sr.  Laurenzo  would  be  viewed 
around  the  world  as  an  important  sym¬ 
bol  of  Uruguay’s  commitment  to 
internationally-accepted  standards  of 
human  rights.” 


cartoonist 


Francisco  Laurenzo  Pons  and  o  tor¬ 
tured  self-portrait  smuggled  out  of  his 
Uruguayan  prison  cell. 


The  Reagan  administration — which 
resumed  military  aid  to  Uruguay  after 
Jimmy  Carter  had  cut  it  off — 
apparently  did  not  feel  the  same  way  as 
Tsongas,  because  it  has  done  little  to 
help  Laurenzo  despite  several  requests 
from  Robinson  and  others. 

When  the  Uruguayan  courts,  for 
instance,  were  reviewing  an  appeal  to 
pardon  Laurenzo  in  1981,  Robinson 
and  others  asked  that  the  U.S.  embassy 
in  the  South  American  country  get 
some  information  on  such  matters  as 
the  date  of  the  hearing  and  what  the 
AAEC  could  do  to  help. 

“They  never  fulfilled  these  simple 
requests,”  said  Robinson,  who  noted 
that  by  the  time  it  became  apparent  that 
there  would  be  no  Reagan 
administration  reply,  the  pardon  hear¬ 
ing  had  already  been  held. 

Later,  Robinson  contacted  the 
Reagan  administration  to  ask  if  it  would 
make  a  statement  on  Laurenzo’s  behalf 
for  release  at  the  1982  AAEC  conven¬ 
tion  in  San  Francisco.  Robinson  was 
not  even  called  back. 

“Their  ‘quiet  diplomacy’  has  been  so 
quiet  it’s  inaudible,”  said  Robinson.  “I 
felt  let  down  by  my  own  government.  I 
don’t  believe  ‘quiet  diplomacy’  works 
anywhere.  It’s  world  opinion  and  pres¬ 
sure  that  does  it.  You  have  to  make  it 
more  of  a  problem  (for  the  country)  to 
have  the  prisoner  in  jail  than  out  of 
jail.” 

If  Laurenzo  is  not  released  before  the 
1985  expiration  date  of  his  prison  term, 
Robinson  and  others  are  keeping  their 
fingers  crossed  that  he  will  at  least  be 
let  out  then.  If  and  when  Laurenzo  does 
leave  “Libertad”  prison,  he  has  been 
guaranteed  a  job  by  John  Seigenthaler, 
publisher  and  editor  of  the  Nashville 
Tennessean. 

Meanwhile,  Robinson — who  is 
based  at  the  Cartoonists  &  Writers  Syn¬ 
dicate,  67  Riverside  Dr.,  New  York, 
NY  10024 — said  the  release  campaign 
has  been  a  crucial  factor  in  maintaining 
Laurenzo’s  morale. 

“Claudia  keeps  repeating  to  us  that  it 
keeps  him  from  becoming  despondent,” 
said  Robinson.  “One  of  the  disastrous 
things  for  political  prisoners  is  being  for¬ 
gotten.” 
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around  the  world! 
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Syndicates 


By  David  Astor 


TCS  introduces  computer  column 


A  twice-weekly  home  computer  col¬ 
umn  by  the  editor  of  Video  Review 
magazine  is  being  introduced  by  the 
Tribune  Company  Syndicate. 

“Computer  Report  Today”  is  writ¬ 
ten  by  David  Hajdu,  who  said, 
“Because  so  many  people  are 
interested  in  buying  home  computers, 
the  terminology  needs  to  be  accessible 
to  the  average  person.  That’s  the  way 
I’ll  write  my  column.” 


Hajdu,  28,  will  examine  new  trends 
and  analyze  new  hardware  and  soft¬ 
ware.  Topics  will  include  computer 
insurance,  possible  legal  problems  with 
copying  programs,  and  falling  compu¬ 
ter  prices. 


In  one  column,  Hajdu  quoted  an 
analyst  as  predicting  that  about  5  mil¬ 
lion  Americans  will  purchase  comput¬ 
ers  this  year — up  from  approximately 
IV2  million  in  1982. 

The  Phillipsburg,  N.J.  native,  who 
now  lives  in  New  York  City,  was  with 
Consumer  Electronics  magazine  before 
moving  to  Video  Review.  Hajdu  has 
also  written  about  computers  and  elec¬ 
tronics  for  Newsweek,  Rolling  Stone, 
Playboy,  Good  Housekeeping,  and  the 
Village  Voice. 

He  got  his  start  in  journalism  at  10 
years  of  age  when  he  produced  his  own 
newspaper  with  the  help  of  his  mother. 
“My  mother  worked  at  a  diner,  and  she 
used  to  trade  the  truck  drivers  free  cof¬ 
fee  for  newsprint,”  said  Hajdu,  who 
went  on  to  study  film  at  New  York  Uni¬ 
versity. 


Danby  switches  papers 

George  Danby,  whose  editorial  car¬ 
toons  are  distributed  by  the  McNaught 
Syndicate,  has  moved  from  the  New 
Haven  (Conn.)  Register  to  the  Pro¬ 


"OTNCraibsMAN  CRANE. WHKT  DCES  ETOKS  NCM?" 


A  Danby  cartoon. 

vidence  (R.I.)  Journal-Bulletin. 

The  cartoonist  has  received  numer¬ 
ous  United  Press  International  awards. 
His  work  often  appears  in  Time 
magazine. 

Horsey  signs  with  CNS 

David  Horsey,  political  cartoonist 
for  the  Seattle  Post-Intelligencer,  will 
have  his  work  distributed  by  Copley 
News  Service  beginning  Aug.  22. 

The  cartoonist,  who  became  the  first 
full-time  Post-Intelligencer  political 
cartoonist  in  1979,  majored  in  journal¬ 
ism  and  graphic  design  at  the  Univer¬ 
sity  of  Washington  and  was  editor  of 
the  daily  campus  newspaper.  He  then 
went  on  to  become  state  government 
reporter  for  a  group  of  three  Washing¬ 
ton  dailies  while  syndicating  a  weekly 
cartoon  and  commentary  package  to 
(Continued  on  page  27) 
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REPUBLIC 


“The  New  Republic  has  the  best  Washington  reportage  of  any  magazine  in  the  country.’ 


—  Theodore  H.  White,  author  of 
The  Making  of  the  President,  1960,  ’64  and  ’68 

“The  New  Republic  is  now  the  liveliest  and  best  weekly  journal  of  opinion.” 

—  Time  magazine 

The  nation’s  foremost  journal  of  weekly  opinion,  THE  NEW  REPUBLIC  is  now  available  to 
newspapers  through  United  Feature  Syndicate.  The  famous  TRB  column  (the  nation’s  most 
influential  political  editorial).  White  House  Watch,  the  Diarist  and  film  reviews  by  Stanley 
Kauffmann  head  the  list  of  incisive  articles  and  select  features  written  by  an  outstanding 
staff  of  editors  and  contributors. 
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Is  Social  Security  working  for  you,  or 
are  you  working  for  Social  Security? 

Your  readers  are 
looking  for  answers. . . 


SOCIAL  SECURITY 
AND  YOU  - 
WHAT’S  NEW 
WHAT’S  TRUE 
by  Social  Security 
expert 

Eric  R.  Kingson 


A 

14-part  series  based  on 
the  new  96-page  book, 
SOCIAL  SECURITY  AND 
YOU  —  WHAT’S  NEW, 
WHAT’S  TRUE  provides  the 
most  up-to-date  information 
on  Social  Security  and  Medi¬ 
care.  Your  readers  will 
understand  the  history  and 
current  issues  of  the  Social 
Security  system  —  including 
the  1983  amendments  —  as 
they  learn  about  their  rights, 
benefits  and  obligations. 


INCLUDES  INFORMATION  ON: 

•Reported  problems  in 
financing  Social  Security 

•What  benefits  are  available 

•Women  and  Social  Security 

•Disability  benefits 

•Medicare  benefits  and 
controversies 


A  unique  series  of 
newspaper  articles 
that  will  take  the 
obscurity  out  of 
Social  Security  for 
your  readers! 


The  most 
informative  series 
on  the  subject 
available  today! 


For  sales  and 
service  information, 
contact  Brad  Bushell, 

1-800-221-4816. 

In  New  York,  212-557-2333. 

Exclusively  from: 

Newspaper  Enterprise  Association 
200  Park  Avenue 
New  York,  N.Y.  10166 
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Kent  Flanagan  was  appointed 
chief  of  bureau  at  Nashville  for  all 
Associated  Press  operations  in  Tennes¬ 
see.  He  succeeds  Nancy  Shipley, 
bureau  chief  since  1976.  She  is  taking  a 
leave  of  absence. 

Flanagan,  correspondent  at  Bis¬ 
marck,  N.D.,  thf  past  year  and  a  half, 
worked  for  the  San  Antonio  Express- 
News,  the  Fort  Lauderdale  News  and 
San  Angelo  (Texas)  Standard-Times 
before  joining  AP  at  Philadelphia  in 
1979.  He  has  since  worked  in  Colum¬ 
bia,  S.C.,  and  was  news  editor  for  the 
state. 

*  *  * 

Tom  Amberg,  a  St.  Louis  Globe- 
Democrat  reporter  for  12  years,  re¬ 
signed  to  take  the  position  of  general 
manager  of  the  St.  Louis  office  of 
Aaron  D.  Cushman  &  Associates,  a 
public  relations  firm.  He  was  one  of 
two  sons  of  former  Globe  publisher, 
Richard  Amberg,  working  at  the  news¬ 
paper.  Amberg  also  resigned  as  presi¬ 
dent  of  the  Press  Club. 

It  *  * 

James  W.  Knepper  Jr.  has  been 
appointed  executive  director  of  Penn¬ 
sylvania’s  Human  Resources  Com¬ 
mittee  of  the  Governor’s  Cabinet.  He  is 
the  former  publisher  of  the  Carnegie 
Signal-Item,  Bridgeville  Area  News 
and  the  Brookline  Journal,  all  Pennsyl¬ 
vania  weeklies  which  were  sold  in  June 
to  Gateway  Press,  Inc.,  Monroeville, 
Pa.  Knepper  is  president  of  the  Knep¬ 
per  Press  Corp.,  a  commercial  printing 
company  in  Carnegie. 

A  member  of  the  state’s  House  of 
Representatives  from  1970  to  1980,  he 
was  prime  sponsor  of  the  Pennsylvania 
Sunshine  Act  of  1974. 

♦  *  * 

Giles  E.  Padel  was  named  corpor¬ 
ate  director  of  training  for  Harte- 
Hanks  Communications,  Inc.  With  the 
company  since  1%8  in  personnel  and 
training  positions,  Padel  most  recently 
has  served  as  director  of  training  for 
Newspaper  Operations.  Before  joining 
Harte-Hanks  he  was  district  reporting 
manager  for  Dun  &  Bradstreet,  Inc. 


James  E.  Bylin,  reporter  and  busi¬ 
ness  writer  for  the  Bakersfield  Califor¬ 
nian  since  1980,  was  promoted  to  met¬ 
ropolitan  editor,  and  Bryan  Nolan, 
assistant  metro  editor,  to  night  metro¬ 
politan  editor. 

Bylin  succeeds  Deborah  Rouse, 
who  relocated  in  Virginia.  He  was  a 
staff  reporter  for  the  Wall  Street  Jour¬ 
nal  ten  years  and  left  the  newspaper  to 
write  and  operate  a  farm  in  New  York 
state  and  edit  a  small  weekly  news¬ 
paper. 

Nolan  joined  the  Californian  in  1980 
as  a  copy  editor  and  earlier  was  a  repor¬ 
ter  and  editor  of  the  Loveland  (Colo.) 
Daily  Reporter-Herald. 

* 

Joseph  D.  Cox  Jr.,  former  assistant 
managing  editor  of  the  Wichita  Falls 
(Texas)  Record  NewsITimes  was 
named  editor  of  the  Corsicana  (Texas) 
Sun.  Both  newspapers  aie  owned  by 
Harte-Hanks  Communications.  Cox 
succeeds  Jennifer  Allen,  who  no 
longer  is  with  the  company. 

The  Daily  Sun  also  has  named  Wil¬ 
liam  T.  Kennedy,  Jr.,  a  May  gradu¬ 
ate  of  Rochester  Institute  of  Technolo¬ 
gy,  to  the  newly  created  post  of  assis¬ 
tant  production  manager. 

* 

Jack  Zink  has  joined  the  West  Palm 
Beach  Evening  Times  as  editor  of 
“THIF,”  the  newspaper’s  new  Friday 
entertainment  tabloid.  The  section  will 
also  appear  in  the  morning  West  Palm 
Beach  Post. 

Previously  Zink  spent  12  years  as 
entertainment  editor  and  columnist  for 
the  Fort  Lauderdale  News  and  Sun- 
Sentinel.  His  journalism  career  also 
includes  positions  with  the  Miami 
Herald,  Variety  (New  York)  and  Daily 
Variety  (Los  Angeles).  He  was  founder 
and  first  president  of  the  South  Florida 
Entertainment  Writer’s  Association. 

♦  ♦  * 

Sheila  Dunn,  general  assignments 
and  school  district  news  writer  for  the 
Edinburg  (Texas)  Daily  Review,  was 
promoted  to  managing  editor,  succeed¬ 
ing  Antonio  Solis. 
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The  Biggest  Graphic  Arts  Exposition  on  the  East  Coast  in  1983. 
Featuring  Hundreds  of  Exhibits  and  over  50  Technical  Programs! 

GUTENBERG  INTERNATIONAL 

October  20th  -  23rd,  1 983 
Washington  DC  Convention  Center 

Show  Management:  Gutenberg  Expositions^P.O.  Box  11712 
★  Santa  Ana,  CA  92711 

(714)  832-0628  ★  Telex:  295372  (GIGFUR) 

i=n=ai=a=il 


1 
!) 
!i 
!i 
0 

I 
0 
5 
0 
0 
0 
0 


NEWSPEOPLE 


Jo  Ann  Dickerson,  one  of  the  10 
journalism  professors  this  year  who 
received  a  national  teaching  award 
sponsored  by  the  American  Society  of 
Newspaper  Editors  and  the  Modern 
Media  Institute,  is  joining  the  com¬ 
munications  faculty  at  the  University 
of  Texas  at  Arlington  this  fall. 

She  presently  is  an  associate  pro¬ 
fessor  at  the  University  of  Nebraska  at 
Lincoln  and  taught  previously  at  the 
University  of  Kansas  and  the  Univer¬ 
sity  of  Missouri.  She  has  held  editing 
positions  at  the  Los  Angeles  Times, 
Denton  (Texas)  Record-Chronicle, 
Austin  American-Statesman,  Houston 
Chronicle  and  Corpus  Christi  Caller- 
Times. 

♦  *  ♦ 

Robert  J.  Manning  is  the  Boston 
Globe's  new  sales  manager  for  travel 
and  resort  advertising.  He  succeeds  the 
late  Charles  McCormick  in  the 
position.  Manning  first  joined  the 
Globe  in  1960  in  display  advertising  and 
most  recently  has  been  divisional  sales 
manager,  financial  and  theater  arts 
advertising  department. 

*  *  t 

Denis  Lacasse,  executive 
vicepresident  of  Les  Publications 
J.T.C.  Inc.,  Montreal  (formerly  Trans- 
Canada  Newspapers  Ltd.),  has  been 
named  president.  The  company  owns 
Le  Nouvelliste,  Three  Rivers;  La  Tri¬ 
bune,  Sherbrooke,  and  La  Voix  de 
VEst,  Granby,  as  well  as  weekly  news¬ 
papers  and  distribution  companies  in 
the  province  of  Quebec. 

*  *  ♦ 

David  Cohen,  advertising  director 
of  the  L.A.  Weekly,  was  promoted  to 
associate  publisher/marketing  and 
Karen  Fund,  formerly  sales  director, 
to  associate  publisher/advertising. 

Michael  Sigman,  former  editor-in- 
chief  of  Record  World,  was  named 
general  manager. 

*  *  ♦ 

Robert  P.  Pettegrew,  formerly 
vicepresident  of  sales  at  Yankee 
Publishing,  Inc.,  was  named  publisher 
and  chief  operating  officer  of  The 
Donoghue  Organization,  Inc.,  pub¬ 
lisher  of  financial  news,  information 
and  advice.  Pettegrew  has  held  sales 
management  positions  with  Control 
Data  Corporation  and  the  Wall  Street 
Journal. 

*  *  * 

Alexander  Di  Guido  was 
appointed  an  advertising  sales  repre¬ 
sentative  in  the  New  York  office  of  Pa¬ 
rade  magazine.  He  was  sales  manager 
of  Gralla  Publications’  American 
Building  Supplies. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Leon  W.  Lindsay,  western  news 
bureau  chief  for  the  Christian  Science 
Monitor  since  1981,  has  been  named 
assistant  professor  of  journalism  at 
Northeastern  University,  Boston, 
effective  September  19. 

Lindsay  has  worked  at  the  news¬ 
paper  for  22  years  in  a  variety  of 
positions.  For  18  of  those  years  he  was 
based  at  editorial  headquarters  in  Bos¬ 
ton  and  most  recently  served  there  as 
assistant  American  news  editor. 

In  1%3,  he  left  to  become  an  assis¬ 
tant  professor  of  journalism  at  the  Uni¬ 
versity  of  Missouri,  Columbia,  and  re¬ 
turned  to  the  Monitor  in  1965  as  a  cor¬ 
respondent  for  the  southwest  United 
States.  He  subsequently  served  as  New 
England  news  editor.  His  teaching 
experience  includes  Arlington  (Texas) 
State  College,  Principia  College,  Elsah, 

111.,  and  Kansas  State  University,  Man¬ 
hattan. 

*  *  >|c 

Vern  Brown  was  named  publisher 
of  the  Spencer  (Iowa)  Daily  Reporter. 
He  was  with  Windsor  Newspapers 
Inc.,  as  marketing  director  for  the 
group’s  10  newspapers  in  the  Peoria, 

111.,  area.  He  has  been  a  publisher  and  a 
general  manager  for  newspapers  in 
Missouri,  Illinois,  Indiana  and 
Michigan. 

Several  state  editor  appointments 
have  been  announced  by  United  Press 
International,  including  the  opening  of 
the  new  Anchorage,  Alaska,  bureau 
headed  by  Andrew  S.  MacLeod. 

MacLeod  joined  UPI  in  Portland, 
Oregon,  in  1981  after  working  on  dailies 
in  Washington  and  Colorado.  He  was 
Oregon  editor  for  the  Tri-City  Herald, 
Kennewick,  Wash.,  when  he  joined 
UPI. 

Michael  D.  Dorsher  was  named 
North  Dakota  state  editor  and  manager 
of  the  new  Bismarck  bureau.  He  trans¬ 
ferred  from  the  Minneapolis  bureau 
where  he  covered  news  and  sports  in 
Minnesota  and  North  Dakota  the  past 
two  and  one-half  years. 

Andrew  J.  Dabilis  was  named 
Massachusetts  state  editor  and  Boston 
bureau  manager.  He  succeeds  Ken¬ 
neth  Cafarell,  who  returned  to  the 
Massachusetts  statehouse  bureau. 

Dabilis,  statehouse  bureau  chief 
since  early  last  year,  covered  the  state¬ 
house  for  the  Lowell  (Mass.)  Sun  pre¬ 
viously. 

Stephen  A.  Szkotak  was 
appointed  New  Hampshire  state  edi¬ 
tor,  succeeding  Ron  Amadon,  who 
returned  to  a  staff  position.  Szkotak 
has  worked  in  the  Providence,  R.I., 
bureau  since  joining  UPI  in  1980. 
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Frank  H.  Shepherd,  formerly 
executive  vicepresident  and  chief 
operating  officer  of  Panax  Corporation, 

I  has  been  named  vicepresident  of  Mor¬ 
ris  Newspaper  Corporation  and  head  of 
the  newly  created  California  division. 

Shepherd  will  be  based  at  Sun  Litho 
Printing  in  Van  Nuys,  California.  The 
company  operates  dailies  in  six  states 
and  a  printing  plant  in  Mt.  Kisco,  N.Y. 
*  * 

Robert  Curvin,  political  scientist 
and  member  of  the  editorial  board  of 
the  New  York  Times,  will  become  dean 
of  the  Graduate  School  of  Management 
and  Urban  Professions  at  the  New 
School  for  Social  Research  in  New 
York  City  effective  next  January  1.  He 
succeeds  Henry  Cohen,  first  dean  of 
the  Graduate  School  who  has  served 
for  15  years  and  will  remain  on  the  fac¬ 
ulty  as  professor  of  urban  affairs. 

Dr.  Curvin,  on  the  newspaper’s 
editorial  board  since  1978,  earlier  was 
associate  professor  of  political  science 
at  Brooklyn  College  and  taught  at  Rutg¬ 
ers  University. 

*  *  * 

Hazel  Garland,  assistant  to  the 
editor  and  publisher  of  the  Pittsburgh 
(Pa.)  Courier,  weekly  black  publica¬ 
tion,  was  named  by  Pennsylvania  Gov. 
Dick  Thornburgh  as  a  member  of  his 
Private  Sector  Initiatives  Task  Force  to 
spur  development  of  private-public 
partnerships  aimed  at  improving  social 
and  human  service  programs. 


Thomas  J.  Bray,  associate  editor  of 
the  Wall  Street  Journal's  editorial  page 
since  1979,  has  joined  the  Detroit  News 
as  editorial  page  editor.  He  assumes 
overall  direction  of  the  editorial  page, 
including  the  eight-person  staff,  and  the 
op-ed  page. 

Bray,  with  the  Journal  since  1964, 
succeeds  Edwin  A.  Roberts,  Jr.  who 
is  moving  to  Florida  as  editorial  page 
editor  of  the  Tampa  Tribune.  At  the 
Journal  as  associate  editor  and  features 
editor  of  the  editorial  pages  Bray 
directed  the  op-ed  pages  and  wrote 
editorials  on  economics  and  foreign 
policy. 

*  *  * 

Steve  Flynn,  formerly  controller 
of  Cherokee  Textile  Mills,  Sevierville, 
Tenn.,  has  been  appointed  financial 
director  of  The  Mountain  Press,  Pigeon 
Forge,  Tenn.,  a  Harte-Hanks  division 
which  publishes  the  Sevier  County 
News-Record  and  the  Gatlinburg 
(Tenn.)  Press. 

*  *  4c 

Dorothy  L.  Fisher,  formerly 
entertainment  editor  and  columnist  for 
the  Conroe  (Texas)  Courier,  was 
named  director  of  the  newspaper’s 
newly  created  promotions  and  public 
service  department.  Prior  to  joining 
Attaway  Newspaper  Group  in  January, 
Fisher  worked  at  several  newspapers 
and  also  was  one  of  the  first  members  of 
the  Disneyland  public  relations 
department  when  the  Anaheim  project 
was  still  on  the  drawing  boards. 


50  YEARS  OF  DESIGN  EXPERIENCE 
Exclusively  for  the  Newspaper  Industry 

consultation,  planning  an6  (design 
for  builcJings  ancJ  process  systems 


william  GINSBERG  ASSOCIATES 

ENGINEERS 

Robert  K.  Ginsberg  Herman  Hy'  Brandes 

331  MADISON  AVENUE,  NEW  YORK,  N.Y.  10017  •  212  MU  7-6693 
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Notes  on  people 


Ex-reporter  nominated  for  judgeship 


Judith  Smith  Kaye,  who  worked  in 
journalism  as  a  society  reporter  and 
syndicate  copy  editor  while  attending 
law  school  at  night,  is  the  nominee  of 
New  York  Governor  Mario  Cuomo  to 
become  the  first  woman  to  serve  as  a 
judge  on  the  the  Court  of  Appeals. 

Mrs.  Kaye  became  the  first  woman 
partner  in  her  present  Manhattan  law 
firm  of  Olwine,  Connelly,  Chase, 
O’Donnell  &  Weyher.  The  State  Sen¬ 
ate  must  act  on  her  nomination  within 
30  'days. 

After  graduation  from  Barnard  Col¬ 
lege  where  she  had  been  editor  of  the 
campus  paper,  Judith  Smith  worked  as 
a  society  reporter  on  the  Hudson  Dis¬ 
patch,  Union  City,  N.J.  Since  that  was 
considered  the  job  for  women  at  the 
time,  she  decided  to  attend  law  school 


to  get  serious  consideration  as  a  repor¬ 
ter.  Smith  enrolled  in  the  New  York 
University  School  of  Law  at  night  and 
during  the  day  was  a  copy  editor  at 
former  General  Features  Syndicate. 

With  interest  in  the  law  winning  out, 
she  became  a  fulltime  law  student  and 
in  1%2  was  graduated  sixth  in  a  class  of 
290. 

The  young  lawyer  had  a  hard  time 
finding  a  job,  but  finally  became  one  of 
the  first  women  hired  by  Sullivan  & 
Cromwell,  and  shortly  after  joined  the 
legal  staff  of  International  Business 
Machines  Corporation  in  1964. 

The  same  year  she  married  lawyer 
Stephen  R.  Kaye.  In  1969  she  became  a 
partner  in  her  present  law  firm  and  now 
is  also  a  director  and  vicepresident  of 
the  Legal  Aid  Society. 


Memoriai  schoiarship  to  NJ.  seniors 


Two  New  Jersey  senior  college  stu¬ 
dents  have  been  awarded  $1,000  Bob 
Baxter  Scholarships  for  study  to 
become  press  photographers  during  the 
1983-84  school  year. 

They  are  Frederick  S.  Bowmer  of 
Bridgeton  and  Mindy  Klarman  of 
Livingston.  Bowmer  is  a  student  at  the 
Philadelphia  College  of  Art  and  a  staff 
photographer  for  the  Bridgeton  Eve¬ 
ning  News.  Klarman,  who  attends  the 
University  of  Florida,  has  worked  for 
GEO  magazine  in  New  York  City  and 
for  the  Gainesville  (Fla.)  Sun. 

The  scholarships  are  named  for  the 
late  press  photographer,  a  quadriplegic 
who  died  in  1982  at  the  U.S.  Veterans’ 
Medical  Center  in  East  Orange,  N.J., 
after  an  illness  of  nearly  1 1  years.  Bax¬ 
ter  suggested  the  scholarship  founda¬ 
tion  be  formed  to  promote  the  study  of 
news  photography. 

A  memorial  paperback  featuring  col- 


Bowmer  Klarman 

umns  written  by  Baxter  for  the  weekly 
Union  Leader  and  some  of  his 
photographs  taken  for  north  New 
Jersey  newspapers  will  be  available  at 
the  Festival  on  the  Green  in  Union, 
N.J.,  September  24. 

The  awards  were  presented  to  the 
students  by  Robert  Brush,  chief 
photographer  of  the  Record,  Hacken¬ 
sack,  and  Baxter’s  mother,  Mrs. 
Charles  Apgar. 


Congratulations  to: 

Q)ie  Sacramento  tlnion 


1983  Fourth  Estate  Award  Winner 


for  outstanding  achievement  in 
the  field  of  journalism 

Awarded  at: 
the  65th  National  Convention  of 


The  American  Legion 
August  25,  1983 
Seattle,  Washington 
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Mother-daughter  combo 

An  unusual  mother-daughter 
newsroom  combination  for  the  fall 
semester  at  Bakersfield  College  in 
California  came  about  when  daugh¬ 
ter  Lucy  Dillon  was  elected  editor 
by  the  Publications  Board.  Her 
mother  Bona  Dillon  is  also  her  jour¬ 
nalism  instructor  and  advisor. 


Editor-elect  Lucy  Dillon  checks  page  lay¬ 
out  with  her  mother  and  faculty  advisor. 
Bona  Dillon.  (Photo  by  William  W.  Wolkw) 


Both  mother  and  daughter  edited 
their  high  school  papers.  Lucy  was 
editor  of  her  school  paper.  High¬ 
land  Fling,  while  concurrently 
enrolled  at  Bakersfield  College  last 
spring. 

Her  mother  edited  the  Spotlight 
at  Central  High  in  Fort  Wayne, 
Ind. ,  and  later  worked  on  Ball  State 
College  News,  Muncie,  Ind.,  while 
earning  bachelor’s  and  master’s 
degrees  in  journalism.  Mrs.  Dillon 
has  been  a  reporter  and  society  edi¬ 
tor  and  writer  for  the  Fort  Wayne 
Journal-Gazette  and  the  Bakers¬ 
field  Californian. 


Deaths 


Reed  D.  Smith,  78,  a  retired  Associ¬ 
ated  Press  correspondent,  died  August 
5  in  Fisher-Titus  Hospital,  Norwalk, 
Ohio.  He  was  Statehouse  correspon¬ 
dent  in  Columbus  for  the  Associated 
Press  about  25  years. 

♦  ♦  * 

Irving  L.  Mansell,  75,  retired 
managing  editor  of  the  Youngstown 
(Ohio)  Vindicator,  died  July  26  in  Jame¬ 
son  Memorial  Hospital,  New  Castle, 
Pa.  Mansell,  who  retired  in  1976,  had 
been  with  the  newspaper  47  years. 

*  *  * 

Tyrone  Dukes,  37,  a  former  staff 
photographer  for  the  New  York  Times 
died  July  23.  Dukes  was  a  former  copy- 
boy  and  Teletype  operator  at  the  New 
York  Daily  News',  he  joined  the  Times 
as  a  Teletype  operator  in  1973  and  was 
promoted  to  photographer  in  1974.  He 
resigned  in  1979  because  of  illness. 
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Photographers  help  rescue  windsurfer 


Weekly  reaquired 
by  Conn,  publisher 

Farmington  (Conn.)  Valley  Herald, 
founded  in  1881 ,  was  reacquired  by  the 
Bristol  Press  Publishing  Co. ,  which  had 
owned  the  weekly  from  1908  to  1941. 

E.  Bartlett  Barnes,  publisher,  Bristol 
(Conn.)  Press,  a  daily,  and  Louis  E. 
Ball  Jr.,  owner  of  Tunxis  Publishing 
Co.  of  Simsbury ,  Conn . ,  and  editor  and 
publisher  of  the  Herald,  made  the 
announcement  July  6. 

Ball  Jr.  will  continue  as  editor  of  the 
Herald  and  William  S.  Barnes  will 
become  publisher.  Barnes  also  serves 
as  publisher  of  the  other  two  weeklies 
published  by  the  Bristol  Press,  the  Tho- 
maston  Express  and  Plainville  News. 

In  1977,  the  Bristol  Press  started 
publishing  a  daily  Valley  Press  edition. 
Since  that  time.  Ball  said,  “We  have 
been  talking  about  ways  to  cooperate 
without  compromising  the  autonomy  of 
either.”  The  operation  of  the  Farming- 
ton  Valley  Herald  will  be  completely 
serparate  from  that  of  the  Valley  Press. 
The  Herald,  which  reports  a  paid 
circulation  of  11,335,  will  maintain 
offices  at  1  Old  Mill  Lane,  Simsbury. 

The  weekly  was  published  by  the 
Press  under  the  direction  of  its  late  pub¬ 
lisher,  Arthur  S.  Barnes,  from  1908  to 
1941.  A  succession  of  owners  con¬ 
trolled  the  paper  until  1954  when  Lou 
Ball  and  William  Baer  acquired  the 
Herald. 

Smith  Newspapers 
buys  Iowa  papers 

Robert  K.  Peck,  publisher  and  owner 
of  the  Daily  lowegian  and  Citizen  at 
Centerville,  Iowa,  has  announced  the 
sale  of  the  newspaper  to  Smith  News¬ 
papers,  Inc.,  of  Fort  Payne,  Alabama. 

At  the  same  time,  John  Arnold, 
owner-manager  of  the  Ad-Express,  the 
competing  shopper  at  Centerville,  also 
announced  the  sale  of  his  publications 
to  Smith  Newspapers  in  a  consolida¬ 
tion  of  the  field. 

Arnold  was  appointed  publisher  of 
the  new  combined  company,  Appa¬ 
noose  Publishing  Company,  and  will 
run  both  the  daily  and  shopper  under 
Ben  M.  Smith,  president  of  Smith 
Newspapers.  Peck,  67,  announced  his 
retirement  at  time  of  closing. 

The  Daily  lowegian  and  Citizen  also 
has  a  TMC  product  which  went  with 
the  sale.  The  daily  has  a  paid  circula¬ 
tion  of  6,(X)0  and  the  Ad-Express  circu¬ 
lates  11,200  free. 

Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service  of  Shaw¬ 
nee  Mission,  Kansas,  was  the  broker- 
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Two  Seattle  Times  photographers — 
night  photo  editor  Cole  Porter  and  Alan 
Berner — along  with  a  seaplane  pilot, 
were  credited  with  the  life-saving  res¬ 
cue  of  a  windsurfer  who  had  been 
dumped  into  the  icy  waters  of  Puget 
Sound  without  a  life  jacket  on  May  1 1 . 

Porter,  who  was  monitoring  the 
photo  department  scanner  at  the  time, 
realized  that  a  quick  rescue  was  not 
imminent,  called  for  a  seaplane  charter 
located  one  mile  from  the  Times  and 
sent  Berner  to  cover  the  story. 

Pilot  Jim  Taylor  and  Berner  were  on 
their  way  within  minutes.  They  spotted 
the  bobbing  head  of  the  swimmer  about 
a  half-mile  from  shore  and  landed  the 
pontoon-equipped  plane  while  two 
television  station  helicopters — not 
equipped  for  water  landings — hovered 
overhead.  The  Coast  Guard  boat  was 
still  a  mile  away. 

Berner,  who  was  still  nursing  bruises 
from  a  mishap  while  on  another  assign¬ 
ment,  photographed  briefly  as  the  pilot 
helped  the  exhausted  swimmer  onto 
the  pontoon.  By  then,  the  man  had 
been  in  the  water  for  at  least  20  min¬ 
utes — the  maximum  survival  time 
without  a  wetsuit.  Then  Berner  assisted 
Taylor  in  getting  the  man  into  the 
plane’s  cabin  and  transported  him  back 
to  shore  for  a  medic  unit  transfer  to 


Harborview  Medical  Center. 

Paramedics  said  the  man  was  suffer¬ 
ing  from  hypothermia  wth  a  body  temp¬ 
erature  registering  90  degrees — the 
lowest  reading  on  their  thermometers. 

Berner  was  pleased  at  the  journalis¬ 
tic  outcome  of  the  dramatic  rescue.  He 
said  that  on  most  “overturned  boat” 
calls,  the  occupants  are  picked  up  by 
other  boats,  or  they  swim  to  shore,  or 
they  cling  to  the  craft  until  rescued  or 
drown.  Such  calls  rarely  result  in  any 
photo  coverage  because  of  time  and 
distance.  Porter  and  Berner  received  a 
front-page  spread  and  bonuses  from  the 
Times. 

NIE  funds 

Gov.  Mark  White  of  Texas  has  signed 
a  bill  making  it  legal  for  the  State  Board 
of  Education  to  “allocate  money  to  each 
school  district  for  the  purpose  of 
purchasing  newspapers  for  use  in  the 
high  schools  of  the  district.”  The  signed 
bill  did  not  include  the  $500,(XX)  sought 
by  educators,  so  the  program  will  remain 
unfunded  at  least  until  the  Texas  Legis¬ 
lature  meets  two  years  from  now.  Texas 
joins  Florida  and  Maine  as  the  only 
states  now  able  to  allocate  funds  for 
newspaper  purchases. 


Before  you  write 
the  rail  fie^t  story 
call  this  number  and 
getitfiomthe 
ircai  horse’s  mouth. 
202-835-9555. 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation. 

^American  Railroad  Foundation 


PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 

Press  test  in  Providence  proving 
viability  of  flexographic  printing 


A  pair  of  flexographic  newspaper 
press  units  now  operating  at  the  Prov¬ 
idence  (R.I.)  Journal  and  Bulletin  have 
convinced  the  newspaper  that  flexo  is 
the  printing  method  of  choice  for  black 
and  white  reproduction  now  and  color 
reproduction  in  the  near  future. 

Production  director  Jerry  S. 
DeHimer  says  the  two  units,  one  man¬ 
ufactured  by  Windmoeller  &  Hoels- 
cher,  a  German  concern,  the  other  by 
Kidder-Stacy,  a  Massachusetts-based 
subsidiary  of  the  Motter  Printing  Press 
Company,  are  both  running  well  under 
the  rigors  of  daily  production.  The  units 
are  running  13  shifts,  seven  days  per 
week,  producing  similar  parts  of  both 
the  Journal  and  the  Bulletin. 

DeHimer  hopes  to  continue  evaluat¬ 
ing  the  units  for  the  next  six  to  eight 
weeks.  The  newspapers  will  then 
decide  whose  presses  to  buy  and  when 
to  install  them.  He  believes  the  Journal 
Company  will  probably  purchase 
three,  seven-unit  presses  with  three 
folders  and  halfdecks  on  each  press  for 
full,  four-color  capability.  Existing 
RTPs  now  used  with  the  newspapers’ 
Hoe  letterpress  will  be  used  for  12  of 
the  units,  and  new  RTPs  will  be  added 
to  the  remainder. 

Whose  press  does  DeHimer  prefer? 

He  hasn't  yet  made  up  his  mind. 

“They  (Kidder-Stacy  and  W&H) 
both  have  done  their  homework. 
They're  excellent  designs,”  DeHimer 
said  of  the  flexo  units. 

The  major  difference  between  the 
two  designs,  DeHimer  said,  is  in  the 
inking  system.  In  the  Kidder-Stacy 
unit,  the  anilox  roller  draws  ink  from  an 


open  tray,  which  is  metered  off  by  a 
doctor  blade  assembly  bolted  to  the 
unit.  The  design  of  the  inking  system  is 
similar  to  the  American  Newspaper 
Publishers  Association  ANPAPress® 
anilox  system.  A  problem  inherent  in 
that  system  is  that  the  doctor  blade 
assembly  must  be  moved  in  order  to 
reverse  the  press.  Kidder-Stacy  is 
modifying  the  design. 

The  inking  system  in  the  W&H  unit 
pumps  the  ink  directly  to  the  anilox 
roller.  The  inker  contains  a  pair  of  doc¬ 
tor  blades,  one  angled  for  forward  rota¬ 
tion,  the  other  for  reverse.  The  inker 
abuts  the  anilox  roller,  and  the  pressure 
of  the  ink  holds  the  doctor  blades 
against  the  roller.  Thus,  the  press  can 
be  reversed  without  removing  the 
blades.  The  W&H  unit  is  also  fitted 
with  a  T-valve  in  the  ink  supply  line, 
which  allows  press  crews  to  shut-off 
the  ink  supply  and  pump  water  through 
the  inker  to  clean  the  unit. 

DeHimer  says  there  have  been  many 
minor  problems  with  the  flexo  units  and 
the  flexo  printing  process,  but  “nothing 
that  we  haven’t  been  able  to  over¬ 
come.”  Chief  among  the  problems  has 
been  ink  formulation.  Some  inks  have 
performed  well,  others  have  not, 
DeHimer  reports.  And  since  ink  com¬ 
panies  do  not  disclose  formulas,  he 
doesn’t  know  precisely  why  one  ink 
works  and  another  doesn’t.  He’s  even 
had  the  same  ink  formulation  react 
differently  under  the  same  conditions. 
Another  problem  has  been  that  since 
flexo  news  inks  are  not  being  produced 
in  large  volume,  the  newspapers  have 
been  forced  to  feed  ink  to  the  press 


units  from  50  gallon  drums  and  five- 
pound  containers. 

There  have  been  no  problems  with 
plates  since  the  Journal  Company 
installed  an  automated  Letterflex  290 
flexographic  plate  exposure  system. 
Using  Grace  Newsflex®  flexo  plates, 
the  system  lays  down  even  less  photo¬ 
polymer  than  a  letterpress  platemaker. 
Because  there  is  virtually  no 
impression  force  between  the  plate 
cylinder  and  the  impression  cylinder, 
and  therefore  little  or  no  friction,  plates 
have  been  running  up  to  250,000 
impressions  with  little  evidence  of 
image  degradation. 

DeHimer  says  the  price  of  the  plates 
and  the  exposure  procedure  are  pre¬ 
cisely  the  same  as  in  a  letterpress 
operation.  Since  the  platemaking  sys¬ 
tem  has  been  installed  adjacent  to  the 
pressroom  (letterpress  platemaking  is 
located  two  floors  above  the  pre¬ 
ssroom),  pressmen  themselves  often 
make  the  flexo  plates. 

The  Journal  Company  has  “pretty 
much  settled”  on  chrome  anilox  rollers 
for  the  time  being,  DeHimer  said.  He 
looks  forward  to  the  design  of  a  ceramic 
anilox  roller  for  newspaper  printing  ap¬ 
plications,  which  he  believes  will  be 
considerably  more  expensive  than 
chrome  rollers  but  which  will  likely  last 
“for  years.” 

Changing  anilox  rollers  is  no  particu¬ 
lar  problem;  the  change  can  be  made  in 
approximately  15  minutes,  according 
to  DeHimer.  The  rollers  appear  quite 
durable,  he  says.  About  the  only  way  to 
damage  the  chrome  anilox  rollers  in  the 
press  is  to  drop  a  hard  object  into  the 
press  while  it’s  running. 

The  press  crews  have  “taken  to  it 
(Continued  on  page  24) 


A  pressman  replates  the  Kidder-Stacy  Motterflex 
flexographic  press  unit. 
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The  Windmoeller  &  Hoelscher  Journalflex  flexographic 
press  unit. 


m  CALLED 
SOFTWARE 


BUT  IT  DOES  HARD  WORK 


For  those  of  you  who  believe  your  computer  should  work  at  least  as  hard  as  you  do,  meet 
NewsSystem^”,  the  most  effective  way  to  automate  your  Advertising,  Business  and  Circulation 
departments. 


NewsSystem^“  is  more  than  comprehensive  newspaper  software  and  sophisticated  computer 
hardware.  Each  turn-key  installation  is  supported  by  newspaper  data  processing  professionals 
with  decades  of  industry  experience  who  understand  newspapers  and  their  unique  requirements 
as  only  newspaper  veterans  can. 


NewsSystem^“  was  specifically  designed  and  developed  to  dramatically  improve  service  to  adver¬ 
tisers  and  subscribers,  control  expenses,  compete  with  other  media,  and 
manage  people  and  resources  more  profitably  than  ever  before. 

To  see  how  our  software  can  work  for  you,  call  Newspaper  Systems,  Inc.  at  (213) 
670-7021  and  ask  for  Jerry  Rusca,  Executive  Vice  President. 


Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230  NewsSystem™  is  a  trademark  of  Newspaper  Systems,  Inc. 


VDTs 

(Continued  from  page  22) 


(flexo)  with  no  problem  at  all,” 
DeHimer  says.  “It’s  very  simple,  and 
very  easy  for  them.” 

The  units  are  equipped  with  magnet¬ 
ic  plate  lock-ups  and  plates  can  be  re¬ 
placed  with  one  turn  of  the  press.  Auto¬ 
matic  ink  viscosity  controls  on  both 
units  eliminate  the  necessity  for  press 
crews  to  keep  watch  over  the  ink. 

DeHimer  believes  there  will  be  few 
problems  with  four  color  printing  once 
the  black  and  white  inks  have  been  per¬ 
fected.  He  says  the  key  to  quality  pro¬ 
cess  color  printing  with  flexo  will  be  in 
the  color  separations.  With  com¬ 
puterized  scanning  equipment,  making 
separations  for  flexo  printing  should 
not  present  major  problems,  DeHimer 
believes. 

DeHimer  is  anxiously  awaiting  the 
start-up  of  a  two-unit  Kidder-Stacy 
Motterflex  press  with  a  color  halfdeck 
at  the  Atlanta  Journal  and  Constitu¬ 
tion.  According  to  DeHimer,  the  test¬ 
ing  of  four-color  printing  on  the  flexo 
units  will  be  “ambitious.”  The  units 
are  currently  being  installed. 

One  question  DeHimer  has  that  will 
likely  be  answered  in  Atlanta  is  what 


^  ®he  bulletin  -I 


Front  page  of  the  Providence  Bulletin, 
printed  on  the  flexo  press. 

happens  to  the  image  on  long,  high¬ 
speed  process  color  runs.  He  believes 
that,  in  theory,  flexo  should  yield 
excellent  reproduction.  But  to  date, 
nobody  has  tried  long  process  color 
print  runs  at  high  speeds  with  flexo  pre¬ 
sses. 


NIOSH  challenges 
part  of  VDT  study 

The  National  Institute  of  Occupa¬ 
tional  Safety  and  Health  has  challenged 
portions  of  a  study  of  the  health  risks 
associated  with  use  of  video  display 
terminals. 

The  study,  conducted  by  a  group  of 
noted  scientists  for  the  research 
division  of  the  National  Academies  of 
Science  and  Engineering,  found  no  evi¬ 
dence  that  VDTs  damage  permanently 
the  vision  of  operators  (E&P,  July  23, 
1983). 

NIOSH  believes  more  research  is 
needed  into  the  subject  of  VDTs.  While 
it  agrees  with  the  major  findings  of  the 
study — that  VDTs  do  not  emit  signifi¬ 
cant  amounts  of  radiation  and  do  not 
cause  cataracts  or  other  permanent 
vision  damage  —  NIOSH  believes 
further  testing  is  necessary  into  eye- 
strain,  fatigue  and  musculo-skeletal 
effects  of  long-term  VDT  use.  NIOSH 
also  believes  that  research  is  necessary 
into  the  design  of  offices  in  which 
VDTs  are  used,  taking  into  account 
such  design  features  as  lighting  and 
workstation  design. 

Chicago  Tribune 
production  changes 

Gene  Bell,  vicepresident  and 
director  of  production  for  the  Chicago 
Tribune,  announced  several  changes  in 
the  staff  of  the  newspaper’s  production 
department. 

Ralph  Aimers,  night  press  operations 
manager,  has  been  named  production 
operations  manager. 

Ron  Hanks,  production  coordinator, 
will  assume  additional  responsibilities 
for  the  newsprint  waste  reduction  pro¬ 
gram  and  will  coordinate  housekeeping 
programs  for  Freedom  Center,  the  Tri¬ 
bune’s  new  production  facility. 

Larry  Myers,  assistant  production 
director  of  the  Tribune  and  a  43-year 
veteran  of  the  newspaper,  retired 
August  1. 

Computer  firm  sues 
Virginia  newspaper 

Ale.xandria  (Va.)  Gazette  has  been 
sued  by  a  computer  company  that 
claims  it  is  owed  more  than  $36,000  on 
an  IBM  computer,  printer  and  display 
station  that  was  delivered  to  the  paper 
in  June. 

According  to  the  suit,  the  Gazette 
made  a  $9,183  down  payment  on  the 
$46,000  system,  but  did  not  pay  the  bal¬ 
ance  upon  delivery. 

Carlyn  is  seeking  a  court  order  for 
return  of  the  computer  system,  which 
the  Gazette  declines  to  return  unless 
Carlyn  returns  the  down  payment. 
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Ubel  rule 

(Continued  from  page  8) 


dicated  political  columnists  Roland 
Evans  and  Robert  Novak. 

They  are  being  sued  by  a  University 
of  Maryland  faculty  member,  Bertell 
Oilman,  who  claims  he  lost  a  promotion 
because  of  an  allegedly  libelous  column 
by  Evans  and  Novak  in  March,  1978. 

The  U.S.  District  Court  for  the  Dis¬ 
trict  of  Columbia,  agreeing  with  Evans 
and  Novak  that  the  column  was  an 
expression  of  opinion  protected  by  the 
constitution,  dismissed  the  suit.  The 
appeals  court  panel,  however,  rein¬ 
stated  the  case  and  sent  it  back  to  the 
lower  court  “for  further  proceedings.” 

Although  all  three  judges  agreed  to 
remand  the  case,  only  Chief  Judge 
Robinson  argued  his  thesis  of  “hybrid” 
statements. 

He  started  by  pointing  out  that 
expressions  of  opinion  are  protected  by 
the  constitution,  the  Supreme  Court 
stating  in  one  case;  “Under  the  First 
Amendment  there  is  no  such  thing  as  a 
false  idea.  However  pernicious  an 
opinion  may  seem,  we  depend  on  its 
correction  not  on  the  conscience  of 
Judges  and  juries  but  on  the  competi¬ 
tion  of  other  ideas.”  He  added,  howev¬ 
er,  that  the  Supreme  Court  has  been 
“virtually  silent”  on  how  this  absolute 
privilege  should  be  implemented. 

Robinson  wrote  that  the  hard  ques¬ 
tion  is  whether  statements  “which 
express  the  author’s  judgment  and 
import  the  presence  of  specific  facts 
warranting  that  judgment  are  within  the 
absolute  privilege  of  opinion.” 

“When  the  proponent  of  a  hybrid 
statement  discloses  to  the  reader  all 
pertinent  background  facts  completely 
and  accurately,”  Robinson  wrote, 
“there  is  a  strong  argument,  I  believe, 
for  including  the  hybrid  within  the 
realm  of  absolute  privilege  .  .  . 

“The  balance  shifts  radically,  I 
believe,  when  a  hybrid  appears  without 
any  recitation  of  the  underlying  facts, 
or  when  those  facts  are  stated 
erroneously  or  incompletely  .  .  .A 
reader  supplied  with  no  background  at 
all  may  well  assume  that  there  are  facts 
which  support  the  derogatory  conclu¬ 
sion,  particularly  if  it  is  announced  by 
the  author  with  apparent  assurance.  A 
reader  given  incomplete  or  incorrect 
facts,  mistakenly  supposing  that  all 
pertinent  data  are  accurately  assem¬ 
bled  before  him,  might  give  even  more 
credence  to  the  author's  conclusions. 
Hybrid  statements  unaccompanied  by 
any  predicate  facts,  or  attended  by 
defective  recitals  of  the  underlying 
facts,  should  thus  occupy  a  very  differ¬ 
ent  position  in  the  concerns  of  libel  law, 
and  their  claim  to  First  Amendment 
protection  also  is  less  compelling  .  .  . 
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“For  these  reasons,  I  would  con¬ 
clude  that  a  hybrid  statement  may 
claim  absolute  privilege  as  opinion  only 
when  it  is  accompanied  by  a  full  and 
accurate  narration  of  the  material  back¬ 
ground  facts  or,  if  material  data  are 
omitted  or  erroneous,  when  the  factual 
omission  or  error  is  not  traceable  to 
actual  malice  in  the  case  of  a  public 
figure,  or,  in  the  case  of  a  private  figure, 
to  whatever  degree  of  culpability  has 
been  adopted  by  the  relevant  state’s 
defamation  law  .  .  . 


“If  the  author  culpably  fails  to  pro¬ 
vide  the  requisite  background,  then  the 
hybrid  should  be  held  to  forfeit  all  claim 
to  absolute  privilege  and  be  afforded 
only  that  quantum  of  protection 
accorded  a  purely  factual  misstatement 
in  the  circumstances.” 

Robinson  said  that  his  opinion  was 
not  clearly  mandated  by  Supreme 
Court  decisions  but  he  believed  it  “re¬ 
sponsive  to,  and  certainly  not 
inconsistent  with,  what  little  can  be 
gleaned  from  them.” 
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Hollywood  correspondent 
celebrates  40  years  with  AP 


By  M.L.  Stein 

To  celebrate  Bob  Thomas’  40th  year 
with  Associated  Press,  his  colleagues 
in  the  Los  Angeles  bureau  recently  sur¬ 
prised  him  with  a  Mae  West  look-alike 
who  delivered  a  singing  telegram  while 
shaking  a  tambourine. 

Thomas  wasn’t  fazed  for  long.  He 
sprang  up  from  his  desk  and  began 
dancing  with  the  busty  blonde  after 
donning  her  feathered  boa. 

Later,  savvy  pro  that  he  is,  the  famed 
Hollywood  correspondent  used  the  in¬ 
cident  as  a  peg  for  a  reminiscent  dis¬ 
patch  about  the  real  Mae  West  and 
other  stars  he  has  covered  in  his  career, 
including  John  Barrymore,  Humphrey 
Bogart,  Marlon  Brando  (who  he  inter¬ 
viewed  at  his  Tahiti  retreat),  Lana  Tur¬ 
ner  and  Joan  Crawford. 

Among  his  other  memories  were  the 
tongue  lashing  he  received  at  a  banquet 
from  Frank  Sinatra  for  reasons  that  are 
still  a  mystery  to  him,  and  listening  as  a 
one-person  audience  to  Mario  Lanza, 
who  sang  arias  to  prove  he  had  not  lost 
his  voice. 

But  the  61 -year-old  reporter  is  not 
swept  up  in  nostalgia  very  often.  He’s 
too  busy  keeping  up  with  the  current 
Hollywood  scene,  turning  out  copy  on 
newcomers  like  Jennifer  Beals  {Flash- 
dance),  the  summer  movie  crop  and  the 
business  side  of  the  entertainment  in¬ 
dustry.  He  also  reviews  films. 

Thomas,  a  pleasant,  informal  man 
with  a  quick  smile,  talked  about  the  old 
and  new  days  in  an  interview  with  E&P 
last  week.  Except  for  seven  months  in 
Fresno  (“my  only  foreign  experi¬ 
ence’’),  he  has  reported  show  business 
from  Los  Angeles  since  1944. 

He  joined  AP  after  attending  UCLA, 
drawn  to  the  news  business  by  the  ex¬ 
ample  of  his  fathen,  George,  who  work¬ 
ed  for  the  San  Diego  Sun  and  Sac¬ 
ramento  Star. 

Thomas  recalled  that  his  dad  was  a 
friend  of  United  Press  chief  Hugh  Bail- 
lie,  who  was  “upset”  when  the  son  de¬ 
cided  on  the  rival  wire  service. 

Recollects  the  past 

When  he  does  talk  about  the  past, 
Thomas  notes  a  sharp  difference  be¬ 
tween  the  availability  of  yesteryear’s 
stars  and  those  of  today. 

In  the  1940s,  he  recollected,  it  was 
relatively  easy  to  obtain  interviews 
with  Bogart,  Gary  Cooper,  James  Stew¬ 
art,  Joan  Crawford  and  other  big  draws. 

“Bogey  loved  publicity,”  Thomas 
said.  “He  would  call  me  in  the  middle 
of  the  night, saying  ‘Let’s  touch  a 
nerve,’  and  then  proceed  with  a  great 
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CELEBRATING  his  40th  year  with 
Associated  Press,  Hollywood  correspon¬ 
dent  Bob  Thomas  dances  with  a  Mae  West 
look-alike  during  a  recent  office  party. 

idea  for  a  story. 

“Crawford  also  was  highly  accessi¬ 
ble.  If  she  didn’t  have  a  good  story  she 
would  make  one  up.” 

Later,  Thomas  continued,  Marilyn 
Monroe  became  one  of  his  best 
sources,  always  willing  to  meet  him. 

“I  can  remember  waiting  45  minutes 
in  the  living  room  of  her  New  York 
apartment  while  she  fixed  and  refixed 
her  hair  and  bolstered  herself  with 
champagne,”  he  remarked.  “As  al¬ 
ways,  it  was  worth  waiting  for 
Marilyn.” 

In  contrast,  many  of  today’s  major 
stars  shun  interviews,  becoming  reclu¬ 
sive  as  far  as  the  press  is  concerned, 
Thomas  asserted.  Among  them  he 
named  Robert  DeNiro,  Barbra 
Streisand,  Robert  Redford,  A1  Pacino 
and  Dustin  Hoffman  “except  when  he 
has  a  movie  to  promote.” 

“These  individuals  seem  to  be  avoid¬ 
ing  any  semblance  of  the  old-time  Hol¬ 
lywood  glamor,”  Thomas  said. 

An  exception,  he  noted,  is  Burt 
Reynolds,  who  doesn’t  let  his  stardom 
stand  in  the  way  of  taking  advantage  of 
opportunities  for  interviews  and  talk 
shows. 

“I  think  the  policy  of  the  others  is 
self-defeating,”  Thomas  commented. 
“Reynolds  can  earn  $5  million  a  picture 
and  he  has  a  big  personal  following. 
DeNiro  and  Pacino  have  no  coterie  of 
fans.” 

One  reason  for  publicity  avoidance 
by  some  superstars  is  their  fear  of  scan¬ 


dal  brought  on  by  the  exposures  in  the 
supermarket  tabloids,  the  reporter 
observed. 

“They  also  fear  being  misquoted,” 
Thomas  went  on.  “I  suspect  that  some 
of  them  are  not  terribly  articulate  with¬ 
out  a  script  in  front  of  them.” 

Thomas  still  relies  on  the  some  of  his 
old  contacts,  notably  Cary  Grant. 

“When  I  call  him  for  an  interview  he 
usually  protests  at  first  and  will  say  ‘but 
I  have  nothing  to  say’,”  Thomas  re¬ 
ported.  “My  answer  is  ‘yes,  Cary,  but 
you  say  it  so  well’.” 

If  some  Hollywood  luminaries  are 
media  shy,  studio  press  agents  are  not 
but  Thomas  said  he  is  not  bothered  too 
much  by  them. 

“They  know  what  I  like  and  usually 
won’t  call  me  unless  they  have  some¬ 
thing  they  think  I  can  use,”  he  dis¬ 
closed.  “They  understand  that  I  look 
for  stories  with  a  strong  angle — some¬ 
thing  editors  will  pick  and  be  able  to  put 
a  headline  on.” 

Basically,  Thomas  added,  he  looks 
for  material  “which  interests  me.” 

This  covers  a  lot  of  ground  since  the 
writer  unabashedly  loves  the  entertain¬ 
ment  world. 

“It’s  always  changing;  I’m  never 
bored,”  he  exclaimed.  “If  I  weren’t  a 
Hollywood  reporter  I  would  still  go  to 
movies  because  I  like  them.  If  what  you 
do  bores  you,  that’s  the  time  to  get 
out.” 

One  Hollywood  change,  Thomas  re¬ 
counted,  is  the  relationship  of  today’s 
studios  with  the  pictures  they  distrib¬ 
ute. 

“The  major  film  companies  do  very 
few  of  their  own  productions,”  he  ex¬ 
plained.  “There  is  a  byzantine  struc¬ 
ture  involving  many  independent  pro¬ 
ducers.  That’s  why  there  are  no  longer 
towering  moguls  like  Louis  B.  Mayer 
and  Darryl  F.  Zanuck.  Filmmakers  are 
now  deal  makers  with  layers  of  accoun¬ 
tants  and  agents.  In  the  old  days,  men 
like  Mayer  or  Harry  Cohn  ran  the 
whole  business.” 

Also  complicating  the  industry  are 
other  outlets  for  the  movies  such  as 
home  cassettes,  cable  and  pay  tv,  Tho¬ 
mas  said. 

“There  are  now  more  ways  to  milk  a 
product  than  Louis  Mayer  ever 
dreamed  of,”  he  declared. 

Biggest  story 

Despite  his  long  involvement  with 
the  film  industry,  Thomas’  biggest 
story  was  the  assassination  of  Robert 
Kennedy  in  Los  Angeles’  Ambassador 
Hotel  in  1968. 

Stationed  in  the  hotel  kitchen  when 
Kennedy  was  shot  he  got  to  a  phone  in 
time  to  give  AP  a  10-minute  world  beat. 

“We  have  a  National  Headliners 
Award  plaque  on  our  wall,  crediting  AP 
with  that  scoop  but  the  plaque  really 
belongs  to  Bob  Thomas,”  Los  Angeles 
(Continued  on  page  28) 
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Report  on  campaigners 

A  story  about  how  Congressional 
office-holders  further  their  political 
careers  at  public  expense  has  been  dis¬ 
tributed  nationwide  by  ALF  News  Serv¬ 
ice. 

“Running  on  Public  Time,”  by  ALF 
director  Thom  Loverro,  focuses  on 
Representatives  and  Senators  who 
decide  to  campaign  for  higher  offices 
while  still  faced  with  the  responsibilit¬ 
ies  of  their  incumbent  offices. 

Loverro  is  a  co- winner  of  the  1982 
Pennsylvania  Keystone  Press  Award 
for  news  series  and  the  1982  Benjamin 
Fine  Award  for  educational  reporting. 
His  news  service  is  based  at  1612  K  St., 
N.W.,  Suite  605,  Washington,  D.C. 
20006. 
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other  Washington  papers. 

Horsey — whose  work  has  appeared 
in  such  publications  as  Fortune  and 
Newsweek — also  produces  video  ver¬ 
sions  of  his  editorial  cartoons  for  the 
NBC  affiliate  in  Seattle. 


Falling  through  the  safety  net. 

real  people — since  1977.  It  appears  in 
over  70  newspapers. 

Robinson  will  also  be  bringing  back 

Trivia  questions  feature  “Flubs  &  Fluffs”  to  the  New  York  Sun- 

”  day  News  on  Oct.  2.  Many  readers 

A  trivia  feature  with  questions  about  responding  to  a  News  comics  poll  ear- 
sports,  movies  and  television  has  been  Her  this  year  had  asked  for  the  return  of 
introduced  by  the  Cartoonists  &  Writ-  the  feature,  which  was  discontinued  in 
ers  Syndicate.  1977.  “Flubs  &  Fluffs”  involved  read- 

- fliiawvniilfMflM  ?  il  sending  in  mangled  lines  (such  as 

I  baseball  players  being  “indicted”  into 
SjL,  the  Hall  ofFame),  with  Robinson  draw- 

ing  pictures  to  go  along  with  the  ideas. 
New  York  City  resident — a 
r  three-time  Reuben  Award  winner — is  a 

past  president  of  both  the  Association 
American  Editorial  Cartoonists  and 
sShv  I  National  Cartoonists  Society.  Robin- 

son  is  the  author  of  The  Comics:  An 
Illustrated  History  of  Comic  Strip  Art 
and  numerous  other  books.  He  began 
his  cartoon  career  on  “Batman,”  for 
which  he  created  The  Joker. 


Trivia  quiz  panels. 

“Think  You  Know  .  .  .7”byNeH 
York  Post  art  director  John  Langton 
consists  of  nine  panels  per  week — three  AnderSOn-Uke  Sit  COm? 

in  each  subject  category.  Included 

inside  the  panels  are  Langton  carica-  Henry  Winkler — the  actor  best 
tures,  the  questions,  and  answers  writ-  known  for  playing  the  Fonz  on  Happy 
ten  upside  down  at  the  bottom.  News-  Days — is  creating  a  situation  comedy 
paper  editors  are  offered  flexibility  in  based  on  the  investigative  reporting 
terms  of  how  many  of  the  panels  they  work  of  Jack  Anderson. 
want  to  use  each  week.  According  to  a  report  in  the  New 

Langton  has  also  illustrated  several  York  Times,  the  show  would  contain 
books  and  numerous  magazine  articles,  “fictional  reflections”  of  reports  done  BIRTHDAY — The  first  anniversary  of 

and  designed  national  advertisements,  by  the  United  Feature  Syndicate-  the  Field  Newspaper  Syndicate- 
The  Elmont,  N.Y.,  resident  was  an  distributed  columnist  and  his  staff.  distributed 'AAarvin' comic  was  celebrated 
honors  graduate  of  the  School  of  Visual  No  television  network  has  purchased  at  a  cake-cutting  ceremony  at  the  Chica- 

Arts.  the  proposed  program  yet,  but  Winkler  go  Gift  Show  this  month.  In  addition  to 

The  syndicate  is  based  at  67  River-  plans  to  have  a  pilot  script  ready  to  serving  cake,  cartoonist  Tom  Armstrong 
side  Dr.,  New  York,  N.Y.  10024.  submit  to  ABC  later  this  year.  Mean-  autographed  Marvin  drawings.  Inanother 

while,  a  scriptwriter  for  Winkler  Pro-  development,  Armstrong  is  making  femin- 
‘Life'  hits  two  decades  ductions  has  visited  Anderson’s  Wash-  ist  baby  AAeagan  a  permanent  character 

ington,  D.C.,  office  to  “absorb  the  fla-  in  his  strip  starting  this  month.  (Photo  by 
This  summer  marks  the  20th  year  of  vor  of  the  operation,  ‘  • 

Jerry  Robinson’s  work  on  “still  life” 
and  “Life  with  Robinson.” 

The  “still  life”  panel  (1963-77), 
which  featured  inanimate  objects  com¬ 
menting  on  the  news,  was  distributed 
by  what  is  now  the  Tribune  Company 
Syndicate.  The  Cartoonists  &  Writers 
Syndicate  has  handled  “Life  with 
Robinson” — an  editorial  cartoon  with 


BBTlie  New  York  Times 
V  V  News  Service  offers  an 
impressive  array  of  expert 
writers  in  specialty  fields 
and  a  spread  of  cultural 
news  that  cannot  he  dupli¬ 
cated  hy  the  existing  news 
services.BB 

/  /  John  J.  Powers 

Mana^ng  Editor 
South  Bend  Tribune 


Jerry 

Robinson 
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For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
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Hollywood 

(Continued  from  page  26) 


Landmark  division  seeks  growth 
in  non-traditionai  newspaper  areas 


bureau  manager  John  Brewer  said. 

Brewer  described  Thomas  as  a  “Su- 
perpro.” 

“You  almost  don’t  think  about  him 
because  he  is  so  good,”  Brewer  added. 
“He’s  always  on  the  top  of  the  latest 
entertainment  trends.  Every  time  I  ask 
him  about  a  certain  story  he’s  already 
done  it.  Bob  is  tremendously  self- 
disciplined  and  has  no  attitude  prob¬ 
lems.  He’s  a  workaholic  who  keeps  get¬ 
ting  better.” 

Thomas  accepts  such  accolades 
modestly.  Writing  is  his  life  and  he  is 
not  the  type  to  bask  in  past  accomplish¬ 
ments.  Besides  the  thousands  of  words 
he  pours  out  for  AP,  he  has  authored 
more  than  25  books,  including 
biographies  of  Irving  Thalberg,  David 
O.  Selznick,  Walter  Winchell,  Walt 
Disney,  Brando  and  Crawford. 

Typical  of  Bob  Thomas  was  the  last 
paragraph  of  his  Mae  West  piece. 

“Okay  boss,”  he  wrote,  “is  that 
enough  nostalgia?  Let’s  get  back  to  to¬ 
day’s  Hollywood.  Per  sure.” 

Multimedia  enters 
cable  sports  venture 

Multimedia,  Inc.,  is  a  joint  venture 
partner  in  “Sports  Time,”  a  new  sports 
pay-cable  channel. 

“Sports  Time”  will  begin  program¬ 
ming  in  April  1984,  carrying  games  of 
the  St.  Louis  Cardinals,  Kansas  City 
Royals  and  Cincinnati  Reds  baseball 
teams. 

Other  partners  in  the  joint  venture 
are  Anheuser-Busch  Companies,  Inc., 
and  Tele-Communications,  Inc.,  of  Den¬ 
ver.  The  service  will  be  offered  to  pay 
subscribers  through  cable  operators  in 
eleven  states,  including  Arkansas, 
Kansas,  Oklahoma,  Tennessee,  Ken¬ 
tucky,  Ohio,  Iowa,  Indiana,  Illinois, 
Missouri  and  Nebraska.  “Sports 
Time”  will  also  serve  parts  of  Colora¬ 
do,  Mississippi,  West  Virginia  and 
North  Carolina. 

The  programming  schedule  calls  for 
between  50  and  60  games  of  the  Cardin¬ 
als,  Reds  and  Royals.  Within  the 
eleven-state  area,  these  games  and 
other  programming  will  be  available  to 
viewers  exclusively  on  “Sports  Time.” 
Negotiations  currently  are  underway  to 
add  Big  Ten  and  other  sports  events 
which  will  be  of  strong  interest  to  view¬ 
ers  in  Ohio,  Indiana  and  Kentucky. 

“Sports  Time”  will  be  headquar¬ 
tered  in  St.  Louis,  and  will  originate 
from  studio  facilities  in  Cincinnati. 
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Landmark  Community  Newspapers, 
Inc.,  Shelby ville,  Ky.,  is  emphasizing 
special  publications  outside  the  tradi¬ 
tional  newspaper  field  for  future 
growth. 

The  division  of  Landmark  Com¬ 
munications,  Norfolk,  Va.,  owns  26 
daily  and  weekly  newspapers  in  10 
states  circulating  about  170,000  total 
copies,  and  nearly  as  many  shoppers 
and  free  newspapers  circulating 
260,000  copies. 

Following  the  lead  of  the  parent  com¬ 
pany,  which  recently  named  former 
Roanoke  publisher  Barton  Morris  to 
head  its  special  publications  growth 
efforts,  LCNI  has  named  three  people 
to  concentrate  solely,  or  in  part,  on 
developing  publications  serving  par¬ 
ticular  market  segments  or  special 
interests. 

Larry  Coffey,  LCNI  president,  said, 
“There  have  been  a  number  of  special 
interest  publications  started  in  the  last 
few  years,  and  we  feel  growth  opportu¬ 
nities  in  this  area  are  still  in  their  early 
stages.” 

Norman  Hoffmann,  until  recently 
general  manager  of  LCNI’s  Los  Ala¬ 
mos  (N.M)  Monitor,  has  been  named 
director  of  special  publications  for 
LCNI.  He  joined  the  staff  of  another 
Landmark  newspaper  division  in  June, 
1980,  and  went  to  Los  Alamos  in 
February,  1981. 

Steve  Chapin,  former  Landmark  of 
Maryland  general  manager,  and  most 

Gannett  agrees  to  pay 
tax  on  Today  boxes 

Gannett  Co.  agreed  to  pay  the  city  of 
St.  Louis  $2,000  in  taxes  on  its  USA 
Today  vending  boxes. 

St.  Louis  threatened  to  confiscate 
the  200  USA  Today  boxes  in  the  city  if 
the  company  refused  to  pay  the  $10  per 
box  tax. 

“There’s  a  tax  on  coin  operating 
machines  here,”  said  Henry  Adams, 
chief  deputy  for  license  collections. 
“USA  Today  vending  machines  did  not 
have  the  tax  decals.” 

Adams  said  the  city  “had  some  con- 
versations”with  Gannett  attorneys 
who  disputed  the  constitutionality  of 
applying  the  tax  to  newspaper  vending 
machines.  Adams  said  Gannett  agreed 
to  pay  the  tax  “under  protest.” 

“Normally,  litigation  soon  follows” 
when  a  tax  is  paid  under  protest, 
Adams  said,  but  he  added  the  city  has 
not  heard  anything  further  from  Gan¬ 
nett. 

Gannett  said  it  had  no  comment  on 
the  St.  Louis  situation. 


recently  special  assistant  to  the  general 
manager  of  the  Sunpapers  in  Balti¬ 
more,  has  been  named  to  a  similar  posi¬ 
tion.  He  is  based  at  the  Carroll  County 
Times,  Westminster,  and  is  developing 
special  publications  in  the  immediate 
area. 

Chapin  is  a  former  account  salesman 
with  the  Virginian  Pilot  and  Ledger- 
Star  in  Norfolk,  and  ad  manager  of  the 
Virginia  Beach  Beacon.  He  has  also 
worked  for  the  Fort  Lauderdale  (Fla.) 
News. 

Pete  Kaufman,  former  LCNI  data 
processing  consultant,  has  been  named 
business  manager  of  the  Daily  Califor¬ 
nian,  El  Cajon.  In  addition  to  over¬ 
seeing  accounting,  data  processing  and 
circulation,  he  will  identify,  analyze 
and  help  start  new  specialty  publica¬ 
tions  in  the  greater  San  Diego  market. 

Kaufman  spent  eight  years  with 
Louisville  accounting  firms.  He  work¬ 
ed  for  the  Abbey  Press  in  St.  Meinrad, 
Indiana,  as  controller  and  later  general 
manager  for  eight  years  before  joining 
LCNI  in  September  1980. 

In  a  related  personnel  shift,  Gary 
Jasinek,  editor  of  the  Los  Alamos 
Monitor,  was  named  general  manager  as 
well,  replacing  Hoffmann,  Jasinek  is  a 
former  reporter  and  city  editor  of  the 
Daily  Californian,  and  editor  of  the  Red 
Oak  (Iowa)  Express. 

Two  graphic  unions 
approve  merger 

The  Graphic  Arts  International  Un¬ 
ion  and  the  International  Printing  and 
Graphic  Communications  Union,  with 
approximately  100,(XX)  members  each, 
completed  their  merger  into  the 
Graphics  Communications  Interna¬ 
tional  Union  on  July  5. 

In  a  June  referendum  vote,  43,872,  or 
81%  of  GAIU  members  who  voted,  and 
49,267,  or  78%  of  IPGCU  members 
who  voted,  were  in  favor  of  the  merger. 
Only  10,286  GAIU  and  13,474  IPGCU, 
became  president  emeritus  of  GCIU. 

Kenneth  Brown,  president  of  GAIU, 
became  president  of  the  new  union.  Sol 
Fishko,  president  IPGCU,  became 
president  emeritus  of  GCIU. 

“It  is  expected  that  the  new  200,000 
member  union  will  concentrate  on 
organizing  activities  and  the  implica¬ 
tions  of  developments  of  new  technolo¬ 
gy,”  stated  a  “Labor  Update”  issued 
by  the  American  Newspaper  Publish¬ 
ers  Association. 

The  new  union  “becomes  the  legal 
successor  to  the  rights,  duties  and 
obligations  of  the  two  merging 
unions.” 

EDITOR  &  PUBLISHER  for  August  20,  1983 


1  •  Warren  Brookes'  "The  Economy  in  Mind" — Econom¬ 
ics  made  understandable  by  the  Boston  Herald's 
award-winning  analyst. 


2*  Consumers'  Research  Magazine's  "Of  Consuming  In¬ 
terest" — Factual,  unbiased  consumer  tips  on  buying, 
proper  use,  product  appraisal,  and  much  more  by  the 
editors  of  the  country's  oldest  consumer  magazine. 


3*  Milt  Copulos'  "Man  and  His  Universe" — 
Readers  like  the  inside  story  on  the  world 
around  them — science,  technology,  en¬ 
ergy,  the  environment — From  undersea 
drilling  to  space  exploration  this  column 
covers  it. 


'•  Tom  Curtis'  Editorial  Cartoons — The  clas¬ 
sic  style  of  the  Milwaukee  Sentinel's  edi¬ 
torial  cartoonist  is  as  blunt  as  it  is  timely. 


■  Now  let  me  trti  one!"  """  "  " 

5*  Tom  Gibb's  Editorial  Cartoons — Using 
the  more-comic  style  of  the  cartoon¬ 
ing  trade,  the  Altoona  (Pa.)  Mirror’s 
political  artist  makes  you  chuckle 
even  as  he  makes  you  think  about  the 
day's  issues. 


G»  Anthony  Lejeune's  "From  Abroad" — 
A  look  at  ourselves  as  others  see  us. 
From  London,  Lejeune  gives  readers 
an  interesting  view  of  America. 


EIGHT*  REASONS  WHY 

IS  AMERICA'S  FASTEST-GROWING  Syndicate : 


/  •  William  Murchison's  "Main  Street  U.S.A." — Ihe  Dallas  Morn- 
^  A  ing  News  Associate  Editor  has  a  way  of  striking  deep  into  the 

»  k  heart  of  the  matter  with  a  homespun  style — sometimes  hu- 

1119  |||^  ^  morous,  sometimes  serious,  always  interesting. 

8*  Walter  E.  Williams'  "A  Minority  View" — George  Mason  Uni- 
.  versity  Professor-turned-successful  =  columnist  Williams  is  an 

independent-minded  social  critic  who  comes  right  to  the 
point.  There  are  no  sacred  cows  in  Williams'  political  pasture. 

^  *And  More — with  any  order  you  receive  our  free  "Other  Voices"  col¬ 

umns.  A  wide-ranging  assortment  of  occasional  columns  by  various 
writers  covering  the  entire  spectrum  of  today's  issues  and  everyday  life. 

Exclusive  to  Heritage  Features  subscribers. 

For  more  information  on  how  you  can  subscribe  to  Heritage  Features  Syndicate's  columns  and  cartoons, 
just  write  (or  phone): 

Andrew  C.  Seamans,  Managing  Editor 

heritage  ^^Featuws^yndicate 

214  Massachusetts  Ave.,  NE  •  Washington,  D.C.  20002  •  (202)  543-0440 
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Trial  videotex  service 
can’t  find  advertisers 


After  one  year  in  operation,  an  ex¬ 
perimental  videotex  service  operated 
by  University  of  Western  Ontario  was 
successful  in  developing  a  full-fledged 
news  operation  but  encountered  resist¬ 
ance  by  advertisers  to  sponsoring  the 
service. 

The  Westex  News  service  is  headed 
by  Henry  Overduin,  senior  editor  and 
lecturer  at  the  University’s  School  of 
Journalism  in  London,  Ontario. 

Westex  News  was  staffed  by  four 
full-time,  professional  journalists.  In 
addition,  participation  was  offered  to 
graduate  students  as  a  third  term  elec¬ 
tive  during  the  one-year  M.  A.  program, 
with  students  taking  the  course  two  at  a 
time  for  a  two  week  period. 

Westex  News  specialized  in  agri¬ 
cultural  news  and  was  available  to  sub¬ 
scribers  to  Grassroots,  a  farm  news  ser¬ 
vice  offered  by  Infomart,  a  videotex 
joint  venture  between  Southam  Inc. 
and  Torstar  Corp. 

“To  date,  it  (Westex)  has  not  been 
able  to  attract  sponsors  and  thus  defray 
its  costs  of  production  which  have  ex¬ 
ceeded  budget  estimates  and  available 
grants,”  Overduin  stated  in  his  May  30 
report  on  the  service’s  first  year. 

One  of  the  problems,  Overduin 
noted,  is  that  advertisers  would  have 
their  names  and  logos  displayed  on 
each  Westex  page  in  the  database  and 
“get  their  names  associated  with  ‘bad’ 
news.  By  bad  news  here  is  included  all 
bad  news,  not  just  unfavorable  items  to 
the  specific  industry  or  institutions  that 
may  be  advertising.” 

Overduin  said  one  prospective 
advertiser,  an  agricultural  chemical 
supply  firm,  “objected  to  fire  stories” 
and  the  deal  fell  through. 

The  small  audience  served  by  Wes- 
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(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
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tex  News  was  another  problem  in 
attracting  advertisers,  Overduin 
stated.  Grassroots,  which  carried  Wes¬ 
tex,  had  only  300  farm  families  as  initial 
subscribers  and  had  just  1,000  subscrib¬ 
ers  when  the  yearly  report  was  written. 

Westex  offered  “whole  pages”  for 
corporate  messages  in  addition  to  spon¬ 
sorship  logos  on  its  news  pages,  “for  a 
whole  year  at  virtually  any  price  the 
sponsor  would  be  prepared  to  pay. 
That  feature  has  not  proved  attractive 
enough,”  Overduin  stated. 

“If  the  intrinsic  objections  of  adver¬ 
tisers  to  videotex  prove  insuperable,” 
Overduin  continued,  “it  may  be  in  the 
interests  of  journalism  to  lobby  for  a 
(Canadian)  government  regulation  to 
the  effect  that  all  public  videotex  sys¬ 
tems  be  required  to  provide  a  news  ser¬ 
vice  as  condition  for  their  license.” 

At  the  moment,  the  Canadian  Radio- 
Television  Telecommunications  Com¬ 
mission  does  not  regulate  videotex  and 
leaves  its  development  up  to  the  open 
market.  “They  (CRTC)  have  express¬ 
ed  an  interest  in  watching  this  new 
medium”  but  the  CRTC  members  have 
not  indicated  they  have  any  current 
plans  to  regulate  videotex,  Overduin 
said  . 

Overduin  said  Westex  approached 
80  corporations  in  Canada  but  received 
little  encouragement.  The  companies 


also  cited  the  poor  economic  climate  as 
a  reason  for  not  wanting  to  advertise  on 
the  system. 

Overduin  said  graduate  students  in  the 
journalism  M.A.  program  just  started  a 
research  project  to  “learn  how  advertis¬ 
ers  have  responded  to  other  systems  and 
what  it  takes  to  make  videotex  attractive 
as  an  advertising  medium.”  The  stu¬ 
dents  will  visit  videotex  operations  in  the 
United  States  and  Canada.  Overduin 
hopes  the  first  phase  will  be  completed 
by  the  end  of  the  summer. 

Westex  was  funded  by  an  Academic 
Development  Fund  grant  of  $80,000  for 
two  years.  The  first  year’s  grant  of 
$48,^  was  overspent  by  $10,000. 

Overduin  said  the  deficit  was  applied 
to  the  second  year  of  operation,  leaving 
a  projected  shortfall  for  that  period.  He 
said  that  unless  additional  funding  is 
found,  Westex  News  will  cease  opera¬ 
tion  by  December,  1983. 

On  the  news  side,  Westex  offered  its 
own  locally  generated  agricultural  stor¬ 
ies  plus  stories  edited  from  AP,  Reuters 
and  Canadian  Press  reports. 

Canadian  Press  made  its  national,  in¬ 
ternational  and  Prairie  regional  wires 
available  to  Westex  at  cost  in  return  for 
information  on  how  the  system  de¬ 
veloped.  “This  full  access  to  Canadian 
Press  wires  enabled  Westex  News  to  be 
the  competitive  news  service  it  set  out 
to  be,”  Overduin  stated. 

Westex  News  formed  a  related  enter¬ 
prise  called  Newsdat  which  was  used  to 
search  international  databases  to  find 
supplemental  information  for  stories 
and  generate  story  leads. 


Ad  Expenditure  Trends 
June  1983 


A  summary  of  newspaper  artvertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


1983 

1982 

Dollar 

Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

June . 

. $  386,203 

340,330 

+ 

45,873 

+ 

13.5 

First  Six  Months 

2,508,468 

2,110.064 

+ 

398,404 

+ 

18.9 

Department  Stores 
(included  in  Retail) 

June . 

84,035 

75,597 

+ 

8,438 

+ 

11.2 

First  Six  Months 

532,457 

446,141 

+ 

86.316 

+ 

19.3 

General 

June . 

.  117,272 

110,088 

+ 

7,184 

+ 

6.5 

First  Six  Months 

778,142 

697.946 

+ 

80.196 

+ 

11.5 

Automotive 

June . 

19,980 

18,225 

+ 

1,755 

+ 

9.6 

First  Six  Months 

138.050 

129.372 

+ 

8.678 

+ 

6.7 

Financial 

June . 

19,613 

15,649 

+ 

3,964 

+ 

25.3 

First  Six  Months 

206.705 

158.684 

+ 

48.021 

+ 

30.3 

Classified 

June . 

.  223,753 

184,953 

+ 

38,800 

+ 

21.0 

First  Six  Months 

1,332.261 

1.160.339 

+ 

171.922 

+ 

14.8 

Total  Advertising 

June . 

.  766,821 

669,245 

+ 

97,576 

+ 

14.6 

First  Six  Months 

4,963,626 

4,256,405 

+ 

707,221 

+ 

16.6 
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FBI  tapped  phone 
of  Conn,  publisher 

Bristol  (Conn.)  Press  publisher,  E. 
Bartlett  Barnes,  recently  learned  that 
his  family  telephone  is  listed  as  one  of 
the  thousands  tapped  by  the  FBI  and 
New  Haven  Police  Department 
between  1968  and  1971. 

In  a  published  report  in  the  Press, 
Barnes  speculated  that  his  phone  was 
bugged  because  his  two  daughters’ 
vocal  opposition  to  government  policies 
and  politically  left-leaning  activism. 
During  those  wiretap  years,  Barnes’ 
daughters  spent  time  in  Cuba  under  the 
auspices  of  a  group  founded  by  dis¬ 
enchanted  Peace  Corps  volunteers. 

Barnes  said  he  learned  of  the  wiretap 
list  too  late  to  join  in  a  class  action 
lawsuit  against  the  city  of  New  Haven, 
New  Haven  police  officials,  the  FBI 
and  Southern  New  England  Telephone 
Co. 

Stauffer  Media  buys 
Pennsylvania  weekly 

The  109-year-old  Potter  (Pa.)  Enter¬ 
prise  in  Coudersport  and  the  com¬ 
mercial  printing  department  were  sold 
July  31  to  Stauffer  Media  Inc.,  Danvil¬ 
le,  Pa.,  publisher  of  Danville  (Pa.) 
News. 

The  10,000  paid  circulation  weekly 
was  owned  by  Mrs.  Jill  Fish,  publisher, 
and  Mrs.  Barbara  Heimel.  Members  of 
the  Fish  family  were  involved  in  the 
operation  of  the  Enterprise  since  1920. 

Lee  Stauffer,  publisher  of  Danville 
News,  named  Delmer  Kerr  as  general 
manager  of  the  Enterprise,  a  position 
he  previously  held.  Mrs.  Heimel  will 
continue  to  be  shop  foreman  and  assist¬ 
ant  ad  manager. 

Robert  N.  Bolitho  of  Krehbiel- 
Bolitho  Newspaper  Service,  Inc., 
handled  the  sale. 

ANPA  asks  gov’t 
to  rescind  trademark 

American  Newspaper  Publishers 
Association  has  asked  the  U.S.  Patent 
and  Trademark  Office  to  rescind  Advo- 
System  Inc.’s  trademark  on  TMC. 
ANPA  claim  the  term  was  used  gener- 
ically  by  newspapers  long  before  Advo 
received  exclusive  rights  to  its  use  in 
1978. 

In  a  related  trademark  issue.  Avis 
Frazier,  an  examiner  in  the  U.S.  Patent 
and  Trademark  Office,  has  recom¬ 
mended  that  Advo  not  be  allowed  to 
trademark  the  words  “marriage  mail.” 

In  her  view,  Frazier  said  the  words 
constitute  a  “term  of  art  in  the  news¬ 
paper  industry.” 
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Accrediting  Council 
faces  probation 

A  federal  advisory  panel  called  for 
the  organization  that  accredits  journal¬ 
ism  programs  in  U.S.  colleges  to  be  on 
probation,  partly  because  of  criticisms 
made  by  Boston  University’s  School  of 
Public  Communications. 

The  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Com¬ 
munications  would  continue  to  be  rec¬ 
ognized  by  the  U.S.  Department  of 
Education,  but  for  only  two  years,  not 
for  the  maximum  four-year  term, 
according  to  the  recommendations. 
And,  the  ACEJMC  would  report  after 
one  year  on  progress  it  made  toward 
correcting  deficiencies  found  in  its  pro¬ 
cedures. 

The  National  Advisory  Committee 
on  Accreditation  and  Institutional 
Eligibility  made  the  recommendation 
after  a  June  15  hearing  on  ACEJMC’s 
petition  for  recognition.  Education 
Secretary  Terrel  H.  Bell  is  expected  to 
approve  the  recommendation. 

Included  in  the  advisory  staffs  re¬ 
port  were  points  made  by  Boston  Uni¬ 
versity  in  a  12-page  document  filed  in 
April  with  the  Education  Department, 
following  the  provisional  accreditation. 

Pope  to  officiate 
machine  start  up 

The  official  opening  for  Abitibi-Price 
Inc.’s  No.  8  newsprint  machine  will 
take  place  at  10:45  a.m.  on  August  30. 

Robert  C.  Gimlin,  chairman  and 
chief  executive  officer  of  Abitibi-Price, 
said  the  opening  will  be  officiated  by 
Alan  Pope,  Ontario’s  Minister  of  Nat¬ 
ural  Resources,  at  the  mill  site  in  Iro¬ 
quois  Falls,  Ont.,  which  first  opened  in 
1915. 

Scaife  daily  must 
rebate  advertisers 

Advertisers  have  won  a  settlement 
against  the  Sierra  Publishing  Co.,  pub¬ 
lisher  of  Sacramento  (Calif.)  Union, 
owned  by  Richard  Mellon  Scaife. 

The  August  12  settlement  in  the 
circulation  fraud  suit  calls  for  a  more 
than  $2  million  restitution-rebate  pro¬ 
gram  to  advertisers,  who  claimed  the 
daily  overstated  its  circulation  figures 
by  20%  to  30%. 

The  Sacramento  County  District 
Attorney’s  Office  said  that  a  probe 
found  no  evidence  of  criminal 
wrongdoing  by  the  publisher  or  the 
paper’s  senior  management.  An 
investigation  is  continuing  of  a  former 
circulation  manager  who  was  fired 
when  the  paper  discovered  the  inflated 
figures. 


Editorial  pay  rises 
on  suburban  papers 

Suburban  Newspapers  of  America, 
Inc.’s  1982  survey  of  salaries,  which 
provides  a  non-definitive  look  of  wages 
paid,  indicates  newsroom  pay  is 
improving. 

SNA  said  a  comparison  of  its  1982 
salary  survey  results  with  its  1980  sur¬ 
vey  shows  that  lower  range  salaries 
increased  between  15-40%.  SNA  said 
this  indicates  that  “oft-criticized  low 
wages  in  the  newsroom  have  been 
upgraded.” 

The  survey  also  showed  that  most 
SNA  respondents,  which  are  not 
unionized,  paid  salaries  that  are  much 
less  than  the  top  minimum  wage  given 
to  reporters  who  are  members  of  The 
Newspaper  Guild  (currently  $502.08). 

A  total  of  54  member  companies  re¬ 
sponded  to  SNA’s  survey,  represent¬ 
ing  slightly  more  than  a  quarter  of 
SNA’s  membership,  which  is  com¬ 
prised  of  weekly  newspapers,  shop¬ 
pers,  and  a  few  daily  newspapers,  all  of 
whom  compete  against  the  metro- 
based  daily.  David  C.  Simonson,  pres¬ 
ident/publisher,  Pioneer  Press,  Inc., 
Wilmette,  111.,  a  group  of  29  newspa¬ 
pers  for  Chicago’s  north  and  west  sub¬ 
urbs,  is  president  of  SNA. 

The  survey  divided  respondents  into 
five  revenue  categories:  $1  million  or 
less;  $l-$2  million;  S2-$3  million;  S3-S5 
million;  and  over  $5  million.  Over  60% 
of  returns,  SNA  said,  came  from  pa¬ 
pers  with  revenues  of  less  than  $2  mil¬ 
lion. 

Average  editor  salary  was  $22,318. 
The  low  and  high  ranges  were  $1 1 ,7(K)- 
$40,000. 

For  entry  level  reporters,  the  aver¬ 
age  salary  was  $10,366.  Range:  $7,800- 
$15,600.  The  average  maximum  salary 
paid  to  reporters  was  $15,143.  Range: 
$9,I52-$26.000. 

Ad  directors:  average,  $28,925; 
range,  $14,320-$63,277. 

Classified  director:  average, 
$19,472;  range  $8,320-$36,400. 

Production  manager:  average, 
$24,614;  range:  $1 1,44()-S60,()00. 

Circulation  manager:  average, 
$20,896;  range,  $9,200-$39,l00. 

Comptroller  or  business  manager: 
average,  $25,912;  range,  $11,000- 
$50,813. 

Publisher  or  general  manager:  aver¬ 
age.  $47,483;  range,  $18,200-$!  10,000. 


Branham  appointed 

Meriden  Record  Co.  of  Meriden, 
Conn,  has  signed  an  agreement  with 
Branham  Newspaper  Sales,  making 
Branham  the  company’s  national 
advertising  representative. 
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Shop  talk 

(Continued  from  page  40) 

said.  “The  bottom  line  is  that  they  only 
report  and  present  what  they  think  will 
sell.” 

Resist,  for  a  moment,  the  tendency 
to  dismiss  such  greatly  exaggerated 
charges  outright,  or  to  adopt  that 
defensive,  self-righteous  attitude  so 
common  when  charges  of  bias  are 
made.  The  accuracy  of  Dr.  Taylor’s 
charges  are,  in  one  sense,  irrelevant. 
Highly  relevant,  however,  is  the  fact 
that  he  may  mirror  the  views  of  many 
scientists — and  more  worrisome — of  a 
sizable  and  growing  segment  of  the 
general  public.  Dr.  Taylor  has  been 
spreading  his  message  about  alleged 
media  bias  to  audiences  nationwide. 

Can’t  blame 

That  kind  of  blanket  condemnation 
of  the  media  is  unfair.  And  Dr.  Taylor’s 
comments  must  have  produced  no 
small  degree  of  outrage  at  papers  that 
have  made  a  deliberate  effort  at 
responsible  coverage  of  radiation  and 
other  technological  issues.  That  has 
been  the  reaction  at  the  Blade,  where 
there  has  been  such  an  emphasis  on 
accurate  and  responsible  coverage  of 
science.  The  emphasis  dates  to  the  , 
1950s,  when  we  pioneered  the  concept 
of  a  full-time  science  editor,  a  specialist 
responsible  for  the  paper’s  science 
coverage. 

Over  that  period,  top  awards  from 
the  Blade’s  science  reporting  has  been 
recognized  by  a  number  of  groups, 
including  the  American  Association  for 
the  Advancement  of  Science,  the 
American  Chemical  Society,  the  Amer¬ 
ican  Academy  of  Family  Physicians, 
the  American  Dental  Association,  the 
American  Radium  Society,  the  Amer¬ 
ican  Roentgen  Ray  Society,  the 
Radiological  Society  of  North  Amer¬ 
ica,  the  American  Medical  Writers 
Association,  the  American  Medical 
Association,  the  National  Society  for 
Medical  Research,  as  well  as  numerous 
state  and  local  scientific  groups. 

Deeply  rooted  news  bias 

The  general  impression  of  media  bias 
in  reporting  radiation,  nuclear  energy, 
toxic  chemicals,  and  other  topics, 
however,  is  a  growing  reality.  It  is 
deeply  rooted  among  some  readers, 
and  has  been  demonstrated  by  several 
recent  events.  These  include  a  highly 
critical  statement  submitted  to  the 
American  Medical  Association’s 
policy-making  body  condemning  press 
coverage  of  dioxin  as  biased  and 
inaccurate.  There  also  has  been  a  plea 
from  William  Ruckelshaus,  administra- 
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tor  of  the  U.S.  Environmental  Protec¬ 
tion  Agency,  that  Americans  abandon 
the  climate  of  emotionalism  and  near¬ 
panic  that  has  surrounded  discussion  of 
toxic  chemicals.  And  public  fears  about 
dioxin  led  a  major  scientific  organiza¬ 
tion  to  publish  an  exhaustive  report 
suggesting  that  dioxin  may  be  less 
dangerous  than  the  public  has  been  led 
to  believe. 

Has  dioxin  been  dealt  with  unfairly  in 
the  press?  Consider  how  many  news 
stories  during  the  last  several  years 
have  consistently  used  the  term 
“deadly”  to  describe  this  substance. 
And  then  consider  the  known  human 
death  toll  traced  to  dioxin:  Zero,  at  this 
point,  even  among  U.S.  military  per¬ 
sonnel  who  were  literally  drenched 
with  Agent  Orange  day  after  day  while 
working  aircraft  that  sprayed  the  herbi¬ 
cide  during  the  Vietnam  War. 

Overlooking  benefits 

Are  we  over-emphasizing  the  dan¬ 
gers  of  toxic  chemicals  and  nuclear 
energy,  without  much  regard  for  their 
benefits?  And  are  we  doing  so  for  the 
sake  of  a  good  story,  recognizing  so 
subtly  and  unconsiously  that  noth¬ 
ing — except  perhaps  lust — sells  bet¬ 
ter  than  terror,  not  just  of  the  unfamiliar 
and  the  unknown — but  of  invisible 
threats  to  life  and  health.  For  how 
many  readers  have  ever  seen  dioxin? 
And  who  can  see  low-level  radiation? 

Aside  from  jeopardizing  our  own 
credibility,  there  is  a  hazard  even  more 
serious  in  failing  to  place  technological 
risks  in  perspective.  It  is  the  risk  of 
encouraging  society  to  reject  valuable 
new  forms  of  technology  that  have 
unavoidable  risks  in  their  infancy,  but 
offer  truly  unbounded  benefits  for  man¬ 
kind  decades  from  now.  Society’s 
rejection  of  the  current  generation  of 
commercial  nuclear  power  plants 
almost  certainly  would  preclude  com¬ 
mercial  development  of  safer,  more 
effective  technology  that  could  make 
vital  contributions  to  man’s  energy 
needs  next  century.  Then,  a  true  oil 
crisis  appears  inevitable.  Unless  the 
climate  of  public  opinion  in  1983  per¬ 
mits  tolerance  of  the  imperfections  in 
fission  reactors,  fusion  reactors  may 
never  be  a  commercial  reality  in  2020, 
2030,  or  later.  And  that  kind  of  societal 
intolerance  and  impatience  with  the 
imperfections  of  technology  is  fostered 
by  news  accounts  that  seem  to  so 
emphasize  the  negative. 

Routine  makes  news 

News  is,  by  definition,  the  new,  the 
unusual,  the  unexpected,  the  pro¬ 
vocative  events  that  occur  above  and 
beyond  the  routine  of  daily  life.  As 
every  student  in  News  Writing  and 
Reporting  101  is  taught,  it  is  not  news 
when  400  people  gather  in  a  motion  pic¬ 


ture  theater  for  an  enjoyable  evening  of 
entertainment.  But  if  a  fire  breaks  out 
or  the  roof  falls,  it  is.  Perhaps  mis- 
takingly,  all  too  often  we  apply  the 
same  standard  to  nuclear  energy  and 
toxic  chemicals.  Every  minute 
departure  from  routine  operation  at 
nuclear  power  plants  is  duly  reported. 
One  network  news  organization  recent¬ 
ly  devoted  several  minutes  of  its  prime¬ 
time  evening  news  broadcast  to  a 
detailed  examination  of  a  potential 
nuclear  plant  accident  that  did  not 
occur.  It  was  what-ifism  run  rampant. 
Likewise,  even  the  most  preliminary 
new  scientific  findings  about  possible 
adverse  effects  of  chemicals  or  radia¬ 
tion  or  nuclear  power  reach  the  public. 
The  result  is  a  warped  public  percep¬ 
tion  of  reality.  When  public  perception 
of  nuclear  power  is  one  of  moment-to- 
moment  danger  and  constant  malfunc¬ 
tion;  when  the  public  automatically 
associates  the  word  chemical  with  birth 
defects,  cancer,  and  uncountable  other 
horrors,  then  the  definition  of  news 
changes.  In  effect,  the  routine  assumes 
some  news  value,  and  time  and  effort 
must  be  devoted  to  the  safe,  beneficial 
use  of  such  technologies. 

Follow-up  coverage 

Barely  a  day  passes  without  the  ma¬ 
jor  wire  services  transmitting  some 
reference  to  the  dangers  of  chemicals. 
Yet  how  many  years  has  it  been  since 
the  Associated  Press  or  United  Press 
International  assigned  science  writers 
to  cover  the  many  newsworthy  and 
legitimately  positive  contributions  of 
chemistry  reported  at  the  annual 
national  meetings  of  the  American 
Chemical  Society? 

Finally,  there  is  an  urgent  need  for 
more  intensive  follow-up  of  negative 
stories  about  science  and  technology. 
Editors  must  grow  more  sophisticated 
in  their  knowledge  of  the  workings  of 
science,  the  processes  that  produce  re¬ 
ports  of  all  those  “breakthroughs”  in 
the  New  England  Journal  of  Medicine, 
Science,  and  other  journals.  Scientists 
do  not  publish  such  studies  because  the 
findings  and  conclusions  are  valid. 
Rather,  a  major  purpose  of  publication 
is  peer  review,  so  that  other  scientists 
can  check  the  methods,  statistics,  logic 
to  see  whether  they  are  valid.  At  few 
points  is  scientific  knowledge  static. 
Today’s  truth  about  low-level  radia¬ 
tion,  dioxin,  nuclear  risks,  and  so  many 
other  topics  in  fast-moving  areas  of  sci¬ 
ence  is  tomorrow’s  fiction.  This  con¬ 
stantly  changing  state  of  scientific 
knowledge — little  appreciated  by  edi¬ 
tors  who  portray  every  new  discovery 
from  the  New  England  Journal  of  Medi¬ 
cine  as  dogma — demands  greater 
emphasis  on  long-term  follow-up.  The 
old  concept  of  a  running  story  must  be 
resurrected  and  applied  with  greater 
diligence. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


effective  in  the  newspaper  community  as  your  newspaper's  classi- 
fieds  are  in  your  community. _ 


FEATURES  AVAILABLE  i 

ENTERTAINMENT 

HUMOR 

TV  FEATURES — Star  interviews,  com¬ 
mentary  by  award-winning  Los  Angeles- 
based  journalist.  Perfect  for  TV  listing 
pages.  Reasonable  rates.  For  samples,  | 
write:  TV  Signals,  10280  La  Hacienda, ; 
F-4.  Santa  Ana  CA  92708.  ! 

SATIRE.  Proven  in  over  50  newspapers.  i 
Robert  Skoglund,  St.  George  ME  | 
04857; 

(207)  372-8052. 

MONEY 

GENERAL  \ 

"MORE  FOR  YOUR  MONEY”— Proven  j 
weekly  column  and  fillers  of  money  sav-  ! 
ing  consumer  news.  Mike  LeFan,  1802  j 
S  13th,  Temple  TX  76501.  | 

"BILL  THE  BOOKY"  specialist  book! 
dealer  in  journalism  offers  catalogue  of' 
books,  autographs,  autographed  letters,  | 
historical  newspapers.  Box  6228,  Long 
Island  City  NY  11106. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated),  i 
Great  for  weekend  section  or  entertain-  | 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940;  j 
(914)  692-4572.  ' 

HIT  PARADER'S  (Musical  Notes)  weekly 
column  covers  the  wide-ranging  field  of 
popular  music  from  the  Big  Band  sound 
to  Swing,  and  Rock  and  Roll  superstars. 
Photos  included.  Dickson-Bennett, 
1324  N  3rd,  St  Joseph  MO  64501; 
(816)  279-9315. 

REAL  ESTATE  < 

HEALTH 

HOUSE  CALLS-Rocky  Mountain  News,  : 
Miami  Herald,  60  others.  4  national 
awards;  one  said  "concise,  entertaining, 
wealth  of  real  estate  knowledge,  solid 
writing  skills."  7th  year.  Box  18447, 
RochesterNY14618;(716)271-6230.  i 

1 

"Senior  Clinic.”  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Abler- 
ta,  Canada,  T5J  2J7;  (403)  973-2361. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

ASSISTANT  DISPLAY  MANAGER  for 
25,000  evening  daily,  family  owned, 
growth-oriented.  Must  be  aggressive, 
strong  on  people  management,  and 
career-minded.  Good  salary,  excellent 
potential.  Please  send  resume  to  Rick 
Chapman,  THE  DECATUR  DAILY,  Box 
1527,  Decatur  AL  35602. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

STATEWIDE  PUBLICATION  advertising 
attractions  and  businesses  throughout 
Vermont.  Combined  with  brochure  dis¬ 
tribution,  the  business  yields  an 
excellent  net  profit.  An  outstanding  buy 
at  only  $25,000.  Country  Business  Ser¬ 
vices,  Box  824,  Brattleboro  VT;  (802) 
254-4504. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
j  Soar! 

E&P  Classifieds — 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SOUTH  TEXAS  DAILY  needs  person  for 
news  desk.  Must  know  copy  editing, 
head  writing  and  page  makeup.  Will  con¬ 
sider  recent  graduate  with  similar 
experience  on  college  newspaper.  Hours 
3pm  until  11pm,  five  days  a  week.  Write 
Managing  Editor,  PO  Box  511,  Harling¬ 
en  TX  78550. 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


JOIN  OUR  CONTRACT 
CREW! 

.  .  .Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it’s  12,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

EaP  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E&P  CLASSIFIEDS 
(212)  752-7050 


NEWSPAPERS  FOR  SALE 

NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertising/circulation  re¬ 
venues  sought  by  group  of  community 
newspapers.  Write  Box  5466,  Editor  & 
Publisher. 

TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
5922,  Editor  &  Publisher. 

WEEKLY  NEWSPAPER— 
Headquartered  in  and  serving  Eastern 
Long  Island-Hamptons.  Gross  approx¬ 
imately  175,000.  Seven  New  York  Press 
Association  Awards  in  the  past  year,  2nd 
in  General  Excellence  Award.  Write  or 
call:  The  Sun.  Bridge  Street,  Sag  Harbor 
NY  11963;  (516)  537-3474. 


EXCELLENT  SUBURBAN  NEWSPAPER 
and  job  shop  for  sale  in  lovely  Central 
Ohio  community.  Gross  $325,000  and 

f rowing.  Owner  anxious  to  sell.  Contact: 
ouise  Dopking  &  Associates,  3110  Der¬ 
by  Rd.  Columbus  OH  43221. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $3.(X)  per  line. 

2  weeks — $2.50  per  line,  per  issue. 

3  weeks— $2  25  per  line,  per  issue. 

4  weeks — $2  00  per  line,  per  issue 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are;  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM’  &  FvblisiMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS  ! 


NEWSPAPERS  FOR  SAL£ 


EXCLUSIVE  CAROLINA  county  seat 
weekly  and  building,  $125,000.  Terms. 
Box  6231,  Editor  &  Publisher. 

FOR  TRADE;  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher. 

FOR  SALE:  Weekly  newspaper  and  job 
shop  in  Southwest  Florida.  Doing  good 
business-yearly  increase  of  27%.  Owner 
anxious  to  sell  because  of  other 
interests.  A  Good  Buy!  If  interested, 
write  Box  6106,  Editor  &  Publisher  for 
details. 

FLORIDA  WEEKLY  in  beautiful  city. 
10,000  pre  distribution.  Strong  editorial 
product.  Will  sell  for  $100,000  gross. 
Owner  has  other  interests.  Call;  (813) 
733-8053  tor  particulars. 

KENTUCKY  bi-weekly,  $200,000;  ter- 
ms  negotiable.  Includes  press,  building, 
equipment.  Box  5958,  Editor  &  Pub¬ 
lisher. 

MENDOCINO  COUNTY’S  only  profitable 
small  independent  weekly.  Nets 
$30,000  -t-  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR 

PUBLISHERS 

Using  a  high  quality  sales  organization 
makes  a  real  difference — better  reten¬ 
tion  at  a  lower  cost.  Campbell  and 
Associates  can  provide  your  circulation 
department  with  the  volume  of  quality 
new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write 
Campbell  and  Associates,  3864  Center 
Rd,  #10C,  Brunswick  OH  44212;  (216) 
225-7440. 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

MARKETING  & 
READERSHIP  RESEARCH 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling  billing  and  reporting  dailies 
and  weeklies.  Third  generation  software; 
runs  on  most  microcomputers.  Software 
available  alone  or  with  complete 
installed  system.  Free  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  ForTRS  80  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AMICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 


NEWSPAPERS  WANTED 

NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  rb- 
venues  sought  by  group  of  community 
newspapers.  Write  Box  5466,  Editor  & 
Publisher. _ 

NEWSPAPER  BROKERS 
KNOW  THAT 
EftP  CLASSIFIEDS 
GET  THEM  I 

THE  BUSINESS!  ' 

PUBLICATIONS  AVAILABIS  > 

GOINGFAST:‘‘HowtoPurchaseaNews-  1 
paper  and  Succeed."  Be  ready  when  I 
opportunity  knocks.  Inside  details,  I 
appraisals,  tax  tips,  sample  contracts  by  | 
publisher-editor-broker  Jay  Brodell.  ' 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502.  ; 

"HOW  TO  MAKE  $100,000  A  Year 
Publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

SHOPPING  GUIDES 

100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528  or 
phone;  (813)  733-1678. 


The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  tc 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 

SHERIDAN  INSERTER  USERS 
DOUBLE  YOUR  PRODUCTION  SPEEDS 
WITH  DOUBLE  DELIVERY  MOD¬ 
IFICATION-GUARANTEED  PERFORM¬ 
ANCE  AND  THRUPUT.  CONTACT: 
[GRAPHIC  MANAGEMENT  ASSOCI¬ 
ATES,  INC,  11  MAIN  ST,  SOUTHBORO 
MA  01772;  (617)  481-8562. 


COMPUTERIZED  BOOKKEEPING  sys-  WPIVSPRIAIT 

tern  for  weekly  newspapers  and  shopp-  _ wcnrarniiyi _ 

Pk  Km  Kn^plf  3°  ^B  NEWSPRINT  ROLLS  all  sizes 

els.  Custom-designed  with  many  time-  BEHRENS  Pulp  &  Paper  Corp 

w  Tifl  3305  W  Warner,  Santa  Ana  CA  92704 


si's  nm  '^E’RE  IMPROVING  AD  REVENUE  ! 

BM  6203,  E&“iis?.er  THROUGH  MARKET  RESEARCH  I 


tures.  Write  for  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 

_ COMPUTERS _ 

COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 

DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


EQUIPMENT 
&  SUPPLIES 

CAMERA  a,  DARKROOM 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

CIRCULATION  SUPPUES 

LOOKING  FOR  good  used  coin  wrapping 
machine,  preferably  with  crimper.  Rollie 
Stratton,  Greenfield  Recorder,  14  Oak 
I  St,  Greenfield  MA  01301. 

COMPOSING  ROOM 

AM  ELECTRO/SET  PUNCH  ASSEMBL¬ 
IES  remanufactured  including  punch 
block,  $655+  shipping,  insurance  and 


INDUSTRY  ;  CIRCULATION  SUPPUES  \ 

I  LOOKING  FOR  good  used  coin  wrapping  I 
SERvICES  machine,  preferably  with  crimper.  Rollie  ! 

Stratton,  Greenfield  Recorder,  14  Oak 
1  St,  Greenfield  MA  01301. 

-  -  -  =•  COMPOSING  ROOM 

- CWCULATfON  SERVICES -  ELECTRO/SET  PUNCH  ASSEMBL- 

HAWAII-dslandof  MauDtwice-monthly,  lES  remanufactured  including  punch 
4000  circulation,  excellent  potential,  block.  $655+  shipping,  insurance  and 
We  will  teach  you  the  ropes.  $25,000  trade-in.  Spalholz,  128  Midland  St, 
cash.  Robert  Kelsey,  PO  Box  221,  Cold  Spring  Harbor  NY  11724;  (516) 
Lahaina  HI  96761:  (r“  -  - 


ey,  PO  Box  221,  Cold  Spring 
(808)661-3179.  1  692-8859. 


_ MAILROOM _  I 

FERAG  conveying  systems,  2  forwarding 
stations,  2  delivery  stations,  like  new. 
We  will  sell  part  or  all. 

IPEC,  97  Marquardt  Dr 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 

24-P  AND  48-P  SHERIDAN/HARRIS  ! 
STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

UPGRADING  YOUR  MAILROOM?  We 
purchase  used  stuffers  in  running  condi¬ 
tion. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 

SHERIDAN  48P  inserting  machine  with 
9  heads.  Will  do  1  into  8  or  2  into  7. 
Kansa  Inserter,  1  into  2.  Muller  227 
Inserter.  Intergraphic  Equipment  Ltd, 
121  Weldon  Pkwy,  St  Louis  MO  63043; 
(314)  993-2112. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

MULLER  227E  INSERTER,  excellent 
condition,  available  immediately.  Reply 
to  Graphic  Management  Associates,  Inc, 
11  Main  St,  Southboro  MA  01772; 
(617)  481-8562. 


(714)  556-7130 

PHOTOTYPESETTING 

AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 

WSI;  (216)  729-2858. 

CompuWrIter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  pius  a  bus¬ 
iness  computer.  Total  control, 
total  versatility  You  won't  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete...  only  the  way  you've 
been  using  it  is 
Let  us  change  ail  that. 

Cybertext  Corporation 
Box  860  Areata.  CA  9552 1 

707-822-7079 _ 

pAcu  Fno 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

COMPUGRAPHIC  8600,  Advantage  I 
AUTOLOGIC  APS-MICRO  5/57,  70pica- 
APS-5A/70,  APS-19,  APS-41/D 
Scanner, 

MONOTYPE  Lasercomp  Mark  IA-100 
MCS  20/8400,  1  VDT,  2  discs 
MCS  20/8212  LR,  ruling,  MCO 
I  QUADEX  Q500,  4  VDTs,  10  MB  disc 
!  MERGENTHALER  202,CRTronic,  Lino 
screen  Composer.  2100.  202N 
KROHM  INTERNATIONAL  with  2  VDT’s 
COMPUTEK  SYSTEM 
AUTO-TROL  CAD-CAM 
PENTA  Front-end  System 
AD/NEWS  SYSTEM 
RAYTHEON  Ad  Set 
2  VDT's-10  MB  Disc 
EETEXT  System 
2  VDT's-1  PCU 

AUTOLOGIC  MICRO-5/70  pica 
VIP  Translator 

HASTECH  42  with  4  VDT's,  Previewer 
Ited  CPS  720  with  2  Mark  VIII 
Compu  Scan  Alpha  Word  II 
LOCKER 

TYPESETTING  EQUIPMENT 
1  Maple  Street 
East  Rutherford  NJ  07073 
800-526-0192  In  NJ  (201)  935-8993 

1  CG  IV-A  HR,  Excellent  condition,  has 
been  well  maintained.  $4500.  The  Kirk- 
!  sville  Crier,  PO  Box  1049,  Kirksville  MO 
j  63501.  Call;  (816)  665-4663.  Ask  for 
Dave  or  Ed. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES  I 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 


TRENDSETTER  812  HR,  2  strips. 
$8500;  CG  MINI  DISC  READER, 
$1500;  UNISETTER  HR.  Parts  Kit,  Data 
Port,  3  strips,  $6500.  Bob  Weber;  (216) 
831-0480. 


VARISYSTEM  VARICOMPOSER  I, 
Online  Port,  $2750;  VARICOMP  3216 
TERMINAL,  $1950;  MERG  CORREC- 
TERM  M200,  $1250.  Bob  Weber;  (216) 
831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic 
Compugraphic.EEText,  IBM 
Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  (jommission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


4  Unit  SC  Folder.  Manufactured  1981, 
units  1968.  Excellent  condition. 

9  Unit/3  Folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  UNIT  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF 1 5  folder  with  heavy  duty  quarterfold, 
1978 

4  to  6  unit  V 1 5A  with  JFl  5  folder,  1 975/ 
76 

Harris  V15A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned 
Didde  Glaser  Inserter,  excellent  condi¬ 
tion. 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MAIDHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


QUADRITEK  1200,  processor,  14fonts, 
paper,  chemistry.  Assume  installment 
purchase  agreement  with  no  down  pay¬ 
ment.  (307)  745-5165. 

2  Martin  Pasters.  1979  rated  1200 
FPM. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  add-on  units. 

Goss  Urbanite  ‘A  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  ‘A  folder. 

6  Goss  Urbanite  1000  series  units. 
Goss  4,  6,  8-position  roll  stand. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 
Harris  V-25.  'A  and  'A  folder  JF-1. 
Harris  845  add-on  units. 

Harris  845,  22V4,  8  units.  1973. 

Harris  845,  6  units,  22y«”. 

Harris  V-25.  8  units.  1978. 

3  Butler  pasters,  1600  FPM,  1975. 
Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 
Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR 
ANY  COMPONENTS  SEPARATELY. 

WANTED;  Newspaper  equipment  and 
complete  plants. 


GOSS  COMMUNITY 
Reconditioned  and  guaranteed 

3- '74  units,  'A-‘A  web  folder 
l-’77  3-color  Universal  unit 

4- '66  Community  ‘A-'A  folder 

5- ’66  Suburban  press 
4-71  V15A-JF  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 

_ (206)  653-2519 _ 

GOSS  URBANITE,  5  units 


FOR  SALE  OR  LEASE 

One  (1)  Goss  6-Unit  Community  Web  All  machim 
Offset  Printing  Press  with  a  combination  available  im 
‘A  and  ‘A  page  Community  folder  and  our  turnkey 
other  related  equipment.  Please  con¬ 
tact;  Steve  Mecyssne,  Merrill  Lynch 
Industrial  Resources,  7144  Sears  Tow-  W« 

er,  Chicago  I L  60606;  (312)  993-2266. 

-  San 

HOT  OR  COLD  teleph 

HARRIS  N-845  PRESSES 

We  have  both  heatset  and  coldset  pre-  - 

sses  for  sale.  Complete  presses,  add-on  GOSS 

units  or  folders.  Completely 

modified  fo 

1981-4  units,  splicer,  dryer  nose.  Guara 

1981-8  units,  splicers,  imprinter,  dryer 
1981-5  units,  splicers,  dryer  GRf 

1981-6  units,  splicers  212 

1981-12  units,  splicers  U 

1981-5  units,  splicers  • 

1980-12  units,  imprinter,  splicers  — - — — 

1980-5  units,  splicers  HOE  UTHC 

1980-8  units,  splicers  uriits,  2  col( 

1972/79-presses  and  units  available  Oil  bath  li 

drive.  30,0 

Contact;  Bill  Cumberland  ing.  Availa 

TREASURE  CHEST  sell. 

ADVERTISING  COMPANY,  INC.  OFFS 

700  Larkspur  Landing  Circle,  Suite  199 

Lark^ur  CA  94939  MAP 

(415)  461-3477  Telex  171463 
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NEW  LISTING 

GOSS  COMMUNITY  PRESS; 

1  SC  Folder 

2  Community  Folders 
9  Community  Units 

Fine  condition  and  can  be  seen  running. 

'  Offered  Exclusively  by 

i  INLAND  NEWSPAPER 

1  MACHINERY  CORP 

105th  &  Santa  Fe  Dr 
I  PO  Box  15999 

'  Lenexa  K A  66215 

j  (913)  492-9050  Telex  4-2362 

j  HARRIS  845,  8  units  (New,  approx- 
I  imately  1981),  2  folders.  Angle  Bar  Nest 


Urbanite  3-color  units,  add  on  units  T*!  a  r.T  i^V  tcTi  «nn 

RMhi.rhan  1Rnr^  unite  ,  With  bay  window,  4  Butler  pasters  (1800 


Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 


FPM  data  mat  controls).  Available 
immediately  at  less  than  half  new  price. 


y,  C  uMiib,  ,  QQ55  SUBURBAN  1500  and  1600 

UpP  3  color  unit;  Community  units  | 


I  PEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

COMPLETE  PRESSES; 

6  unit  Color  King,  60  HP  KJ6  double 

parallel  folder 

2  unit  News  King,  1970 

2  unit  Mergenthaler  Pacer  with  mobile 

folder 

6  unit  1000  series  Suburban  (available 
after  January) 

2  unit  Goss  Community  grease  model 
Add-on  units 

2 1982  Goss  Community  units,  less  than 

3  million  impressions 

2  1970  Goss  Community  units,  oil/ 
sidelay 

2  900  series  Suburban  units,  no  sidelay 
1  900  series  Suburban  folder 
1  Hancho  folder  W239 
Accessory  equipment; 

Model  104  (iount-O-Veyor 
National  340  plate  processor 
Lincoln  Powermaster  8  ink  pump. 
Includes  all  accessories  for  Tote-Bin 
connection. 

We  carry  all  miscellaneous  Web  press 
accessory  equipment. 

All  machines  except  those  noted  are 
available  immediately.  Call  or  write  for 
our  turnkey  installation  price. 

Call  or  write; 

Jim  Estes 

Wesco  Graphics,  Inc 
394  Martin  Av 
Santa  Clara  CA  95050 
telephone;  (408)  496-0666 
telex;  172644 

GOSS  COMMUNITY  FOLDER 
Completely  rebuilt,  all  new  bearings, 
modified  for  six  webs,  accepts  units  at 
nose.  Guaranteed.  Will  install. 

Call  BILL  JOHNSTON 
GRAPHIC  SUPPLY  INC 
2122  Tudor  Castle  Way 
Decatur  GA  30035 
(404)  981-7372 

HOE  LITHOMASTER  22%”  x  36".  4 
units.  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
$611 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


Urbanite,  SU.  SC  folders 
Harris  845,  4  units 
V25.  8  units,  1982 
VI 5A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
V15A,  V25,  845  units 
Solna  News  King,  10  units,  KJ8,  1982 
News  King,  5  units,  1974 
CX)lor  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
()NE  CORP/ Atlanta 

(404)  458-9351  Telex  700563 

GOSS  URBANITE,  3  units,  1  color  unit,  f 
older,  3  Butlers.  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Community,  S/C,  6  units.  1975. 
Goss  Suburban,  6  units,  1000-1500 

Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units,  4  units  JF7, 
1975. 

Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  21W',  4  units. 

Goss,  Mark  I,  22%",  4  units. 

Goss,  Mark  I,  add  on  22%. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 


(201)  796-8442  Telex  13026 

GOSS  SC,  7  units,  circumferential, 
1978. 

Community  add-on  units,  1968-75. 
Urbanite,. 

BUTLER,  CARY,  MEG  Auto-Splicers. 
GREG  SHEETERS,  imprinters,  etc. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 

'COLOR  HALF  DECK.  Full  process 
capability.  Goss  Community.  $9000 
FOB  Griffin.  Georgia.  Contact;  Quimby 
Melton  III,  Griffin  Daily  News;  (404) 
227-3276. _ 

EDITOR  i  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have  machin¬ 
ery,  supplies,  or  newspapers  to  sell  (or 
buy) — need  a  top  qualified  person  to  fill  an 
opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 

7  UNIT  Community,  2  folders,  1975 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  units 

Goss  Suburban  900  and  100  series,  3 
and  4 
units 

6  unit  Harris  V-15A,  1979 

Harris  845,  4  units,  22%”,4  splicers 
If  you  plan  to  sell  equipment  contact; 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


Series,  10  unit  press,  2  folders,  upper 
balloon  and  double  parallel. 

HARRIS  1650,  6  units,  1  folder,  1974. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700.  Telex 
20-6766. 

WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
I  for  your  pressroom  or  mailroom. 
j  We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

_ (213)  256-4791 _ 

RIBBON  DECK 

3  Web  capacity,  2  RTF’s,  full  bay  win¬ 
dows,  formerly  mounted  on  Goss  press. 
Available  now. 

ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 

V25  HARRIS  4  unit  with  folder.  Never 
turned  on.  Brand  new  condition. 
Intergraphic  Equipment  Ltd,  121  Wel¬ 
don  Pkwy,  St  Louis  MO  63043;  (314) 
993-2112. _ 

GOSS  Mark  I,  A-80,  22%”  Cutoff 
6  Color  half  decks 

1  [3ouble2;l  folder  with  balloon  form¬ 
er 

Goss  Mark  I.  A-82,  239/16”  Cutoff 
15  unit-digital  pasters 
4  Superimposed  double  half  decks 

4  Single  half  decks 

5  Double  3;2  folders 

Goss  mark  I,  A-88,  239/16”  Cutoff  30 
units-digital  pasters 
5  3-position  color  cylinders 
5  double  2;1  folders 
j  Double  and  single  Goss  portable  color 
I  fountains 

j  Add-on  units  available 
1  Number  330  portable  Idab  stacker  with 
j  card  reader  and  programmer,  excellent 
condition. 

'  Hoe  Colormatic 

I  8unitsavailable,  1966(22%”  cutoff) 

’  1  Single  3;2  folder,  double  upper 

!  formers 

'  Skip  slitter,  fully  automatic  reels 
I  G  E  unit  drive  and  controls 
Offered  Exclusively  by; 

INLAND  NEWSPAPER  MACHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


r 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 

minimize  down  time.  i 

5.  Inquire  for  pictures  and  brochures,  i 

IPEC,  INC,  97  Marquardt  Drive,  Wheel-  | 
ing  IL  60090;  (312)  459-9700,  Telex  I 
20-6766.  ! 


4  UNIT  Color  King  2214x36  heat  set  | 

Rress  complete  with  KJ8  folder,  pasters,  ' 
lartin  infeed,  Offen  oven,  chills,  can  be  , 
seen  running.  Newman  &  Associates;  i 
(816)  756-3350. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit-  ; 
ting  idly  by,  and  put  it  back  into  j 
production!  j 

Perhaps  you  can't  use  that  par-  ] 
ticular  equipment  .  .  .  but  we'il  | 
bet  you  could  sure  use  the  space 
it  occupies.  I 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money— hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's  plant —  \ 

and  produce  a  profit  for  you  to 
boot!  I 

E&P  CLASSIFIEDS 
(212)  752-7050  ! 


PRESSROOM 


CUSTOM  BUILT  3  knife  trimmer  to  fit  | 
Harris  V15,  V22,  V25.  Has  collector  for  i 
high  speed  operation.  Excellent  condi-  I 
tion.  Intergraphic  Equipment  Ltd,  121  ' 
Weldon  Pkwy,  St  Louis  MO  63043;  I 
(314)993-2112.  I 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 

USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


GOSS  COMMUNITY  OIL  BATH,  | 

with  SC  folder  unit  separate.  i 

Box  1983,  Editor  &  Publisher. 

SIGNODE  MLN  2  or  MLN  2A  Tying  j 
Machines  and  IDAB  440  Counter  Stack-  j 
er.  Reply  tO;  Graphic  Management 
Associates,  Inc  | 

11  Main  St 

Southboro  MA  01772;  (617)  481-1 
8562. 


CONTROLLER 

We  are  looking  for  an  aggressive,  cost- 
conscious  controller  to  assist  busy  pub¬ 
lisher.  Ideal  candidate  will  have  4  year 
accounting  degree,  know  newspaper 
budgeting  and  be  a  self-starter  who  is  not 
afraid  to  get  involved.  Knowledge  of 
business  computers  and  a  feel  for  the 
production  process  will  give  you  an  edge. 
Competitive  salary  and  MBO  bonus.  Per¬ 
fect  spot  for  bright,  ambitious  person 
with  a  couple  of  years  experience  as 
number  two  person  on  small  newspaper. 
We  are  located  in  one  of  the  most 
desirable  eastern  shore  areas  of  New 
Jersey.  No  phone  calls  please.  Write  to; 
Publisher,  The  Register,  1  Register  Pla¬ 
za,  Shrewsbury  NJ  07701. 


ENGINEER  to  supervise  and  support  general  operations  of 
plants  and  equipment  for  a  large  metropolitan  newspaper  in 
Zone  8.  Duties  will  ineliide  budgeting  and  maintaining  facility 
operating  costs;  and  understanding  and  application  of  energy 
management  systems,  preventive  maintenance  programs;  plan 
and  coordinate  remodeling  and  construction  projects  including 
specification  writing,  equipment  selection  and  contract  bidding. 
Expertise  in  mechanical/electrical  engineering  and  electronics 
essential. 

Must  be  able  to  communicate  and  function  effectively  with  all 
levels  of  management;  be  an  effective  negotiator;  cultivate  and 
maintain  good  working  relations  with  the  various  departments. 
Excellent  opportunity  for  a  results  oriented  individual  in  a 
rapidly  growing  company. 

Degree  in  mechanical,  electrical  or  industrial  engineering  re¬ 
quired,  with  a  minimum  of  5  years  experience  in  facilities  man¬ 
agement. 

Salary  to  .38K.  Excellent  benefits. 

Mail  responses  to;  Bob  Gunther,  Phoenix  Newspapers  Inc,  PO 
Box  1930,  Phoenix  AZ  83001. 


TOP  LEVEL 

New  position  as  sales  director  (advertis¬ 
ing  and  circulation)  reports  to  publisher. 
Responsibility  to  increase  all  sales  and 
profitability  for  successful  50,000  to 
75,000  circulation  newspapers. 
Candidate  needs  to  demonstrate  proven 
management  and  sales  successes. 
Possess  innovative  advertising  and 
circulation  sales  leadership  skills  plus 
solid  understanding  of  training,  motiva¬ 
tion,  promotion,  budgeting. 

Growth  career  position  with  growth 
minded  compnay  located  east  of  the 
Mississippi.  Reply  in  confidence  to  Box 
6230,  Editor  &  Publisher. 


CONTROLLER 

The  position  includes  management  of 
department  responsible  for  data  pro¬ 
cessing,  credit,  payroll,  cash  manage¬ 
ment  and  financial  accounting.  The  con¬ 
troller  is  also  in  charge  of  budgeting  for 
fiscal  year  operations  as  well  as  long 
term  projections. 

The  qualified  applicant  should  have  an 
accounting  degree,  substantial  work 
experience  in  managing  people,  data 
processing,  budgeting  and  accounting. 
It  you  are  interested  in  joining  an 
established,  profitable  and  growing 
newspaper  with  room  for  professional 
and  personal  growth,  please  write  a  letter 
of  application  including  your  education¬ 
al  and  work  history  as  well  as  salary  re¬ 
quirements  to  Box  6092,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER— energetic, 
experienced,  reliable,  self-starter  for  tri¬ 
weekly  (with  shopper).  Zone  6.  Excellent 
market,  highly  competitive.  Emphasis 
on  sales.  Salary  commensurate  with 
experience,  abilities.  Stock  option.  Send 
resume,  references  to  Box  6047,  Editor 
&  Publisher. 


CONTROLLER 

Chief  financial  accounting  position  with 
group  of  New  England  daily  newspapers. 
Require  solid  grounding  in  accounting, 
financial  controls,  information  systems, 
reporting  and  supervision  of  line  per¬ 
sonnel.  Important,  versatile  role  in 
challenging  organization.  Competitive 
salary.  No  phone  calls.  Send  resume  to; 
George  Wilson,  President,  Newspapers 
of  New  England,  3  N  State  St,  Concord 
NH  03301. 


DIRECTOR  OF  INFORMATION  SERVICES 


Metropolitan  newspaper  with  over  300,000  daily  circula¬ 
tion  has  immediate  opening  for  a  new  position  involving 
responsibility  for  all  computer  systems.  Applicants  should 
have  a  degree  or  equivalent,  with  ten  years  of  data  process- 
ihg  experience.  Prior  management  experience  required. 
Responsibilities  include;  Management  of  existing  Data  Pro¬ 
cessing  function;  development  and  implementation  of  long 
range  plans;  selection  of  hardware  and  software  packages; 
coordination  of  all  newspaper  departmental  requirements. 
Position  reports  directly  to  the  publisher.  Excellent  com¬ 
pensation  package  and  benefits.  Good  working  conditions  at 
a  fine  newspaper  in  a  community  that  provides  a  high  quali¬ 
ty  of  life.  Send  resume  and  salary  history  in  confioence  to: 

Box  6099 

Editor  &  Publisher 


PUBLISHER  ANDGENERAL  MANAGER 
COLORADO 

We  are  seeking  an  experienced  publisher 
&  general  manager  for  our  bi-weekly  Gol¬ 
den  Colorado  Transcript  and  TMC 
weekly. 

Applicants  must  have  good  business  and 
sales  background.  Opportunity  to  pur¬ 
chase  equity.  Please  send  resume  or 
contact;  John  Montgcmery,  814  N 
Washington,  PO  Box  129,  Junction  City 
KS  66441;  (913)  762-5000  or  (303) 
279-5541. 


ADVERTISING 


ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  for  our  9000  circulation 
daily  and  Sunday  newspaper.  The  mana¬ 
ger  IS  also  responsible  for  a  10,000  TMC 
paper  and  a  seven  person  staff. 
Junction  City,  Kansas  is  located  on  inter¬ 
state  70, 100  miles  west  of  Kansas  City. 
We  are  near  Milford  Lake  and  Fort  Riley. 
Please  contact  or  send  resume  to; 
Roland  Waechter,  814  N  Washington, 
PO  Box  129,  Junction  City  KS  66441; 
(913)  762-5000. 


ADVERTISING  MANAGER  for  6000 
afternoon  daily.  Zone  7.  Salary  and 
bonus.  All  benefits.  Position  open  Sep¬ 
tember  1.  Send  full  resume  to  Box 
6221,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 
SALES  MANAGER 
We  are  seeking  a  people-oriented, 
innovative  sales  manager  with  demon¬ 
strated,  successful  experience  in  news¬ 
paper  advertising.  This  individual  should 
have  strong  skilTs  in  sales,  service  and 
personnel  development.  We  require; 
•3-5  years  sales  experience  with  2  years 
plus  as  a  manager/supervisor. 

•Excellent  oral  and  written  communica¬ 
tion  skills. 

•Proven  planning,  problem  solving  and 
decision  making  abilities. 

•BA  in  marketing,  advertising  or  busi¬ 
ness  preferred/ 

We  offer  excellent  benefits  and  a  salary 
commensurate  with  experience  in  a  non¬ 
commissioned  sales  environment.  Send 
a  resume  and  salary  history  to;  R.C.  Fol- 
lett.  The  Seattle  Times,  PO  Box  70, 
Seattle  WA98111. 

No  phone  calls,  please.  All  inquiries  will 
be  held  in  confidence  and  receive  a  re¬ 
sponse.  The  Seattle  Times  is  an  equal 
opportunity  employer. 


23,000  PM  DAILY  needs  aggressive 
sales  manager  to  direct  functions  of  clas¬ 
sified  advertising  department.  Excellent 
benefit  package.  Terrific  environment 
for  family  living.  If  you  have  the  ability  to 
motivate  people  and  have  classified  dis¬ 
play  sales  experience,  send  resume  and 
salary  histoiyto;  Carolyn  Hunsinger,  The 
Republic,  333  2nd  St,  Columbus  IN 
47201. 


RETAIL  ADVERTISING  MANAGER 
Michigan  daily  seeks  a  performance 
oriented  retail  manager  who  can  suc¬ 
cessfully  train  and  motivate  a  staff  of  4. 
Daily  circulation  of  16,000  and  weekly 
TM(:  of  18,500.  The  successful  candi¬ 
date  will  have  a  proven  track  record  in 
management  and  sales.  A  related  degree 
is  preferred.  The  market  is  competitive 
and  located  about  30  miles  west  of 
Detroit.  We're  a  division  of  Harte-Hanks 
Communications  and  offer  excellent 
advancement  opportunities.  Send 
resume  to;  Advertising  Director,  The 
Ypsilanti  Press,  20  E  Michigan,  Ypsilan- 
ti  Ml  48197.  Equal  opportunity 
employer. 


hUI  I  OR  &  PUBLISHER  for  August  20,  1983 


36 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADVERTISING  1 

CIRCULATION  j 

CIRCULATION 

CIRCULATION 

MANAGER  RETAIL  ADVERTISING 
Need  professional  sales  manager  with 
solid  training  skills  to  develop  and  moti¬ 
vate  staff  of  12.  Performance  oriented, 
group  owned  80,000  AM  daily  in  Zone  5. 
Tough  broadcast  competition.  NewTMC 
needs  care  and  feeding.  Top  opportunity 
for  ambitious,  talented  manager.  Equal 
opportunity  employer,  M/F.  Send 
resume  and  salary  requirements  to  Box 
6103,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Must  be  promotion-minded,  aggressive. 
Weekly  group.  Zone  2.  Prefer  3-plus 
years  shopper  experience  in  competitive 
market.  $20,000  to  $30,000,  benefits. 
Box  6055,  Editor  &  Publisher. 

CORPORATELY  owned  Southeast 
shopping  guide  group  needs  classified 
wizard  to  oversee  many  publications. 
Plan  specials,  set  rates,  train  personnel. 
Lots  of  travel.  Must  be  self  starter  with 
hands-on  terminal  experience  and  heavy 
on  innovative  selling  technique.  Send 
resume,  salary  requirements  to  Box 
6080,  Editor  &  Publisher. 


ADVERTISING  SALES 
REPRESENTATIVE 

Experienced,  aggressive  advertising 
space  salesperson  needed  for  a  fast 
growing,  competitive  Florida  market 
publication.  Salary  commensurate  with 
experience.  Send  resume  with  cover  let¬ 
ter  to  Box  6054,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
South  Dakota  daily  seeking  innovative, 
aggressive  manager.  Staff  motivation 
and  promotion  a  must.  Starting  salary 
range  $17-20M.  Full  benefits.  Respond 
in  confidence.  Box  6085,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  j 
The  Seattle  Times  is  seeking  a  salesper-  I 
son  with  a  solid,  successful  background  j 
in  retail  advertising  sales.  Media  i 
experience  and  a  BA  degree  in  related 
field  preferred.  I 

We  offer  excellent  benefits  and  a  salary  1 
commensurate  with  experience  in  a  non-  I 
commissioned  sales  environment.  Send 
resume  and  salary  histo^  to: 

Sally  Garcia 
The  Seattle  Times 
PO  Box  70 
Seattle  WA  98111 

No  phone  calls,  please.  All  inquiries  will 
be  held  in  confidence  and  receive  a  re¬ 
sponse.  The  Seattle  Times  is  an  equal 
opportunity  employer. 

POSITION  OPENING 

Classified  advertising  manager  needed 
by  51,000  competitive  daily  morning 
paper  with  large  classified  volume, 
approximately  500  pages  a  month.  Staff 
of  27  includes  6  outside  sales  repre¬ 
sentatives  and  3  supervisors.  We  need 
an  experienced,  imaginative  planner 
with  strong  sales  background  and  man¬ 
agerial  skills.  Good  salary  and  bonus. 
Call  or  write:  Marge  Campbell,  | 
Anchorage  Daily  News,  Pouch  6616,  | 
Anchorage  AK  99504;  (907)  786- 
4275. 


ASSISTANT  CIRCULATION  DIRECTOR 
GREENSBORO 
NEWS  &  RECORD  COMPANY 
A  metro  newspaper  seeks  an  Assistant 
Circulation  Director.  The  position  re¬ 
ports  to  the  Circulation  Director.  The  pri¬ 
mary  responsibility  of  the  assistant  is  to 
develop  and  implement  marketing  and 
distribution  strategies  for  the  Circulation 
Department. 

The  position  will  be  responsible  for 
designing  programs  to  increase  subscri¬ 
ber  grovrth  plus,  retention  of  present 
subscribers,  newspaper  carrier  sales 
promotions,  direct  mail,  premium  offers 
and  market  research. 

The  assistant's  responsibilities  would 
also  include  assisting  in  the  daily 
operation  of  the  Circulation  Department. 
Must  have  a  minimum  of  three  years  * 

I  circulation  sales  or  marketing; 

experience.  A  college  degree  is  needed. 

I  Candidate  must  be  a  self-starter  and  be  < 
results  oriented.  In  addition,  a  sound  . 
!  understanding  of  marketing  concepts  I 
^  and  circulation. 

j  Excellent  compensation  and  the  oppor- 
!  tunity  to  grow.  | 

Greensboro  News  &  Record  Company  I 
Personnel  Department  G 
PO  Box  20848 

I _ Greensboro  NC  27420 _ j 

i  THE  NEWS  ART  Department  of  the 
I  Times-Picayune  Publishing  Corp  of  New 
Orleans  is  looking  for  a  Graphic  Designer 
I  to  design  and  execute  interesting  and 
I  imaginative  color  and  black  and  white 
page  layouts.  Also  responsible  for  other 
graphics  as  needed.  At  least  2  years 
experience  in  publication  design  is  help¬ 
ful.  Mail  work  samples  and  resume  to: 
George  Berke,  News  Art  Department, 
The  Times-Picayune  Publishing  Corp, 
3800  Howard  Av,  New  Orleans  LA 
70140. 

An  Equal  Opportunity  Employer  M/F 

!  CITY  CIRCULATION  SUPERVISOR— 
j  Deep  south  metro  newspaper  in  Zone  6  is 
{accepting  applications  from 
;  experienced  circulation  people  to  work 
j  with  their  independent  dealers. 
Experience  with  home  delivery 
important  and  market  coverage  very 
helpful. 

!  Annual  compensation  in  the  range  of 
$20,000  and  above  depending  on 
experience.  Car  allowance  plus  all  com¬ 
pany  benefits. 

REPLY  BY  LETTER  with  full 
information,  salary  history  and  require¬ 
ments  to  Box  6207,  Editor  &  Publisher. 


DATA  PROCESSING 


CIRCULATION  MANAGER  needed  for 
one  of  the  fastest  growing  dailies  in  the 
country.  Zone  5,  150,000  daily.  Must 
have  exceptional  record  of  employment. 
No  job  hoppers.  May  be  positive  opportu¬ 
nity  for  circulaton  director  in  35,000  to 
75,000  newspaper  to  grow.  Staff  of 
approximately  100  employees.  800 
carriers.  Duties  will  include  manage¬ 
ment  of  home  delivery  and  single  copy 
operation,  carrier  promotion,  recruiting 
and  budget  control.  Measurement  of 
success  will  be  carrier  and  employee 
sales,  timely  delivery,  carrier  retention 
and  sen/ice.  Opportunity  for  advance¬ 
ment  excellent.  Box 6217,  Editors  Pub¬ 
lisher. 

CIRCULATION  DIRECTOR  for  privately 
owned  small  New  England  daily  with  big 
potential.  For  savvy  circulator  who  knows 
how  to  manage  and  sell,  a  challenging 
opportunity  which  can  be  professionally 
and  personally  rewarding.  Join  a  quality 
team  and  help  us  build  a  great  news¬ 
paper.  Box  6101,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Oklahoma's  best  small  daily  looking  for 
right  person.  We  are  a  proud,  aggressive, 
excellent  newspaper.  Desire  circulation 
manager  with  same  qualities.  5-day  dai¬ 
ly  under  10,000  with  computerized  mail 
TMC  product.  Prefer  circulation  mana¬ 
ger  experienced  in  small  to  medium 
operations.  Must  be  sales  and  promotion 
minded.  Salary  plus  performance  bonus. 
Send  resume  tO:  Ike  Massey,  PO  Box 
307,  Broken  Arrow  OK  74013. 

PHONE  ROOM  SUPERVISOR  PLUS 
35,000  (paid  circulation)  weekly  news¬ 
paper  group  seeks  self-starter  with 
phone  room  supervisory  experience. 
Circulation  promotion  background  very 
helpful.  Must  have  proven  track  record 
and  leadership  ability.  Ideal  opportunity 
for  advancement  and  growth,  (jood  sal¬ 
ary  and  benefits  package.  Please  send 
resume  with  work  history  and  salaiy  re¬ 
quirements  tO:  Roslyn  Denard,  The  Prin¬ 
ceton  Packet,  PO  Box  350,  Princeton  NJ 
08540. 


SALES  REPRESENTATIVE  for  large 
established  circulation  supplies,  prizes 
and  promotions  company.  Must  enjoy 
working  with  Circulation  Executives, 
meeting  goals,  and  providing  a  high  level 
of  service  to  our  customers.  Liberal  draw 
plus  commissions  and  expenses.  Reply 
Box  6009,  Editor  &  Publisher. 


DATA  PROCESSING 


ARTIGRAPHICS  reel ' 

- !  resui 

ART  SUPERVISOR  for  45,000  south-  I 
east  daily.  College  degree  in  graphic  arts 
plus  3-5  years  experience.  Excellent 
opportunity  for  highly  creative,  energetic 
and  career-oriented  individual.  Com¬ 
petitive  compensation  package, 
excellent  benefits.  Send  resume,  sam¬ 
ples  of  work,  and  salary  requirements  to: 

Johna  Cochran,  Independent  Publishing 

Co,  PO  Box  2507,  Anderson  SC  29622.  Lam 

EDITOR  &  PUBLISHER  for  August  20,  1983 


SYSTEMS  CONSULTANT 

The  Data  Processing  Division  of  the  A.  H.  Belo  Corpora¬ 
tion  has  an  immediate  opening  for  an  individuai 
experienced  in  systems  anaiysis/design.  The  success- 
fui  applicant  must  meet  the  foiiowing  qualifications: 
•Minimum  of  6  years  Data  Processing  experience 
•Business  or  accounting  background 
•Exceiient  communication  skills 
Exposure  to  data  base  information  systems  planning 
methodologies  and  experience  in  the  printing/ 
publishing  field  would  prove  helpful,  if  interested  and 
feel  you  meet  our  qualificatons,  please  forward  your 
resume  to: 

Employee  Relations 
The  Dallas  Morning  News 
Communications  Center 
Dallas,  Texas  75265 


An  equal  opportunity  employer 
Principals  only. 


ASSISTANT  CIRCUUTION  MANAGER: 
NORTHWEST  AM-PM  METRO  seeking 
qualified  person  for  Number  2  position 
in  our  growing  circulation  department. 
Competitive  salary  and  benefits  along 
with  a  beautiful  area  to  live.  Send 
resume  to  Box  6 1 00,  Ed  itor  &  PubI  isher. 

CITY  ZONE  MANAGER 
Earn  $20-$25,000  per  year.  AM,  Zone  6 
newspaper.  3-5  years  circulation 
experience  required.  Send  resume  to 
Box  6071,  Editor  &  Publisher. 


!  ASSISTANT  CITY  EDITOR 
,  Assistant  city  editor  needed  at  rapidly 
growing  100,000  daily  in  Zone  9.  Must 
,  possess  solid  copy  editing  and  manage- 
;  ment  skills.  Oversees  newsfeatures  for 
Sunday  edition  and  must  be  a  generator 
of  fresh  story  ideas.  Send  resume  to  Box 
6232,  Editor  &  Publisher. 

COPY  EDITOR 

;  Minimum  one  year's  experience  re- 
I  quiree,  layout  skills  for  AM  daily, 
25,000  circulation.  Send  resume  and 
;  salary  history  tO:  Peter  Lee,  Editor,  The 
'  Laredo  News,  PO  Box  1928,  Laredo  TX 
!  78040. 

!  DESIGN  EDITOR 

;  Computer  World,  the  1  trade  publication 
'  in  the  United  States,  seeks  an 
1  experienced  design  editor  to  create  and 
lay  out  the  news  pages  of  this  weekly 
;  tabloid  and  to  implement  a  redesign  of 
{ the  newspaper.  The  ideal  candidate  can 
j  work  quickly  to  turn  ideas  into  graphics 
'  and  possess  a  strong  sense  of  typogra- 
I  phy.  Send  resumes  tO:  Cheryl  Gelb, 
News  Editor,  Computer  World,  Box  880, 
Framingham  MA  01701. 

I  MANAGER  for  Zone  5  daily.  Your 
!  experience  and  a  desire  to  work  in  a 
small  community  will  get  you  this  job. 

j  Box  6219,  Editor  &  Publisher. _ 

BUSINESS  EDITOR 

!  Dynamic  growth  oriented  business  jour- 
;  nals  in  need  of  top  notch,  detail  oriented 
editor.  Excellent  journalistic  as  well  as 
I  managerial  skills  required.  We  prefer 
{magazine  or  daily  newspaper 
j  experience.  If  you  qualify,  call  or  send 
{ resume  to: 

I  Jack  Nettis 

(  Director  of  Employee  Relations 
i  Cordovan  Corp 

I  PO  Box  10973 

i  Houston  TX  77292 

1  (713)  688-8811 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THAHK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EXPERIENCED  JOURNALISTS 
The  East  Oregonian,  Pendleton  OR, 
needs  journalists  with  at  least  six-seven 
years  experience  to  fill  two  positions: 

1.  Education  beat,  to  cover  school  dis¬ 
tricts  and  a  community  college.  In  this 
critical  time  for  schools,  we  need  a  repor¬ 
ter  who  has  an  interest  in  education  and 
the  skill  and  maturity  to  give  high  quality 
coverage  on  this  important  beat. 

2.  Chief  of  a  three-reporter  bureau  in 
Hermiston  OR,  a  fast  growing  farm  area. 
A  new  position  requiring  a  competent 
reporter  with  supervisory  ability  and  a 
personality  that  will  deal  well  with  resi¬ 
dents  in  a  six-communiW  area. 

Inquire:  Editor  Mike  Forrester,  East 
Oregonian,  PO  Box  1089,  Pendleton  OR 
97801;  (503)  276-2211. 


EXTRAORDINARY  reporter  to  round  out 
small  city  staff  in  community  of  85,000. 
Minimum  of  2  years  experience  covering 
hard  news  and  issues.  Your  chance  to 
shine  and  grow  as  you  cover  a  variety  of 
news  in  this  200  year  old  university  town 
on  the  Tennessee-Kentucky  border.  Con¬ 
tact:  Don  Conner  or  Dee  Bryant; 
(615)552-1808. 

BUSINESS  PAGE  EDITOR 
The  Courier-Journal  is  accepting  ap¬ 
plications  for  editor  of  it's  business  sec¬ 
tion.  5  to  10  years  professional  business 
writing  and/or  supervision  experience  is 

R referred.  A  reply  in  writing  to  David 
awpe.  Managing  Editor,  Courier- 
Journal,  525  W  Broadway,  Louisville  KY 
40202. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 

WA  98503. _ 

ILLUSTRATOR/DESIGNER 
Needed  as  assistant  chief  artist  in  edito¬ 
rial  art  department  of  the  Miami  Herald. 
Must  be  talented  newspaper  illustrator 
who  can  also  do  page  layout  and  type 
design,  be  able  to  critique  and  motivate 
other  artists,  and  work  well  with  editors. 
Send  resume  and  samples  to  the  Miami 
Herald,  Editorial  Department,  1  Herald 
Plaza,  Miami  FL  33101. 


BUSINESS/AUTO/REAL  ESTATE  EDI¬ 
TOR  for  23,000  daily  in  central  Califor¬ 
nia.  Must  be  self-starter  with  solid  writ¬ 
ing  skills.  Business  background,  layout 
experience  helpful.  Please  send  resume 
to  Box  4721,  Editor  &  Publisher. 

ENTRY  LEVEL  editor's  position  on 
Northern  Ohio  community  weekly.  Write, 
take  photos,  edit  and  supervise  corres¬ 
pondents.  Community  near  lake  and  ma- 

Kstroarea.  Box  6218,  Editor  &Pub- 

REPORTER  WANTED 
Political/investigative  reporters  for 
75,000  circulation  Connecticut  weekl¬ 
ies.  Experience  a  must.  Write  REPORT¬ 
ERS,  The  Advocate,  50  Prospect  St, 
Hatfield  MA  01038.  No  phone  calls. 


REPORTER/PHOTOGRAPHER  for  top 
notch  weekly  in  scenic  blackhills.  Call; 
(605)  642-2761.  Ask  for  Bill  or  write: 
Queens  City  Mail,  Box  7,  Spearfish  SK 

57783. _ 

FOR  VIEWTRON®,  Knight  Ridder's  new 
electronic  home  information  service 
starting  in  Miami  in  September.  At  least 
2  years  copy  editing  experience  and 
familiarity  with  computers  would  be 
helpful.  Job  would  involve  selecting  fea¬ 
tures  and  reference  material  and  adapt¬ 
ing  them  for  Videotex.  Candidates 
should  be  cheerful,  versatile  and  willing 
to  learn.  ViewData  Corp  of  America,  Inc 
offers  a  unique  opportunity  to  get  in  on 
the  start  of  a  new  technology.  Send  a 
detailed  resume,  clips,  salary  require¬ 
ments  and  references  to:  Alison  Owen, 
Features  Editor,  ViewData  Corp,  1111 
Lincoln  Rd,  Miami  Beach  FL  33139. 
ViewData  is  an  Equal  Opportunity 
Employer. 
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LAYOUT/PRODUCTION  editor  for  fea¬ 
tures  department.  Page  design,  make¬ 
up  editing  and  copy  editing  experience 
are  musts.  The  ideal  candidate  has  sim¬ 
ilar  experience  on  a  metro  daily  and  the 
talent  to  contribute  to  one  of  the  best 
written  and  designed  sections  in  the 
country.  Send  resume  and  sample  lay¬ 
outs. 

FEATURE  WRITER  capable  of  produc¬ 
ing  an  in-depth  political  profile  one 
week,  a  magazine  piece  on  an  entertain¬ 
ment  figure  the  next  and  a  story 
illuminating  an  aspect  of  city  life  or  cul¬ 
ture  the  next.  We  want  a  great  reporter 
and  brilliant  stylist.  Send  resume  and 
clips. 

GRAPHIC  ARTIST  with  experience  and 
interest  in  maps  and  charts.  Daily  news¬ 
paper  experience  preferred.  Send 
resume  and  30  samples  of  your  work. 

Apply  tO: 

Philip  M.  Evans 
Deputy  Managing  Editor 
The  Washinrton  Times 
3600  New  York  Av,  NE 
Washington  DC  20002 
FFO/M-F  employer 


IMMEDIATE  OPENING  for  sports  editor 
and  general  assignment  photographer  on 
national  award-winning  semi-weekly 
newspaper  in  Wyoming  mountains. 
Some  general  reporting  expected.  Good 
potential  for  advancement.  Call  Mike 
Quinn  at;  (307)  332-2323,  Wyoming 
State  Journal,  BoxJ,  Lander  WY  82520. 

COPY  EDITORS,  REPORTERS— if 
interested  in  scheduling  interview  dur¬ 
ing  APME  convention  in  Louisville,  Ken¬ 
tucky,  earlv  November,  please  send 
resume  to:  Managing  Editor,  Standard- 
Times,  PO  Box  5111,  San  Angelo  TX 
76902. 


WANTED  IMMEDIATELY— Sports  editor 
for  6  day  daily  in  Central  Missouri 
Ozarks.  Send  resume  to:  Larry  W.  Freels, 
c/o  Daily  Guide,  Box  578,  Waynesville 
MO  65583. 


ZONE  4  tri-weekly  needs  versatile  repor¬ 
ter  to  cover  county  government  and  other 
areas.  Ideal  position  for  experienced 
small-daily  or  weekly  reporter.  Will  con¬ 
sider  recent  college  graduate  who  has 
proven  mettle  through  internships  and/ 
or  position  on  college  paper.  Write  Box 
6105,  Editor  &  Publisher. 


MANAGING  EDITOR 
With  a  feel  for  community  news  sought 
by  50,000  circulation  Zone  2  daily. 
Must  provide  strong  leadership  for  staff 
of  50  reporters  and  editors.  Works  close¬ 
ly  with  and  reports  to  executive  editor. 
Management  experience  and  proven 
skills  a  must  for  this  position.  Write  Box 
6069,  Editor  &  Publisher. 

MIDWEST  UTILITY  seeks  the  counseling 
services  of  skilled  editorial  writer  to  turn 
complex  issues  into  understandable 
pamphlets  and  ads.  Our  person  is  prob¬ 
ably  retired,  free  of  conflicts  and 
interested  in  occasional  freelance 
assignments.  No  relocation  involved 
since  most  projects  could  be  completed 
at  home  with  coordination  by  telephone. 
Send  resume  and  examples  to  Box 
6108,  Editor  &  Publisher. 


NEWS  UYOUT  EDITOR  by  Florida  daily. 
If  you  have  a  minimum  of  three  years' 
editing  experience  on  a  daily  newspaper, 
have  an  inclination  and  a  verifiable  tal¬ 
ent  for  modern,  modular,  horizontal  lay¬ 
out  and  a  quick,  solid  news  and  graphic 
sense,  we  may  be  interested  in  you.  If 
you  have  these  qualifications  and  are 
looking  for  career  advancement  based  on 
strong,  proven  layout  skills  or  potential, 
you  may  be  the  person  we're  looking  for. 
If  you,  however,  are  hoping  to  become  a 
layout  expert  overnight  or  have  done  only 
copy  editing  for  years,  please  don't 
apply.  Send  cover  letter,  references,  full 
samples  to  Box  5969,  Editor  &  Pub¬ 
lisher. 


GRAPHICS  EDITOR  to  work  with  an 
award  winning  staff  and  give  our  product 
that  somethirig  extra  to  complement 
superb  color.  This  is  an  opportunity  to 
carve  your  own  niche.  Job  includes  pre¬ 
paring  graphics,  layout  and  art  and  work¬ 
ing  with  the  photographers  Zone  3.  We 
offer  an  excellent  salaiy  and  benefits 
package.  Apply  to  Box  6090,  Editor  & 

Publisher. _ 

EDITOR  for  chain  of  weeklies  in  northw¬ 
est  Indiana.  Papers  are  both  paid  and 
free  circulation,  with  a  total  circulation 
of  25,000.  Must  be  able  to  supervise  a 
staff  of  full-time  and  part-time  writers, 
photographers  and  correspondents;  and 
must  be  a  good  writer  who  is  fami  I  iar  with 
modern  newspaper  design.  Send  resume 
and  clips  to  Box  6098,  Editor  &  Pub¬ 
lisher. 


HAVE  LUNCH  ON  US 

The  Orlando  Sentinel’s  restaurant  critic  will  soon  begin 
writing  a  general-interest  column.  He’s  set  a  standard  so 
high  that  Finding  a  suitable  replacement  will  be  difficult. 
But  find  the  right  person  we  must,  so  if  your  life’s  dream 
is  to  eat  and  drink  well  and  write  about  it  exceedingly 
well,  let  us  know,  and  the  s(K)ner  the  better.  We’re 
l(K)king  for  a  restaurant-and-wine  writer  who  is 
sophisticated,  not  snobbish;  tough-minded,  not 
bellicose;  witty,  not  foolish.  Eccentricity  is  okay  too,  if  it 
is  eccentricity  in  the  ser\ice  of  intelligence.  And  if 
you’re  overeducated,  don’t  be  shy  —  we’re  looking  for 
someone  who  can  educate  readers  as  well  as  charm 
them.  If  any  opportunity  ever  cried  out  for  great  clips, 
this  is  it.  Interested  parties  should  send  clips  and  a 
detailed  resume  to:  Dick  Victory,  Newsfeaturcs,  The 
Orlando  Sentinel,  633  N.  Orange  Avenue,  Orlando,  FL 
32802.  Please  —  no  amateurs,  no  phone  calls. 

The  Orlando  Sentinel 

The  Best  Newspaper  in  Florida 

Hqttal  Opportunity  Htnployer 


EDITOR 


NEWS  EDITOR  for  Zone  7  afternoon  dai¬ 
ly  with  6500  paid  plusTMC.  Experience 
necessary.  Good  salary  and  benefits.  Box 
6222,  Editor  &  Publisher. 


NEWSFEATURES  EDITOR 
The  Seattle  Times  is  looking  for  a  news- 
features  editor  to  lead  a  38-person  staff 
in  producing  feature  sections  that  have 
brilliance  and  bite.  This  is  a  senior  edit¬ 
ing  position,  supen/ising  4  sub-editors 
with  responsibilities  for  sections  that 
include  daily  lifesWIe,  Sunday  arts  and 
entertainment,  Sunday  television, 
Wednesday  food  and  Saturday  home  as 
well  as  a  Friday  entertainment  guide  and 
weekly  pages  on  personal  growth  and  fit¬ 
ness,  fashion  and  books. 

We  are  looking  for  a  strong  editor  with  a 
range  of  experience  and  talents:  great 
creativity,  confidence  in  dealing  with 
news,  an  appeciation  of  the  importance 
of  good  design  and  the  ability  to  work 
well  with  people. 

We  offer  a  competitive  salary  and  good 
benefits.  Send  resume  with  your  philoso¬ 
phy  of  newsfeatures  coverage,  salary  his¬ 
tory  and  samples  of  sections  you’ve 
edited  to:  R.C.  Follett,  Personnel  Dept, 
The  Seattle  Times,  PO  Box  70,  Seattle 
WA  98111,  by  October  3,  1983. 

M/F/H  Equal  Opportunity  Employer. 


NEWS  EDITOR  for  award-winning  week¬ 
ly  archdiocesan  newspaper.  Write: 
A.E.P.  Wall,  Editor,  The (Jhicago Cathol¬ 
ic,  Box  11181,  Chicago  IL  60611. 


QUALITY  SMALL  daily  in  Zone  5  needs 
experienced  general  assignment  repor¬ 
ter.  Opportunity  for  advancement  tor 
right  individual.  Send  resume  and  salary 
history.  Box  6211,  Editor  &  Publisher. 


QUALITY  DAILY  in  Zone  5  seeks  take- 
charge  lifestyles  editor  to  be  responsible 
tor  lively  copy,  columns  and  growing  life¬ 
styles  section.  Send  resume  and  salary 
requirements.  Box  6212,  Editor  &  Pub¬ 
lisher. 

SPANISH  SPEAKING  editor  needed  for 
new  weekly  newspaper  in  San  Joaquin 
Valley.  Applicant  should  speak  and  write 
both  English  and  Spanish  well.  $200 
salary  and  liberal  commission.  Send 
resume  plus  recent  examples  of  writing 
in  both  languages  to:  La  Voz,  PO  Box 
692,  Springville  CA  93265. 


REPORTER  who  would  like  to  work  into 
news  editor  job  within  a  year  on  an 
award-winning  semi-weekly  near  Hous¬ 
ton  on  the  Texas  Gulf  Coast.  At  least  a 
year’s  experience  preferred.  Job 
includes  covering  meetings,  photogra¬ 
phy,  darkroom  work,  layout,  pasteup, 
news  and  features.  Starting  pay  above 
average  with  good  fringes.  Non-smokers 
preferred.  Send  resume  (will  be  consid¬ 
ered  only  if  it  contains  references)  and 
clips  to:  Christopher  F.  Barbee,  P()  Box 
1180,  El  Campo  TX  77437. 


STATE  HOUSE  REPORTER,  3  years 
minimum  experience,  including  govern¬ 
ment  reporting.  35,000  daily.  Send 
resume  and  three  clips  to:  Editor,  The 
Capital,  Box911,  AnnapolisMD21404. 


SPECIAL  SECTIONS  EDITOR 
For  growing  Midwest  daily.  Individual 
must  have  exceptional  graphic  design 
skills,  proven  organizing  abilities  and  be 
able  to  work  well  with  people.  Please 
send  resume  and  salary  history  to:  Man¬ 
aging  Editor,  The  Pantograph,  PO  Box 
2907,  Bloomington  IL  61701. 


BUSINESS  EDITOR 
Successful  applicant  will  lead  3  person 
staff  in  growing  dynamic  business  cover¬ 
age  area  for  aggressive  suburban  Seattle 
daily.  Business  education  or  reporting 
experience,  demonstrated  editing  and 
supervisory  skills  necessary.  Send 
resume  to:  Janet  Brandt,  Journal  Amer¬ 
ican,  PO  Box  310,  Bellevue  WA  98009. 
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HELP  WANTED 
EDITORIAL 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


THE  EDITORIAL  BOARD  that  won  the 
1983  Pulitzer  has  an  immediate 
opening  for  a  colleague  of  comparable 
quality  to  focus  on  Latin  America  and  the 
Caribbean.  Secondary  responsibility  for 
national-international  topics  generally. 
Preferred  qualifications: 

+  Five  years  experience,  including 
two  years  writing  editorials  or  other  com¬ 
mentary. 

+  Familiarity  with  Central  and  South 
America  and  the  Caribbean. 

+  Fluency  in  Spanish. 

■(-Compatibility  with  collegial  edito¬ 
rial  process  and  with  a  yeasty,  thriving, 
multi-ethnic  hemispheric  center. 

If  you  meet  these  standards,  please  send 
writing  samples,  a  resume,  and  an 
informal  letter  about  your  long-range 
goals  to:  Jim  Hampton,  Editor,  The 
Miami  Herald,  1  Herald  Plaza,  Miami  FL 
33101.  No  calls,  please.  Application 
deadline:  September  16. 

WANTED:  Editor/general  manager  for 
The  DIALOG,  40,000  weekly.  Catholic 
Diocese  of  Wilmington  DE.  Editing,  writ¬ 
ing,  graphics,  managerial  experience 
necessary.  Photographic  skills  highly 
desirable.  Applicant  should  have 
knowledge/understanding  of  Catholic 
religion.  Address  resume  and  writing 
samples  to: 

Search  Committee 
The  Dialog 

c/o  Vy.  Rev.  J.  Thomas  Cini 
PO  Box  2030 

Wilmington  DE  19899-2030 


_ FREELANCE _ 

MORE  WRITERS  NEEDED 
Nationally  circulated,  monthly  pro¬ 
fessional  news  journal  needs  more  free¬ 
lance  writers  to  report  locally  on  rapidly 
expanding  home  health  care  industry. 
Professional  associations  located  in 
most  state  capitals.  Ideal  opportunity  for 
additional  income  for  established  report¬ 
ers,  medical  or  not.  Send  resume  and 
clippings  to:  Marlene  Eddins,  Health 
Journal,  3100  University  Blvd,  S,  Ste 
239,  Jacksonville  FL  32216. 


_ JOB  LEADS _ 

NEWSPAPER  training  needed  in  many 
PR/editorial  areas.  For  newsletter  rates: 
M  Sternman,  68-38  Yellowstone,  Forest 
Hills  NY  11375. 


MARKETING  RESEARCH 

WEEKLY  600-word  travel  feature  by 
globetrotting  pro.  Exclusive  your  region. 
Pictures  included.  Reasonable  fee. 
Inquiries:  International  Reports  Syn¬ 
dicate,  PO  Box  19039,  Denver  CO 
80219. 


_ PRESSROOM 

PRESS  FOREMAN 
Immediate  opening.  6  unit  Goss  Urba¬ 
nite.  11,500  daily  plus  a  number  of 
commercial  jobs.  Need  experienced 
working  foreman  to  take  charge  of 
scheduling  jobs,  ordering  supplies  and  I 
managing  people.  Salary  negotiable.  ' 
Write  giving  references,  salary  require-  j 
ments,  etc.  to:  Robert  W.  White,  Pro- ' 
gressive  Communicative  Corp.,  PO  Box 
791,  Mount  Vernon  OH  43050;  (614)  1 
397-5333.  j 

PRESSROOM-CAMERA  supervisor.  Full  j 
charge,  hands-on  supervisor  of  5-day 
daily  and  commercial  Web  operation  in 
St.  Louis  area.  Experience  in  training! 
and  handling  people,  setting  schedules 
and  maintaining  quality  production  on 
our  8-unit  Goss  Community  press.  Start 
at  $18,000.  Answer  directly  to  pub¬ 
lisher.  Send  resume  to  Box  6086,  Editor 
&  Publisher. 


PUBLISHER,  presently  with  6  day  issue 
plus  TMC,  seeks  relocation  with  small 
group.  Age  44,  MBA.  Family  man  with 
complete  newspaper  knowledge.  Box 
6216,  Editor  &  Publisher. _ 

I'M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  growth 
potential  in  Zones  1,2, 3, 5.  Bright,  tena¬ 
cious,  daring;  willing  to  accept  a 
demotion  if  it’ll  put  me  on  a  faster  track. 
Presently  CEO  of  a  suburban  weekly 
group  that's  increased  sales  and  cut 
expenses  despite  tough  competition.  34 
year  old  female  with  male  managerial 
prowess.  Box  6094,  Editor  &  Publisher. 

PUBLISHER/EDITOR  with  25  years 
experience  in  all  departments  on  dailies, 
weeklies.  Paper  sold,  looking  for  last 
move.  Prefer  Zones  3-4,  will  consider 
others.  45,  married,  daughter  13.  Call 
Moody  Hamrick;  (615)  890-0620. 

PUBLISHER — 7  years  publishinga  daily 
and  4  years  publishing  a  group  of  4 
weeklies  gives  me  the  experience  neces¬ 
sary  to  manage  your  newspaper.  Desire 
to  become  part  of  the  community  the 
newspaper  serves.  G.A.  Lords;  (503) 
842-5421. _ 

I  GENERAL  MANAGER  with  proven  rec¬ 
ord  of  success.  Finance,  systems,  anc 
operating  experience;  planning  for  anc 
control  of  total  newspaper.  Ability  to  take 
I  charge  and  achieve  goals.  Seeking 
senior  management  position.  Write  Box 
I  6064,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box  i 
number  in  the  ad,  c/o  Editor  &  j 
Publisher,  575  Lexington  Av,  ; 
New  York,  NY  10022.  Please  j 
be  selective  in  the  number  of 
clips  submitted  in  response  to  I 
an  ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manilla  envelope. 


_ CARTOONIST _ 

EDITORIAL  cartoonist,  illustrator, 
experienced,  published  in  Southeasterr 
newspaper.  Will  relocate.  Write  for  sam¬ 
ples.  Box  6052,  Editor  &  Publisher. 


EDITORIAL  CARTOONIST.  Award  winn- 
ing  professional  available.  Long 
experience.  Box  6213,  Editor  &  Pub-' 

lisher. _  j 

You  May  Take  One  Giant  Step...  | 
toward  a  better  job  i 

by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


_ CIRCULATION _ 

CIRCULATOR:  Experience  with  AM,  PM 
dailies,  weeklies,  TMC,  voluntary  col¬ 
lect,  boy  crews  and  phone  rooms.  Seek¬ 
ing  to  relocate  in  management  or  staff 
position.  Box  6048,  Editor  &  Publisher. 


CIRCULATION  PROFESSIONAL: 
Experienced  field  supervisor  with  large  | 
metro  daily  looking  to  move  into  a  more  j 
responsible  position  in  a  smaller  market,  j 
Currently  with  an  MES  operation.  Strong  j 
in  problem  solving,  basics,  and  all  sales. 
Box  6107,  Editor  &  Publisher. 

SEASONED,  proven,  multi-faceted, 
flexible  circulator  seeking  challenging 
position.  (213)  243-8879. 
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ACCOMPLISHED  newspaper/magazine  I 
writer  seeks  daily  sports  section  needing 
quality  features.  Zone  8,9  preferred.  Box  I 
6062,  Editor  &  Publisher. 

SEEKING  GENERAL  ASSIGNMENT  j 
position  on  medium-sized  or  small  daily.  ! 
30,  single,  BA  English  Literature,  can  i 
write.  Conscientious  hard  worker  chang-  j 
ing  career.  Zones  1,  2,  5,  9.  John 
McGuirk,  17  St  Luke’s  PI,  Montclair  NJ  I 

07042;  (201)  744-8293. _ 

SPORTS  WRITER— desk  man,  12  years 
on  daily.  Looking  for  challenge  in  Zone 
1,2  or  4.  Top  quality  work  guaranteed. 
Box  6056,  Editor  &  Publisher.  | 

ASSISTANT  EDITOR  of  Northerr  I 
Indiana  weekly  seeks  upward  move  tc  I 
small  or  medium  size  daily.  Thorough  i 
portfolio  in  a  variety  of  beats.  Recent  | 
Purdue  J-grad,  able  to  relocate  in  Great 
Lakes  area.  Box  6202,  Editor  &  Pub- 1 
lisher.  I 

EXPERIENCED  REPORTER,  32,  three  ; 
years  weekly  experience,  seeks  spot  on  | 
small  daily  on  October  1 .  MA  in  English. 
Excellent  speller  and  grammarian.  Box 
383,  Captiva  FL  33924. 

RELIGION  WRITER/EDITOR— Currently 
Living  Pages  Editor  for  medium-sized 
daily.  Ten  years  experience,  including 
feature  writing  for  metros.  Looking  for 
the  right  metro  to  listen  to  my  ideas  on 
how  to  coverthe  ever-changing  influence  ; 
of  religion  on  our  world.  Box  6109,  Edi-  I 
tor  &  Publisher.  j 

PHOTOGRAPHER/REPORTER  COUPLE  i 
seek  positions  with  daily.  Both  have 
senred  internships,  held  col  lege  editorial 
positions,  presently  working  part  time  ! 
with  newspapers.  Superior  clips.  Box  I 
6091,  Editor  &  Publisher.  j 

PHILADELPHIA  advertising  agency  j 
seeks  proofreader  with  minimum  7  to  10  | 
years  actual  experience.  Must  be  able  to  | 
read  proof  alone  as  well  as  with  copyhol-  I 
der.  Good  starting  salary,  benefits,  35-  ' 
hour  week.  Send  resume  to:  W.  O’Con-  i 
nell,  Al  Paul  Lefton  Company,  Inc,  Rohm  | 
and  Haas  Building,  Independence  Mall  I 
West,  Philadelphia  PA  19106.  j 

AWARD-WINNING  sportswriter  with  2‘/2  I 
years  experience  on  Texas  daily  seeks  ! 
position  on  midsize  or  large  daily  in  New  i 
York,  New  Jersey  or  Connecticut.  Box  | 
6209,  Editor  &  Publisher. 

BRIGHT  young  editor  with  13  years 
experience  wants  new  challenge.  Cur¬ 
rently  in  mid-management  for  major 
metro  daily.  Extensive  experience  in 
writing,  editing,  graphics,  features,  hard 
news,  and  people  management.  Box 
6220,  Editor  &  Publisher. 


PICTURE  EDITOR 

Or  photographer  who  thinks  like  one. 
Eight  years  as  photographer,  editor  for 
metro  daily,  AP,  national  magazine  look¬ 
ing  for  good  picture  paper  that  wants  to 
get  better.  Box  6223,  Editor  &  Pub¬ 
lisher. 

ASSOCIATE  FOOD  EDITOR,  3-plus 
years  experience  supen/ising  test  kitch¬ 
ens,  developing  recipes,  food  photogra¬ 
phy,  editing.  Agency  fee  paid.  Hadle, 
Division  of  Lawrence  Employment  Agen¬ 
cy,  12  E  42nd  St,  New  York  NY  10017; 
(212)  753-7579. 

TOP  ‘83  Penn  State  grad  with  daily  VDT 
newspaper  and  public  relations 
experience  seeks  journalism  job.  Good 
photographer,  can  edit.  Will  relocate. 
Laura  Young,  1120  Centre  St, 
Bellefonte  PA  16823;  (814)  355-5013. 

VI EN  N A-BASED  freelance  writer,  novel¬ 
ist,  seeks  science  editor/reporter  slot. 
United  States  coastal  city  preferred. 
Novels  make  job,  publication,  place 
more  important  than  previous  public  re- 
lations-sized  salary.  Award-winner  with 
strong  US  and  international  record  of 
illuminating  science  and  technology  for 
public-everything  from  aerospace  to 
oceanography,  in  all  a-vand  print  media. 
Samples,  c-v,  on  air-mail  request  tO: 
Posey,  Hofstattgasse  20  /  8, 1180  Vien¬ 
na,  Austria. 

WHO’S  COVERING 
RELIGIOUS  NEWS? 
Experienced  religion  writer  seeks  news¬ 
paper  job.  Bachelor  of  Arts,  Master  of 
Divinity  degrees.  University  training  in 
journalism,  VDT  experience,  clips.  Ver¬ 
satile  (investigative  work,  profiles, 
theological  disputes).  Able  to  work  as 
general  reporter  while  developing 
religious  news  beat.  Box  6229,  Editor  & 
Publisher. 

ENTERPRISING  free-lance  writer  hav¬ 
ing  extensive  experience  with  West 
Coast’s  largest  newspaper  seeks 
expanded  opportunities.  Have  focused 
on  sports,  yet  also  interested  in  wide 
range  of  features.  Based  in  Southern 
California,  can  travel.  Box  6214,  Editor 
&  Publisher. 

EXPERIENCED  SPORTSWRITER. 
Excellent  researcher.  National  publica¬ 
tions  writer.  Desires  spot  on  large  daily  or 
magazine.  Box  6226,  Editor  &  Pub¬ 
lisher. 

HITS  NAIL  ON  HEAD.  Politically  mod- 
erate  editorial  writer  can  weild  strong 
hammer  for  your  page.  Seeking  daily 
50,000  and  up.  Box  6215,  Editor  & 
Publisher. 


Shop  Talk  at  Thirty 

Unfair  reporting  of  nuciear  energy 


By  Paul  Block  Jr. 

The  prestigious  scientific  journal. 
Health  Physics,  carried  two  carefully 
documented  reports  late  last  year 
dealing  with  a  possibility  that  is  pro¬ 
vocative,  indeed,  considering  the  w  ide¬ 
spread  public  paranoia  about  radiation. 
The  reports,  prepared  by  respected 
physicists,  cited  evidence  that  low- 
level  radiation — far  from  being 
uniformly  harmful  to  mankind — 
actually  may  be  necessary  for  good 
health.  One  of  the  scientists  proposed 
placing  low-level  radiation  among  a 
large  group  of  other  agents  that  are 
necessary  or  harmless  at  low  doses,  but 
poisonous  at  higher  doses.  Such  sub¬ 
stances  range  from  vitamins  A  and  D  to 
common  table  salt  and  sunshine.  The 
term  “radiation  deficiency  syndrome” 
even  was  used  to  describe  illnesses  per¬ 
haps  related  to  inadequate  exposure  to 
radiation.  If  nothing  else,  the  reports 
were  a  dramatic  illustration  of  the 
uncertainty  that  exists  among  scientists 
about  the  actual  health  effects  of  low 
levels  of  radiation. 

How  many  American  newspapers, 
and  how  many  broadcast  news  orga¬ 
nizations  took  note  of  these  reports,  as 
they  almost  certainly  would  have  done 
if  the  reports  had  identified  radiation  as 
a  greater  health  threat  than  previously 
believed?  Toledo  Blade  did. 

Since  1980,  the  U.S.  Nuclear  Regula¬ 
tory  Commission  has  been  examining 
data  suggesting  that  health  risks  from 
an  entire  category  of  nuclear  power 
plant  accidents  may  be  substantially 
less  than  previously  believed.  Con¬ 
sequently,  NRC  regulations  on  the 
design  and  location  of  nuclear  plants 
may  be  needlessly  stringent.  The  evi¬ 
dence  emerged  from  studies  of  the 
Three  Mile  Island  accident.  The  dam¬ 
aged  TMl  reactor  released  about  one 
million  times  less  radioactive  iodine 
than  would  have  been  expected  on  the 
basis  of  NRC’s  calculations.  The  health 
risks  of  radioactive  iodine  released  dur¬ 
ing  nuclear  accidents  have  been  a  key 
factor  in  proposals  for  evacuating  pop¬ 
ulation  surrounding  nuclear  plants,  and 


(This  article  was  written  by  Paul 
Block  Jr.,  publisher  of  the  Toledo  (Oh.) 
Blade,  in  response  to  an  E&P  report  in 
the  June  1 1  issue  critical  of  media  cover¬ 
age  of  radiation  issues.  Block  shares  a 
long-standing  concern  about  media 
coverage  of  nuclear  energy,  toxic  chem¬ 
icals,  and  other  aspects  of  modern 
technology.) 


stockpiling  an  anti-radiation  drug  that 
would  be  administered  following  cer¬ 
tain  severe  nuclear  accidents.  The  new 
research  suggested  that  radioactive 
iodine  may  be  much  less  of  a  health 
threat  during  nuclear  accidents  than 
anyone  believed.  The  studies  were  dis¬ 
cussed  by  the  NRC  in  public  session, 
and  full  information  on  them  was  avail¬ 
able  to  the  press. 

Yet  how  many  newspapers  scram¬ 
bled  to  report  this  reassuring 
information,  as  they  would  have  done  if 
studies  suggested  that  one  million  times 
more  radioactive  iodine  is  released  in 
nuclear  accidents?  Blade  did. 

Invalid  report 

Since  the  late  1970s,  another  nuclear 
controversy  has  been  smoldering,  mak¬ 
ing  its  own  contribution  to  public  con¬ 
cern  about  the  safety  of  commercial 
nuclear  power.  It  involves  a  study  of 
nuclear  workers  at  the  Portsmouth 
Naval  Shipyard  in  New  Hampshire. 
The  widely  publicized  study  reported 
that  nuclear  workers  who  are  exposed 
to  even  small  levels  of  radiation  face 
sharply  elevated  risks  of  cancer.  The 
study  raised  concern  not  just  among 
nuclear  workers  and  their  families 
coast-to-coast,  but  also  among  others 
exposed  to  low-level  radiation  in 
medical  diagnostic  testing.  Welders 
and  other  tradesmen  refused  assign¬ 
ments  at  nuclear  facilities;  labor  unions 
urged  investigations  of  working  con¬ 
ditions  in  government  shipyards;  Con¬ 
gress  held  hearings;  the  National 
Institute  for  Occupational  Safety  and 
Health  was  ordered  to  investigate;  the 
U.S.  Department  of  Energy  launched  a 
$10-million  study.  Eventually,  the  re¬ 
sults  of  the  original  Portsmouth  study 
were  thoroughly  discredited — no 
excess  incidence  of  cancer  actually 
occurred  among  nuclear  shipyard 
workers. 

How  many  news  organizations  fol¬ 
lowed  up  the  original  Portsmouth 
study,  reporting  its  invalidation?  Blade 
did. 

Every  March  28  the  inevitable 
anniversary  story  appears  around  the 
nation.  It  is  the  anniversary,  of  course, 
of  the  Three  Mile  Island  accident,  time 
to  retell  the  story  of  America's  most 
serious  nuclear  power  plant  accident  in 
starkly  alarming  terms. 

December  2,  1982,  marked  a  differ¬ 
ent  milestone  in  the  history  of  com¬ 
mercial  nuclear  power  in  America:  the 
25th  anniversary  of  the  day  in  1957 
when  the  Shippingport  nuclear  reac¬ 
tor — America's  first  commercial 
nuclear  plant — was  brought  to  life.  It 


was  the  dawn  of  the  commercial  j 
nuclear  power  era  in  America. 

Due  recognition 

How  many  newspapers  that  cele¬ 
brated  TMI's  third  anniversary  last 
year  also  gave  due  recognition  to 
nuclear  power's  25th  anniversary? 

We  did  at  the  Blade,  and  researchers 
in  mass  communications  could  make  a 
contribution  to  the  literature  by 
determining  how  many  other  news 
organizations  did  likewise.  This  is  a 
matter,  after  all,  intimately  related  to  a 
series  of  other  questions  being  posed 
with  greater  frequency  these  days. 

Does  the  news  media  really  report  the 
dark  side  of  nuclear  energy,  but  not  the 
good  news?  Do  we  unintentionally 
emphasize  the  risks,  the  perils  and  the 
potential  for  disaster  associated  with 
modern  technology,  playing  upon  the 
reader's  fear  of  the  unfamiliar  and  the 
unknown?  Are  we  saddled  with  an  out¬ 
dated  concept  of  “news”  that  limits 
efforts  to  follow-up  and  update  com¬ 
plex  scientific  and  technological  stories 
that  unfold  over  a  span  of  months  or 
even  years?  Are  we  daily  inflicting 
serious  damage  to  the  public's  percep¬ 
tion  of  forms  of  technology  whose 
benefits  to  mankind — both  actual  and 
potential — outweigh  risks  by  a  large 
margin? 

Distortion  changed 

There  are  no  clear-cut  answers  to 
such  questions  at  present.  But  sooner 
or  later  the  news  industry  must  come  to 
grips  with  one  other  simple  and 
unsettling  fact:  If  these  questions  were 
posed  to  virtually  any  representative 
group  of  nuclear  scientists  or  engineers, 
the  likely  verdict  would  be  “guilty 
as  charged!”  Witness,  forexample,  the 
acerbic  comments  from  Dr.  Lauriston  S. 
Taylor  that  appeared  in  Editor  &  Pub¬ 
lisher  on  June  11.  Dr.  Taylor,  past 
president  of  the  National  Council  on 
Radiation  Protection  and  Measure¬ 
ments,  accused  the  news  media  of  dis¬ 
torting  and  sensationalizing  facts  about 
the  hazards  of  radiation. 

“They  (the  news  media)  believe  that, 
as  far  as  radiation  is  concerned,  the  sale 
point  is  sensation,  danger,  controversy 
and  an  anti-nuclear  stance,”  Dr.  Taylor 
(Continued  on  page  32) 
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I  On  July  31,  1983, 
our  sports 
editor, 

BURICK, 

inducted 
into  the 
"  Baseball  Hall 
of  Fame. 

How  about  that 
sports  fans? 

'  DAYTO\  DAII.Y  \EWS 

r*-^i  a  CQ\  newspaper 


AP  photo 


I 


Poignant,  insightful,  incisive. . .  Dick  Wright  adds  the 
title  of  chief  editorial  cartoonist  for  Scripps-Howard 
Newspapers  to  his  ever-growing  list  ot  accolades  and 
credentials.  Based  in  Washington,  D.C.,  Wright  sharpens 
his  conservative  wit  for  the  plays  and  participants  of  the 
capital’s  political  scene. 

Wright’s  award-winning  work  is  distributed  by  United 


Feature  Syndicate  to  more  than  100  newspapers  four 
times  a  week.  His  provocative  pen  is  enjoyed  by  readers 
of  the  New  York  Daily  News,  Dallas  Morning  News,  Bal¬ 
timore  Sun  and  Detroit  Free  Press  among  others. 

For  editorial  cartooning  at  its  best,  turn  to .  .  . 

DICK  WRIGHT! 


For  more  information  on  rates  and  availability  in  your  area,  contact  your  United  Feature  Syndicate 
salesperson,  or  call  Brad  Bushell,  vice  president  and  sales  manager,  toll  free: 
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